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Problems  Persist 
Despite  CDA  Ruling 

Knight-Ridder 
Reporters  At  Odds 

National  Furor  Over 
Editorial  Cartoon 


a  unique  welTsite  that  will  give  readers 
access  to  the  best  .“from  the'  source" 
reporting  from  local  online  newspapers 
nationwide.  It's  a  new  way  to  delfver  extra’ 

.  traffic  and  more  revenueHo  newspaper  web 

I  ’  ^ , 

sites  through  the  power  of  a  national  network. 
So  its  no  wonder  that  more  than  125  newspapers 
have  affiliated  with  us  alreadf 
Through  a  single  national  gateway-www.qewsworks.com- 
geography  will  cease  to  affect  your  circulatiorOou  H 
become  part  of  the  richest,  most  comprehensive^ws 


and  information  source  on  the  web.  And  you’ll 
gain  the  kind  of  readership  that  gives 
you  leverage  over  your  competition  and 
increases  your  advertising  sales  potential. 

I  If  you’d  like"  to  know  more  about  going 
national  with  NewsWorks.  and  how  it  can 
increase  both  your  readership  and  ad 
revenues,  call  us  at  , 

Better  yet,  visit  NewsWorks  to  find  out  just  how  far 
our  national  network  can  take  you. 
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CALENDAR 


JULY 

9- 13  International  Society  of  Weekly  Newspaper  Editors, 

North  Arizona  University,  Flagstaff,  Ariz. 

17- 20  North  Carolina  Press  Association  124th  Annual 

Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 

18- 20  Newspaper  Association  of  America  Connections  ’97, 

San  Francisco  Hilton,  San  Francisco 

20- 23  Newspaper  Association  of  America  Marketing 

Conference,  San  Francisco  Hilton,  San  Francisco 
24-27  Association  for  Women  in  Communications, 
Minneapolis,  Minn. 

31-1  E&P  Editorial  Issues  on  the  Web  Conference, 
Sheraton  New  York  Hotel  &  Towers,  New  York 

AUGUST 

14-16  Inland  Press  Association  Newspaper  Special  Sections 
Conference,  the  Drake  Hotel,  Chicago 
14-17  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Marriott,  Chattanooga, 
Tenn. 

28-31  National  Lesbian  and  Gay  Journalists  Association 
Convention,  Sheraton  Chicago  Hotel  &  Towers, 
Chicago 

SEPTEMBER 

10- 12  Inland  Press  Association  Newspaper  Group 

Executives  Conference,  the  University  Club,  Chicago 

11- 13  Washington  Newspaper  Publishers  Association 

Annual  Convention,Tri-Cities 

17- 20  National  Newspaper  Association  Convention, 

Worthington  Hotel,  Fort  Worth, Texas 

18- 20  Independent  Free  Papers  of  America  Fall 

Conference,  Airport  Marriott  Hotel,  St.  Louis,  Mo. 

21- 24  NewYoik  Newspaper  Publishers  Association  Annual 

Meeting,  Otesaga  Hotel,  Cooperstown,  N.Y 

22- 24  Newspaper  Association  of  America  Board  of 

Directors  Meeting,  Ritz-Carlton  Tysons  Comer, 
McLean,  Va. 

OCTOBER 

3-6  Society  of  Professional  Journalists  National 
Convention,  Denver,  Colo. 

9-11  Society  of  Newspaper  Design  Annual  Workshop, 
Hyatt  Regency  San  Diego,  San  Diego 

12- 15  Southern  Newspaper  Publishers  Association 

Convention,  the  Greenbrier,  White  Sulphur  Springs, 
WVa. 

14- l6  Associated  Press  Board  Meeting,  New  York  City 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

19- 21  Inland  Press  Association  Annual  Meeting,  Fairmont 

Hotel,  Chicago 
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E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

6/3Q/97  Wmi 

0/20/96 

A.H.  Belo  Corp.  (NY) 

41.625 

42.250 

36.750 

American  Media  Inc.  (NY) 

7.000 

6.250 

4.625 

Central  Newspapers  Inc.  (NY) 

71.625 

65.625 

36.750 

Dow  Jones  &  Co.  Inc.  (NY) 

40.187 

39.375 

40.250 

Gannett  Co.  Inc.  (NY) 

98.750 

98.250 

68.625 

Gray  Comm.  Sys.  (NY) 

22.437 

20.750 

23.000 

Harte-Hanks  Comm.  (NY) 

29.625 

30.375 

26.875 

Hollinger  International  (NY) 

11.187 

11.437 

10.625 

Journal  Register  Co.# 

19.875 

18.125 

N/A 

Knight-Ridder  Inc.  (NY)# 

49.062 

46.687 

35.812 

Lee  Enterprises  Inc.  (NY) 

26.375 

26.312 

22.500 

McClatchy  Newspapers  Inc.  (NY)***  29.375 

28.375 

21.300 

Media  General  Inc.  (AM) 

40.000 

34.437 

35.500 

New  York  Times  Co.  (AM) 

49.500 

50.062 

31.750 

Pulitzer  Publishing  Co.  (NY)** 

53.000 

52.875 

42.093 

E.W.  Scripps  Co.  (NY) 

41.625* 

39.125* 

28.058* 

Times  Mirror  Co.  (NY) 

55.250 

57.437 

44.125 

Tribune  Co.  (NY)# 

48.062 

47.500 

36.375 

Washington  Post  Co.  (NY) 

398.000 

399.750 

316.125 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  /Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

##  Company  went  public  on  5/8/97 

Non>U.S. 

6/30/97 

0/24/97 

6/20/96 

Hollinger  Inc.  (a) 

15.455 

15.901 

14.792 

News  Corp.  Ltd.  (c) 

19.250 

19.125 

23.500 

Pearson  Ltd.  (b) 

6.960 

7.050 

6.640 

Quebecor  Inc.  Class  A  (a) 

25.600 

25.800 

21.650 

Reuters  Holdings,  ADR  (c) 

63.000 

64.812 

70.750 

Southam  Inc.  (a) 

23.600 

23.500 

16.000 

Thomson  Corp.  (a) 

32.000 

32.350 

25.350 

Torstar  Corp.  (a) 

43.100 

42.250 

25.250 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source;  Schroder  Wertheim  &  Co.  Inc. 
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BY  KELVIN  CHILDS 


Problems  Persist 
Despite  CDA  Ruling 


Although  many  PARIIES  are  cele¬ 
brating  the  U.S.  Supreme  Court’s  deci¬ 
sion  striking  down  the  Communica¬ 
tions  Decency’  Act,  newspapers  and 
other  Web  content  providers  still  face 
the  problem  of  not  violating  community’  standards 
in  a  medium  that  has  a  global  reach. 

"We’re  going  to  be  some  time  in  court  redefin¬ 
ing  some  standards  that  we’ve  been  living  by  for 
150-to-200  years,”  said  Randy  Reddick,  director  of 
the  Foundation  for  American  Communications, 
which  provides  resources  to  journalists. 

The  court  ruled,  7-to-2,  to 
strike  down  the 
Communications  Decency 
Act,  a  provision  of  the 
Telecommunications  Act  of 
1S>96.  The  measure  imposed 
criminal  penalties  for  the 
transmission  to  minors  of 
“indecent”  or  “patently  offen¬ 
sive”  material  over  computer 
networks  —  fines  of  up  to 
$250,000  and  jail  terms  of  up 
to  two  years. 

Reddick,  however,  said  that 
the  definition  of  “indecent” 
and  “offensive”  is  still  hazy, 
and  the  community-standard 
test  may  fail  in  cyberspace. 

The  S(x:iety  of  Professional  Journalists  stated, 
"The  original  law  could  have  made  it  illegal  for 
reporters  to  cover  stories  such  as  female  mutilation 
in  Africa,  war  atrocities  in  Bosnia,  human  rights  vio¬ 
lations  in  China  and  other  developments  that  some 
might  view  as  offensive.  Even  medical  and  science 
stories  could  have  been  subject  to  the  law,  depend¬ 
ing  on  interpretation  of  the  law’s  language.” 

Roy  J.  Eaton,  president  of  the  National 
Newspaper  Association,  stated,  “Under  the 
Communications  Decency  Act,  publishers  could 
have  been  placed  in  a  position  where  information 
published  in  a  paper’s  print  edition  would  have 
been  protected  under  the  First  Amendment,  while 
publishing  the  same  information  on  the  Internet 
would  have  led  to  large  fines  and  jail  terms.” 

And  some  of  the  .supplementary  material  news¬ 
papers  offer  on  their  Web  pages  could  have  put 
them  at  risk  of  sanctions.  For  example,  the  online 
version  of  the  Bakersfield  Californian's  series  on 
child  abuse  presented  autopsy  reports  of  nine  mur¬ 
dered  children  (E’S’P.June  21,  p.  98).  The  print  ver- 


Supreme  Court’s 
decision 
striking  down 
Communications 
Decency  Act 
still  leaves 
Web  content 
proi'iders  with 
standards 
questions 


Sion  of  the  series  did  not  include  the  reports. 

Richard  Beene,  the  Californian's  executive  edi¬ 
tor,  said,  “I  applaud  the  rulings,  just  from  a  First 
/Mnendment/freedom  of  speech  standpoint.” 

He  said  the  high  court’s  ruling  frees  publications 
to  do  aggressive  news-gathering. 

“I  think  that  it  removes  any  uncertainty  about 
the  parameters  of  what  can  be  done,”  he  said. 

Reddick  was  not  so  certain,  because  “the 
Supreme  Court  has  had  a  very  difficult  time  defin¬ 
ing  ‘obscene.’  ” 

'"Miller  vs.  California  established  a  three-part 
test  for  obscenity;  that  it 

offends  community  stan-  Ws  T6  going  tO 

dards;  that  it  is  patently 
offensive’  under  state  law; 

and  that  it  ‘lacks  serious  liter-  COUVt  VCdcfining 

ary,  artistic,  political  or  scien-  5ome  Standards 

tific  value.’  ”  ^ 

“When  you  start  putting  that  W6  V€  bCCn 

things  up  on  the  Internet,  livin2  trv  fOT 

what  is  your  community?”  * 

Reddick  asked.  150-to-200 ycavs 

Beene  said  his  newspa-  _  Rgndy  Reddick, 

per’s  Web  site  enjoys  a  global  of  the  Foundation  for 

audience,  offering  readers  ^a  American  Communications 

cTberforum  and  inviting 
them  to  e-mail  the  paper.  The 
most  popular  feature  is  an  electronic  visitor’s  log, 
which  has  entries  from  nannies  from  Norway  to 
sailors  in  the  South  China  Sea.  “People  from  all 
over  the  world  gather  there,”  he  said. 

Reddick  said,  “Newspapers  will  need  to  be  sensi¬ 
tive  to  the  fact  that  other  people  in  other  commu¬ 
nities  can  find  something  actionable,  although  they 
thought  they  were  putting  stuff  up  for  their  com¬ 
munity  —  their  geographic  community,”  he  said. 

Because  community  standards  are  so  v'aried,“l 
think  it  would  be  near-impossible  to  make  people 
adhere  to  one  standard  on  the  Internet,”  Beene 
said.  “That  would  be  impossible  for  newspapers.” 

The  act’s  ban  on  “indecent”  speech  from  adults 
to  minors  would  be  problematic  for  chatrooms, 
bulletin  boards  and  cyberforums  such  as  that 
offered  by  the  Californian. 

Justice  Sandra  Day  O’Connor,  in  her  dissent, 
wrote  that  it  should  have  been  kept.  And  the 
majority  opinion,  by  Justice  John  Paul  Stevens,  stat¬ 
ed,  “For  the  purposes  of  our  decision,  we  need  nei¬ 
ther  accept  nor  reject  the  Government’s  submis¬ 
sion  that  the  First  Amendment  does  not  forbid  a 

(See  CDA  on  page  35) 
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BY  MARK  FITZGERALD 

Press  Council: 
Poking  Fun  At 
Religion  No  Taboo 

EUGION  SHOULD  NOT  be  a  sacred  cow 
to  newspapers,  the  Ontario  Press  Council 
said  in  a  recent  decision. 

Dismissing  a  complaint  that  four  car¬ 
toons  published  by  the  London  (Ontario)  Free  Press 
over  the  course  of  13  months  reflected  “an  ongoing 
policy  of  offending  Roman  Catholic  readers,”  the 
council  declared  that  “cartoonists  deserve  the  same 
freedom  as  columnists  and  editorial  writers  to  pre¬ 
sent  controversial  and  unpopular  commentaries  on 
issues  of  their  choice.”  Further,  it  said,  “recognizing 
that  readers  by  refusing  to  buy  the  paper  can  ulti¬ 
mately  decide  whether  the>'  believe  it  has  gone  too  far, 
the  council  defends  the  newspaper's  right  to  pub- 
bsh  material  that  some  readers  may  find  offensive.” 

London  resident  Lillian  Hennessey  cited  in  her 
complaint  four  cartoons  that  she  said  blasphemed 
or  trivialized  Roman  Catholic  religious  practices. 

All  the  cartoons  cited  were  gags  rather  than  edi¬ 
torial  cartoons  In  one,  published  during  last  Christ¬ 
mas  season’s  rage  for  a  Sesame  Street  doll,  the  Virgin 
Mar>’  is  shown  carrying  the  infant  Jesus  and  a  bottle 
labeled  “myrrh.” 

“I  d  like  to  exchange  this  bitter  unguent  used  for 
embalming  for  a  Tickle  Me  Elmo’  toy,”  she  says  to  a 
store  clerk. 

Two  other  gag  comics  revolve  around  a  Catholic 
confessional  while  in  the  fourth  a  priest  at  Holy 
Communion  offers  a  choice  of  hosts  with  “regular  or 
high  moral  fiber.” 

“It  appears  the  Catholic  religion,  with  its  symbols 
and  liturgy,  is  the  only  one  singled  out  for  this  treat¬ 
ment  by  the  London  Free  Press!^  Hennessey  wrote 
in  her  complaint. 

The  complaint  was  supported  by  a  letter  from  the 
Roman  Catholic  bishop  in  London  and  the  Catholic 
Civil  Rights  League.  In  its  defense,  the  Free  l^ss 
noted  that  during  the  period  of  the  four  “offensive” 
cartoons,  it  had  published  some  7,000  cartoons  and 
strips  —  hardly  evidence  of  an  ongoing  policy  to 
offend  Catholic  readers.  In  addition,  the  paper 
added  that  it  had  an  estimated  60,000  Catholic  read¬ 
ers,  whom  it  had  no  desire  to  alienate. 

The  Free  Press  said  the  only  complaints  on  the 
r;'.rtoons  came  from  a  mailing  of  800  form  letters  it 
said  was  “orchestrated”  by  Hennessey  to  protest  the 
first  cartoon  about  the  communion  hosts.  No  com¬ 
plaints  at  all  were  received  on  the  other  three,  the 
paper  said. 

The  council  —  a  voluntary  organization  of 
provincial  newspaper  and  public  members  which 
meets  to  hear  complaints  about  newspaper  cover¬ 
age  —  said  the  /we  Press  had  acted  responsibly  by 
inviting  reader  comment  on  the  Holy  Communion 
cartoon. 


BY  M.L.  STEIN 

Bringing  The 
Paper  Closer 
To  Readers 

The  SAN  DIEGO  Union-Tribune  believes 
that  people  and  organizations  who  “make 
a  difference”  in  the  community  should  be 
given  special  recognition  as  an  inspiration 

to  others. 

The  paper  s  vehicle  for  such  attention  is  the  “Solu¬ 
tions”  section,  a  project  that  also  is  aimed  at  bringing 
the  newspaper  closer  to  readers,  according  to  its 
editor,  Karen  Lin  Clark. 

“The  concept  was  to  give  back  to  our  readers  and 
not  stand  at  a  distance,”  she  said.  “At  the  same  time, 
we  wanted  to  do  it  in  a  way  that  wouldn’t  compro¬ 
mise  our  journalistic  integrity.  In  other  words,  we 
didn’t  want  to  become  the  story.  We  think  of  it  as  a 
new  attitude  in  covering  the  news.” 

Solutions  began  in  1995  after  a  brainstorming  ses¬ 
sion  by  the  paper’s  staff,  which  was  seeking  ways  to 
do  more  for  the  community  than  just  reporting  the 
news,  said  Clark. 

For  more  than  a  year,  the  Union-Tribune  has 
prominently  played  stories  about  people  and  groups 
in  16  special  editions.  Twenty-six  more  are  planned 
by  the  end  of  this  year. 

One,  “Starving  Students  of  San  Diego,”  told  of 
young  people  who  offer  moving  services  for  bat¬ 
tered  women  and  children.  The  piece  was  picked 
up  by  CNN  as  well  as  Japanese  and  British  newspa¬ 
pers  and  television. 

Another  feature  involved  a  volunteer  organization 
called  “Rolling  Readers,”  which  works  with  the  San 
Diego  County  Office  of  Education  to  enlist  10,000 
new  reading  tutors  over  a  three-year  period.  The 
organization  received  1,000  calls  in  the  first  week 
from  potential  volunteers. 

“Every  time  a  story  runs,  readers  send  letters  and 
e-mail  and  place  phone  calls  suggesting  new  topics,” 
Clark  related.  “We’ve  received  what  can  almost  be 
likened  to  fan  mail  from  our  readers  about  Solu¬ 
tions.” 

Clark  estimated  that  50%  of  the  story  ideas  are 
generated  by  the  community,  with  the  other  half 
coming  from  the  Union-Tribune  staff 

In  the  coming  months,  she  noted,  the  program 
will  explore  deeper  social  pmblems  in  addition  to 
doing  follow-ups  on  previous  reports.  One  story  on 
the  grill  will  be  a  three-part  series  on  youth  vio¬ 
lence,  Clark  disclosed. 

At  the  end  of  each  year.  Solutions  publishes  an 
updated  progress  report  for  readers  on  each  of  the 
past  stories. 

The  project  has  drawn  several  accolades,  includ¬ 
ing  a  Best  of  Show  Award  from  the  National  Con¬ 
ference,  a  human  relations  organization.  Solutions 
also  has  been  given  an  award  by  the  Society  of 
Newspaper  Design  for  Local  Section  Cover.  ■ 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  1884;  Newspaperdom,  Maieh  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  ]\ine  29, 1901;  Adtertising,  June  22, 1925. 
James  Wright  Brown.  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icn  iisi 
Publisher, 

Advertising/Research  D.  Colin  Philips  i™  ii?) 
Publisher, 

Circulation/Production  Christopher  Phillips  icn  ii6| 


.THE  FOURTH  ESTATE 


MediaINFO.com  Weekly 


Executive  Editor  John  P  Consoli  icxt  22S| 
Senior  Editor  George  Gameau  icxt  2231 
Associate  Editors  David  Astor  (co  226| 

Stacy  Jones  icn  228| 

Dorianne  R.  Perrucci  (an  2221 
Jim  Rosenberg  (on  224) 

John  Sullivan  ion  22’i 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Kelvin  Childs 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  laa  2301 
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This  week, the  interactive  Communications  section  of  E&P  has 
been  replaced  by  MediaINFO.com  Weekly  —  a  section  that  will 
include  a  broader  array  of  news,  features  and  analysis  of  the 
online  news  business. 

Along  with  being  the  name  of  our  new  weekly  section,  MediaINFO.com 
is  also  the  address  of  the  E&P  Interactive  Web  site,  as  well  as  the  title  of 
Editor  &  Publisher  Co.’s  new  quarterly  print  journal  of  the  online  ihdus- 
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All  three  MediaINFO.com  activities  are  aimed  at  providing  our  readers 
with  the  most  comprehensive  coverage  possible  of  the  computer-based 
communications  activities  that  are  having  an  increasing  impact  across 
nearly  all  areas  of  the  news  distribution  business. 

One  change  is  that  our  MediaINFO.com  coverage  places  new  empha¬ 
sis  on  tracking  the  trends  in  other  types  of  media  companies  that  are 
using  digital  means  to  reach  readers  and  serve  advertisers. 

One  goal  of  our  revamped  coverage  is  to  help  newspapers  better 
understand  —  and  more  effectively  respond  to  —  nontraditional  local 
competitors  such  as  those  being  spawned  almost  dail>'  across  the 
Internet’s  W'orld  Wide  Web. 
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In  Good  Hands 


For  THE  SECOND  time  this  year,  the  reason  given  for  selling  a  siz¬ 
able,  independently  owned  newspaper  to  the  A.H.  Belo  chain  was 
that  it  could  be  trusted  to  not  come  and  make  wholesale  changes 
in  the  local  operation. 

Burl  Osborne,  president  of  Texas-based  Belo’s  publishing  division,  said 
decisions  affecting  the  Riverside,  QaM,,  Press-Enterprise  would  continue 
to  be  made  locally.  The  same  assurances  were  made  when  Belo  acquired 
the  Providence  Journal. 

It’s  a  nice  reputation  to  have. 


The  Fourth  Estate 


By  Steve  Greenberg 
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LETTERS  TO  THE  EDITOR 


Newspapers 
are  being 
responsible 

SOME  PEOPI£  SEEM  fascinated,  or 
even  obsessed  with,  announcing  the 
death  of  newspapers. 

Earl  Foegen,  a  professor  of  business 
at  Winona  State  University  in  Winona, 
Minn.,  apparently  is  one  such  person. 

In  a  recent  “Shop Talk”  commentary, 
he  contended  that  “newspapers  seem 
fascinated  by,  even 
obsessed  with,  killing 
and  death.” 

Foegen  insists  that 
newspapers  continue 
to  focus  on  the  more 
morbid  aspects  of  life: 
murders,  bombings, 
crashes,  tribal  warfare, 
natural  disasters  and 
the  like. 

Why  are  newspa¬ 
pers  doing  this?  Not 
simply  because  the 
subjects  are  a  vehicle 
for  “making  money.” 

Rather,  according  to 
Foegen,  reporting  that 
emphasizes  the  blood 
and  gore  is  defended 
by  those  in  the  profes¬ 
sion  as  news. 

Newspapers  must 
report  the  unusual,  and 
not  the  number  of 
planes  that  land  safely, 
so  the  saying  goes.  In 
doing  so,  newspapers 
are  headed  for  extinc¬ 
tion. 

Interestingly,  Foegen 
offers  no  examples  of 
newspapers  that  fol¬ 
low  his  perception  of 
how  newspapers  are 
operating.  Why?  Because,  I  dare  say,  few 
do. 

Take  Thomson  Newspapers,  for 


For  additional  stories,  anal/sis  ' 
'  and  industry  resources, 

■  visit  us  on  the  Web 

http://www.mediainfo.com 


example.  In  March,  the  company  flew 
all  its  publi-shers  and  top  newsroom 
personnel  to  Orlando  (not  a  small 
expense)  for  a  week-long  conference 
on  how  its  newspapers  can  better 
reach  the  readers. 

Most  of  the  workshops  and  presenta¬ 
tions  were  devoted  to  finding  out  what 
the  readers  want  and  trying  to  find  bet¬ 
ter  ways  of  reaching  them.  Better  busi¬ 
ness  coverage,  reaching  younger  read¬ 
ers,  targeting  women  readers,  better 
public  service  reporting:  these  were 
issues  on  the  agenda. 
Not  a  single  workshop 
worshiped  at  the  altar 
of  blotxl  and  gore 
reporting. 

One  could  also  kx)k 
at  the  Gannett  organi¬ 
zation.  For  several 
years  now  Gannett 
and  its  newspapers 
have  had  in  place  a 
program,  NEWS  2(XX), 
designed  to  help 
newspapers  address 
the  needs  of  its  read¬ 
ers.  Simply  put, 
Gannett  newspapers 
are  encouraged  to 
identify  community 
issues  and  help  give 
their  readers  the  tools 
to  deal  with  them.  All 
told,  between  the  two 
newspaper  groups, 
many  newspapers 
are  involved  in  efforts 
to  assess  the  needs 
of  their  readers  and 
then  target  coverage 
to  address  those 
needs. 

In  addition  to  the 
two  groups,  a  move¬ 
ment  of  the  past  few 
years  has  also  taken 
this  tack.  Civic  or  public  journalism 
puts  a  focus  on  the  reader.  The  Pew 
Charitable  Trust  created  the  Pew  Center 
for  Civic  Journalism  in  an  effort  to  stim¬ 
ulate  involvement  in  community  issues. 
Major  partners  in  this  effort  are  Knight- 
Ridder  newspapers  and  the  Poynter 
Institute  for  Media  Studies. 

One  of  the  leading  advocates  of  pub¬ 
lic  journalism,  Jennie  Buckner,  editor  of 
the  Charlotte  Observer,  wrote  on  the 
op-ed  pages  of  the  Washington  Post  in 


October  that  the  goal  at  the  Observer  is 
“to  provide  readers  the  information 
they  need  to  function  as  citizens.” 
Sounds  like  a  bit  more  than  simply  cov¬ 
ering  cops. 

Does  this  mean  that  the  blood  and 
gore  will  disappear  from  news  pages?  It 
shouldn’t. 

1  recentl>'  heard  one  editor  propose 
that  newspaper  coverage  should  be 
directed  at  the  country  club  set  or  the 
chamber  of  commerce  members.  This 
editor  suggested  that  we  should  give 
these  readers  what  they  want  (the  good 
news  Foegen  speaks  of?),  rather  than 
negative  about  their  communities.  But 
when  the  violence  hits  the  suburbs,  you 
can  bet  the  newspaper’s  reputation 
would  suffer  when  those  folks  ask, 

“Why  am  I  just  hearing  about  this 
now?” 

A  newspaper  has  a  responsibility  to 
report  the  morbid  aspects  of  life,  and 
most  do.  But  that’s  not  all  newspapers 
are  doing.  The  “good  news”  is  there, 
a  lot  of  people  in  the  industry  are  mak¬ 
ing  efforts  to  assure  that  their  readers 
are  getting  a  well-rounded  diet  of  news 
—  a  diet  that  will  assure  that  reports  of 
the  death  of  newspaf)ers  are  prema¬ 
ture. 

Lance  White 
White  is  managing  editor  of  the 
Cumberland  (Md.)  Times-News 


Hers  hey  Joins 
media  firm 

WILLIAM  HERSHE),  WASHINGTON 
correspondent  for  the  Akron 
(Ohio)  Beacon  Journal,  has  lxx:n  named 
director  of  strategic  communications  of 
Ryan-McGinn  Inc.  of  Arlington,  Va.,  a 
communications  firm. 

Hershey  was  a  contributor  to  the 
Beacon  JoumoTs  coverage  that  won  a 
Pulitzer  Prize  in  1987  for  Local  Reporting. 


Correction 

A  BRIEF  ITEM  on  page  20  of  the  June 
14  issue  of  E&P  incorrectly  identi¬ 
fied  the  buyer  of  Financial  News 
Network. 

CNBC  acquired  the  bankrupt  FNN’s 
core  media  operations. 


Newspaperdom* 

50  YEARS  AGO  . . .  British 
Foreign  Secretary  Bevins  tried 
to  impose  absolute  secrecy  on 
the  meeting  of  foreign  mims- 
ters  (French,  Russian  and 
Britain)  in  Paris  in  the  belief 
that  more  could  be  accom¬ 
plished  in  private  discussions 
than  in  open  diplomacy. 

He  blamed  the  U.S.  press  for 
giving  too  much  publicity  to 
previous  meetings.  First,  a 
French  source  divulged  what 
French  Foreign  Minister 
Bidault  was  going  to  propose. 
Then,Tass  revealed  what 
Russian  Foreign  Minster 
Molotov  said  the  first  day.  Tass 
then  gave  in  complete  detail 
what  Molotov  was  proposing. 

Bevins  gave  up  and  both  the 
French  and  British  held  press 
conferences  giving  full  details 
of  what  happened  that  day 
and  promising  another  confer¬ 
ence  the  next  day. 

From  Editor  &  Piw  ».sher 
July  5,  1947 
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EVERY  SATURDAY  SINCE  1884 


Columnist 

Clinton 


President  writes  bylined 
article  for  LA.  Times, 
offering  his  impressions 
of  U.S.  Open  golf  site 


The  idea  to  recruit  Clinton 
came  from  section  editor 
Mike  James,  Dwyre  said. 

“Mike  must  have  fallen  on 
his  head  in  the  shower 
because  he  came  in  one 
morning  and  said, ‘How  about 
getting  President  Clinton  to 
write  a  golf  piece  for  us?’  ” 
Dwyre  recalled.  “We  thought 
the  idea  was  so  crazy  we  told 

him  to  go  for  it.” 

James’  phone  call  to  a  presidential  aide  followed. 
She  checked  with  the  president,  who  surprisingly 
agreed,  Dwyre  said. 

Clinton,  an  avid  golfer,  was  asked  to  write  about 
his  impressions  of  the  Congressional  Country  Club, 
the  site  of  this  year’s  U.S.  Open,  what  players  the 
course  favors,  whether  he  had  any  personal  experi¬ 
ences  there  to  share  with  readers,  and  his  evaluation 
of  each  of  the  course’s  18  holes. 

The  country  club  is  located  in  Bethesda,  Md., 
about  10  miles  from  the  White  House. 

The  special  section  was  scheduled  to  run  June  12 
and  the  copy  deadline  of  June  6  rolled  in  with  no 
copy  from  Clinton. 

“We  were  really  getting  worried,”  Dwyre  remem¬ 
bered.  “We  called  again  and  were  assured  by  the 
aide  that  the  president  had  all  his  notes  for  the  arti¬ 
cle  on  his  desk  and  would  knock  out  a  story  as 
quickly  as  possible.  I  suggested  that  he  send  the 
notes  to  us  and  we  would  put  them  together.” 

The  answer  came  back  that  same  day.  No  way,  the 
presidential  assistant  said.  Clinton  would  write  it 
himself. 

And  he  did,  Dwyre  related.  His  copy  was  faxed  to 
the  Times  June  10.  The  article,  headed  “Congres¬ 
sional  Gets  the  Presidential  Treatment,”  fronted  the 
section,  along  with  a  picture  of  Clinton  swinging  a 
golf  club.  Another  photo  of  him  on  the  links 
appeared  on  the  jump  page. 

“He’s  not  a  bad  writer,”  commented  Dwyre,  who 
said  the  president’s  report  ran  as  written, 
i  Dwyre  said  Clinton’s  effort  brought  memories  of 
the  1984  summer  Olympics  in  Los  Angeles,  when 
ex-president  Richard  Nixon  submitted  an  unso¬ 
licited  article  to  the  Times  on  the  track  and  field 
events. 

“It  needed  work  and  one  of  our  staff  was  three- 
quarters  of  the  way  through  a  rewrite  when  I  told 
him  to  put  it  back  the  way  it  was  sent  in,” 
said  Dwyre.  “I  couldn’t  have  a  former  president 


OW  DO  YOU 
get  the  presi¬ 
dent  of  the 
United 


States 

±H  to  write  a  col- 
umn  for  your 

sports  section? 

Easy,  says  Los  Angeles 
Times  sports  editor  Bill 
Dwyre.  Just  ask  him. 

Bill  Clinton  did  indeed 
write  a  bylined  article  on  golf  for  a  Times  special 
section  tied  to  the  June  15  U.S.  Open,  but  not  before 
giving  editors  deadline  jitters. 


BY  M.L.  STEIN 


rfireidBliT  Clinton^  column  analyzing  the 
Congressional  Country  Club  golf  site  appeared  on  the 
front  page  of  the  Los  Angeles  Times'  special 
U.S.  Open  golf  section  on  June  12. 
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‘‘He’s  not  a  rewritten.” 

.  ,  ^  Clinton  wrote  a  clean,  four- 

OClU  It  niet,  sentence  lead  that  started:“Every 

commented  hole  at  congressional  is  a  chai¬ 
rs  ,  .  ,  lenge.  It  s  the  kind  of  course  you 

Du’yre,  who  satd  „„en,bereachhole- 

the  ptvsident’s  After  generally  evaluating  the 
.  ,  Country  Club  course  —  and 

tvpori  ran  ^veallng  that  he  hadn’t  broken 
as  iLTitten  80  on  it  yet  —  Clinton  described 
the  easy  and  tough  aspects  of 
each  of  the  18  holes. 

Sample:  “No.  5, 407  yards,  par  four.  Tricky  hole  — 
easy  to  get  in  trouble  off  the  tee.  This  is  a  good  hole 
to  keep  your  driver  in  the  bag.  Stay  on  the  right  for 
the  best  view  of  the  hole.” 

In  a  Times  sidebar,  Joe  Hall,  a  6l-year-old  caddy 
who  has  lugged  bags  at  the  Congressional  for  presi¬ 
dents  Nixon,  Gerald  Ford,  Geoi^e  Bush  and  Clinton, 
rated  Clinton  as  the  best  golfer  among  them. 

“He’s  a  good  putter,”  said  Hall.  “When  he  has  his 
concentration  and  is  relaxed,  he  can  play,  shoot  82- 
to-85.” 


BY  M.L.  STEIN 

Local  Paper 
Feels 

Like  Outsider 


A  RECENT  WATER  slide  tragedy  that  killed 
one  Napa,  Calif.,  high  school  girl  and 
injured  32  others  has  created  a  deep  rift 
between  the  community  and  the  media 
over  their  coverage  of  the  story. 

Affected  most  deeply  by  the  division  is 
the  hometown  newspaper,  the  Napa  Val- 
ley  Register,  whose  editor,  Doug  Ernst,  is 
battling  school  authorities  for  access  to 
the  campus  as  permitted  by  California 

A  huge  media  contingent,  including 
network  television  and  San  Francisco  Bay 
area  reporters,  descended  on  the  wine- 
country  community  following  the  acci- 
dent  at  a  Concord,  Calif.,  amusement 
park  where  the  senior  class  members 
were  on  an  outing  to  celebrate  their 
graduation.  The  slide  broke  when,  as  a 
prank,  several  students  tried  to  go  down  g 
at  the  same  time.  | 

“The  police  chief  became  the  superin-  |Hf  1 
tendent  of  schools  when  we  tried  to  get  |  ^  1 

on  campus  to  interview  students,”  Ernst  | ;  M 
recalled.  “Cops  ringed  the  entire  grounds  | ' 
so  we  couldn’t  get  in.”  “f 

The  editor  said  the  paper’s  reporters  A  heavy 
and  photographers  had  met  resistance  in  preventc 


gaining  access  to  the  high  school  campus  prior  to 
the  slide  disaster.  State  law  says  the  media  has  a  legal 
right  to  gather  news  at  schools  providing  they  do 
not  cause  a  disturbance. 

Ernst  has  tried  to  explain  the  newspaper's  posi¬ 
tion  in  columns  but  he  admitted  to  £6?P:“The  com¬ 
munity  is  not  with  us  on  this  one.” 

Noting  in  one  column  that  “our  journalists  have 
been  flipped  off,  cussed  at  and  told  not  to  use  pub¬ 
lic  sidewalks,”  Ernst  added,  “nobody  wants  the 
media  to  compound  the  impact  of  tragedy  for  peo¬ 
ple  most  affected  by  it.  And  the  horde  of  media  that 
converged  on  Napa  High  . . .  did  that.” 

But  Ernst  contended  that  “community  journalists” 
understand  how  locals  feel  about  such  an  invasion 
because,  “after  all,  they  are  part  of  the  community." 

Still,  said  the  editor,  the  Register  “tries  to  balance 
the  public’s  right  to  know  with  the  victims’  need  to 
grieve  and  be  left  alone.” 

Ernst  acknowledged  that  after  TV  crews  left  the 
campus.  Register  reporters  were  allowed  to  cross 
the  police  lines  to  approach  students,  some  of 
whom  agreed  to  interviews  while  others  did  not. 
Some,  he  added,  even  sought  out  reporters  to 
express  their  feelings. 

Several  readers  were  not  mollified  by  the  Regis¬ 
ter's  explanations  for  being  on  campus. 

One  parent  wrote:  “1  believe  your  presence  at  the 
school  did  disturb  campus  activities,  and  that  the 
information  you  sought  could  have  been  obtained 
with  much  less  impact  on  the  students.” 

Residents  may  have  directed  most  of  their  wrath 
to  the  outside  media.  San  Francisco  Examiner 
reporter  Donna  Horowitz  was  quoted  in  the  Regis¬ 
ter  as  saying:  “1  got  some  nasty  remarks.  I’ve  covered 
disasters  before,  and  I’ve  never  gotten  this  recep¬ 
tion  ....  It’s  like  we’re  the  enemy.” 

Ernst  said  he  is  meeting  with  school  officials  to 
(See  Outsider  on  page  30 


f(p  :! 


A  heavy  police  presence  on  the  grounds  of  the  Napa  Valley,  Calif.,  high  school 
prevented  reporters  from  speaking  with  students  about  the  tragedy. 
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BY  STACY  JONES 


Knocking  Down 
The  Stone  Wall 


The  stone  wall  New-  Jersey  journal¬ 
ists  frequently  slammed  into  when 
seeking  crime  information  from  law 
enforcement  officials  may  begin  to 
crumble,  courtesy  of  a  revamped  exec¬ 
utive  order. 

Signed  by  Gov.  Christine  Todd  Whitman,  Execu¬ 
tive  Order  No.  69  hopes  to  clarify  what  information 
should  be  made  public,  and  when  and  how  it  should 
be  released  to  the  public.  It  succeeds  Executive 
Order  No.  123,  which  was  issued  in  1985. 

The  main  differences  between  Executive  Order 
No.  69  and  the  previous  exec¬ 
utive  order  is  clarity,  with  the 
new  order  setting  a  specific 
time  frame  for  the  release  of 
information  and  requiring  law 
enforcement  agencies  to 
accommodate  the  irregular 
working  hours  of  journalists. 

Regarding  access  to  infor¬ 
mation,  the  order  requires 
county  prosecutors  to  pre¬ 
pare  a  plan  outlining  proce¬ 
dures  for  disseminating  the 
requested  information  to  the 
public.  Also,  each  county 
prosecutor’s  office  shall  desig¬ 
nate  a  person  who  is  respon¬ 
sible  for  responding  to 
requests  for  public  informa¬ 
tion  by  the  media  on  nights, 
weekends  and  holidays.  The  name  of  the  designated 
person  must  be  available  at  the  communication  cen¬ 
ter  of  each  county. 

To  ensure  the  timely  release  of  information  by 
law  enforcement  officials,  the  new  order  mandates 
a  24-hour  window,  or  sooner,  if  possible. 

“The  time  frame  is  within  24  hours,”  said  New  Jer¬ 
sey  Attorney  General  Vemiero.  “Twenty-four  hours 
is  the  ceiling,  is  the  outer  limit.” 

The  previous  executive  order.  No.  123,  was  less 
certain  about  the  time  frame,  stating  that  informa¬ 
tion  “shall  be  made  available  to  the  public  as  soon  as 
practicable.” 

For  the  purposes  of  that  order,  the  term  “practi¬ 
cable”  was  “generally'  understood  to  mean  within  24 
hours.” 

The  need  for  a  new  executive  order  was 
prompted  by  a  December  1996  rape  case  in  Ridge¬ 
wood,  N.J. 

After  a  local  high  school  freshman  was  allegedly 
gang  raped  by  four  fellow  classmates,  police  with- 


New  Jersey 
governor  signs 
order  detailing 
what  crime 
information  police 
must  give 
reporters  and 
when  they  have 
to  provide  it 


held  the  information  for  18  days.  It  was  later  learned 
that  other  rapes  in  the  area  had  also  been  concealed 
by  law  enforcement  officials. 

When  the  breach  came  to  light,  Vemiero  sent  a 
letter  to  county  prosecutors  and  chiefs  of  police 
“reminding”  them  that  Executive  Order  No.  123 
was  still  in  effect  and  should  be  followed. 

The  RidgewtKxl  incident  “raised  a  whole  host  of 
issues  of  the  responsibility  of  law  enforcement,”  said 
Roger  Shatzkin,  a  spokesperson  for  the  attorney 
general’s  office. 

Despite  the  reminder,  Vemiero  felt  the  existing 
order  was  too  vague  to  pro¬ 
duce  one  common  interpreta¬ 
tion  among  the  two  camps  — 
the  public  and  law  enforce¬ 
ment.  He  consulted  with  vari¬ 
ous  groups,  such  as  the  New 
Jersey  Prosecutor’s  Associa¬ 
tion,  victims’  rights  and  victim 
advocacy  groups,  and  the 
New  Jersey  Press  Association, 
then  proposed  to  Governor 
Whitman  that  a  new  execu¬ 
tive  order  be  issued. 

During  this  discovery 
phase,  the  press  association 
presented  Vemiero  with  the 
results  of  a  survey  conducted  by  the  New  Jersey 
Press  Managing  Editors  and  the  Associated  Press. 
The  survey  showed  that  98%  of  the  reporters  and 
editors  polled  rated  the  release  of  information  on  a 
timely  basis  by  law  enforcement  agencies  in  New 
Jersey  as  “fair  ”  or  “poor."  (See  sidebar  on  page  1 1  for 
survey  results.) 

The  new  order  states  whicli  records  are  off  limits; 
fingerprint  cards,  plates  and  photographs,  and  simi¬ 
lar  criminal  investigation  records  that  are  required 
to  be  made,  maintained  or  kept  by  any  state  or  local 
government  agency’. 

Likewise,  Executive  Order  No.  69  details  the  kind 
of  information  that  should  be  released,  and  under 
what  circumstances.  The  following  information 
should  be  available  to  the  public  within  24  hours,  or 
sooner,  of  a  request  for  information: 

♦  If  a  crime  has  been  reported,  but  no  arrest 
made,  the  law  enforcement  should  release  the  ty'pe 
of  crime,  time,  location  and  weapon,  if  any. 

♦  If  an  arrest  has  been  made,  the  name,  address 
and  age  of  any  victims  should  be  released,  unless 
there  has  not  been  sufficient  opportunity  for  notifi¬ 
cation  of  next  of  kin,  or  where  the  release  of  a  vic¬ 
tim’s  name  contradicts  existing  law  or  court  rule. 
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such  as  cases  involving  juveniles. 

♦  If  an  arrest  has  been  made,  the  defendant’s 
name,  age,  residence,  occupation,  marital  status,  sim¬ 
ilar  background  information,  and  the  identity  of  the 
complaining  party. 

♦  The  text  of  any  charges,  such  as  the  complaint  or 
indictment,  unless  sealed  by  the  court. 

♦  The  identity  of  the  investigating  and  arresting 
personnel  and  agency  and  the  length  of  the  investi¬ 
gation. 

♦  The  circumstances  immediately  surrounding 
the  arrest,  including,  but  not  limited  to,  the  time  and 
place  of  the  arrest;  resistance,  if  any;  pursuit;  posses¬ 
sion  and  nature;  and  use  of  weapons  and  ammuni¬ 
tion  by  the  suspect  and  by  the  F>olice. 

♦  The  circumstances  surrounding  bail,  whether  it 
was  posted  and  amount. 

The  new  order  even  describes  how  individuals 


should  understand  the  term  “request.”  According  to 
Executive  Order  No.  69,  it  shall  mean  a  written  or 
oral  request. 

The  law  enforcement  off'icial  responding  to  oral 
requests  “should  make  best  efforts  to  respond  orally 
over  the  telephone.” 

To  address  the  “human  factor”  the  attorney  gen¬ 
eral’s  office  plans  to  hold  a  series  of  workshops 
around  the  state  to  educate  those  most  affected  — 
the  press,  police,  victims’  rights  groups  —  by  the 
implementation  of  the  new  executive  order,  said 
Vemiero. 

The  workshops,  to  begin  in  the  fall,  “could  be  the 
most  critical  factor”  in  making  the  new  order  work, 
said  Vemiero. 

“We  want  to  bring  all  parties  to  the  table,  so  we 
can  understand  the  other’s  routines  and  be  more 
sensitive  to  the  other’s  beliefs,”  he  said. 


BY  STACY  JONES 

NJ.  Media  Give  Law 
Enforcement  A  Grade  Of  D- 


Law  enforcement  agencies  in  New  Jer¬ 
sey  received  a  grade  of  D-  regarding  the 
manner  in  which  they  release  crime  infor¬ 
mation,  according  to  a  survey  by  the  New 
Jersey  Associated  Press  Managing  Editors  and  the 
Associated  Press. 

When  asked  to  rate  the  release  of  information  on 
a  timely  basis  by  law  enforcement  agencies  in  New 
Jersey,  62%  of  the  respondents  checked  “fair”  while 
36%  described  the  agencies’  performance  as  “poor.” 

“I’ve  covered  cops  in  three  states,”  said  a  reporter 
with  the  Record  in  Hackensack.  “New  Jersey  has,  by 
far,  the  worst  public  records  laws  and  the  worst 
institutional  bias  against  making  sure  the  public  is 
well  informed  about  crime.  It’s  not  even  a  close  con¬ 
test.” 

The  informal  survey  tided,  “Under  Wraps:  A  Study 
on  Access  to  Law  Enforcement  Information  in  New 
Jersey,”  was  conducted  Jan.  27-31  among  daily  news¬ 
papers,  radio  stations  and  television  stations  receiv¬ 
ing  AP  wire  service  in  New 
Jersey. 

Forty-five  responses  were 
received;  14  from  daily  news¬ 
papers,  five  from  television 
stations  and  one  from  a  radio 
stadon. 

The  report’s  other  findings 
show  that; 

♦  80%  of  those  surveyed  felt 
24  hours  was  too  long  to  wait 
for  the  release  of  basic  crime 
information.  The  most  recent 


executive  order.  No.  69,  has  a  24-hour,  or  less,  time 
requirement. 

Most  complaints  by  respondents  centered  on  the 
feet  that  the  24-hour  wait  meant  the  informadon 
could  not  get  into  the  next  day’s  edidon. 

♦  University  campus  security  and  municipal 
police  received  the  worst  ratings  among  local  and 
state  law  enforcement  and  public  safety  agencies 
rated  for  their  willingness  to  disclose  informadon  in 
a  timely  feshion. 

On  a  scale  of  1  to  4  (1 = excellent)  university  cam¬ 
pus  security  rated  a  3.73,  the  municipal  police 
received  a  rating  of  3. 17,  and  the  county  prosecu¬ 
tor’s  office  received  a  2.88. 

♦  The  top  10  problems  respondents  fece  in  obtain¬ 
ing  informadon  from  law  enforcement  agencies  are: 
the  agency  feils,  refuses  to  disclose  any  informadon 
on  a  particular  case;  the  public  information  officer  is 
not  available  nights,  weekends;  agency  refuses  to  sup¬ 
ply  basic  informadon  from  reports;  agency  refuses  to 

provide  informadon  over  the 
telephone;  the  switchboard 
operator  can’t/won’t  provide 
person  in  charge;  agency 
refuses  to  open  daily  log  for 
inspecdon;  invesdgating  offi¬ 
cer  takes  report  home,  not 
available;  agency  refers  all 
inquiries  to  county  prosecu¬ 
tor,  no  one  available  at  scene 
to  provide  informadon;  and 
agency  postpones  providing 
informadon  for  a  day  or  two. 


“New  Jersey  has,  by  far, 
the  worst  public  records 
laws  and  the  worst 
institutional  bias  against 
making  sure  the 
public  is  well  informed 
about  crime” 
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BY  M.L.  STEIN 


Was  Coverage 
The  Culprit? 


Bob  NIGHTENGALE,  WHO  covered  the 
Dodgers  for  the  Los  Angeles  Times, 
believes  the  baseball  club  pressured  the 
Times  into  firing  him  because  of  his  sto¬ 
ries  pointing  to  the  dearth  of  its  black 
players,  he  said. 

His  lawyer,  a  member  of  the  Johnny  L.  Cochran  Jr. 
law  firm,  said  Nightengale’s  belief  is  the  basis  of  a 
protest  to  the  Times,  which  could  lead  to  a  lawsuit 
if  he  doesn’t  get  his  job  back. 

“The  Dodger  organization  didn’t  like  stories 
because  it  didn’t  make  them  look  very  good,” 


Los  Angeles  Times 
sportswriter  fired 
after  stories  point 
to  dearth  of  black 
players  on  Dodgers 


Sportswriter  Bob  Nightengale 
said  he  heard  Dodgers  owner 
Peter  O'Malley  (above)  was 
"incensed"  by  his  stories, 
especially  since  he  has  the  team 
up  for  sale  and  is  seeking  to 
develop  a  National  Football 
League  franchise  in  Los  Angeles 
at  a  new  stadium  he  would  build. 
Dodger  general  counsel  Sam 
Fernandez  said  that  any  inference 
that  the  ball  club  was  involved  in 
Nightengale's  dismissal  "is 
categorically  not  true." 


stated  attorney  Cameron 
Stewart. 

Times  sports  editor  Bill 
Dwyre  termed  Nighten¬ 
gale’s  belief  “absurd,” 
adding  that  his  termination 
had  nothing  to  do  with  his 
writing. 

A  spokeswoman  for  the 
newspaper  said  Nighten¬ 
gale  “left  the  Times' 
employment  as  the  result 
of  differences  between 
him  and  the  management 
of  the  sports  department. 
It  was  in  the  best  interests 
of  all  concerned  that  he 
leave  the  company.  His 
departure  had  nothing  to 
do  with  his  articles  in  the 
Times? 

Nightengale,  41,  a  Times 
sportswriter  for  eight 
years,  was  discharged  May 
28  after  being  called  back 
to  Los  Angeles  from  St. 
Louis,  where  he  was  cover¬ 
ing  a  game. 

He  said  he  was  given 
the  opportunity  to  resign 
and  refused. 

“I  was  shocked,”  Night¬ 
engale  exclaimed  in  an 
interview. 

“I  had  just  been  given  a 
top  performance  review, 
my  personnel  record  was 
clean,  and  I  had  never 
taken  a  sick  day.  I  had  no 
inkling  this  was  going  to 
happen.” 


SOME  BACKGROUND 

On  April  15,  Nightengale  pointed  out  in  a  story 
that  the  Dodgers,  the  team  that  broke  the  color  bar¬ 
rier  by  hiring  Jackie  Robinson  in  1947,  has  no 
“American-born  black  players”  in  its  everyday 
lineup  and  pitching  staff. 

He  also  noted  that  the  Dodgers  have  no  black 
executives  in  its  front  office  or  as  public  relations 
personnel  or  trainers. 

“It  is  the  only  team  in  baseball  with  such  a  dis¬ 
tinction,”  he  added. 

At  the  time,  Nightengale  reported,  the  Dodgers 
had  only  one  American  black  on  its  roster,  reserve 
outfielder  Wayne  Kirby. 

Editors  substituted  the  designation  “American- 
born  black”  for  African  American  over  his  protest, 
Nightengale  told  E&P. 

“I  considered  that  derogatory  and  racist,”  said  the 
writer,  who  is  white. 

His  wife,  Cindy  Nightengale,  a  copy  editor  on  the 
sports  desk  of  the  Times'  Orange  County  edition,  is 
African  American. 

According  to  Nightengale,  his  editors  preferred 
the  usage  of  American-bom  black  because  they  con¬ 
sidered  some  players  from  the  Dominican  Republic, 
Puerto  Rico  and  other  Caribbean  nations  as  also 
being  black  and  wanted  to  make  a  distinction. 

“My  response  was  that  the  others  were  culturally 
Latin  or  Spanish  and  regarded  themselves  as  Latin 
players,”  he  recalled. 

In  his  story,  Nightengale  wrote  that  the  Dodgers 
have  not  had  more  than  one  American  black  in  its 
everyday  lineup  since  Daryl  Strawberry  and  Eric 
Davis  last  played  for  the  team  in  1993. 

Nightengale’s  story  on  the  Dodger’s  racial  picture 
actually  was  split  into  parts,  with  one  segment 
appearing  on  A-1,  while  the  other  ran  in  Sports. 

'The  Page  1,  story,  he  said,  was  rewritten  and 
“toned  down”  at  the  suggestion  of  Dwyre.  It  carried 
the  bylines  of  Nightengale  and  Ross  Newhan,  the 
Times'  national  baseball  writer. 

Dwyre  thought  “my  original  story  was  a  little 
harsh  on  the  Dodgers,”  Nightengale  said.  He  added, 
however,  that  the  Sports  section  piece  “was  pretty 
much  my  story.” 

Assistant  sports  editor  Mike  Kupper  did  not  want 
to  publish  the  stories  at  all,  Nightengale  added. 

A  June  26  story  by  Newhan  largely  quoted 
Dodger  catcher  Mike  Piazza  as  saying  the  team’s 
“cultural  diversity”  makes  its  relationships  more  dif¬ 
ficult,  creates  ethnic  groupings  and  affects  players’ 
performance. 

(See  Fired  on  page  35) 
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BY  M.L.  STEIN 


Knight-Ridder 
Reporters  At  Odds 


Miami  Herald  staffer 
zaps  San  Jose  Mercury 
News' CIA 
drug  link  series 


At  the  start  of 

a  debate  over  a 
series  about  a 
CIA  link  to  a 
drug-smuggling 
operation,  Mi¬ 
ami  Herald  reporter  Jeff  Leen 
called  its  author  a  “nice  guy” 

and  an  “aggressive  reporter  . . . 

who  has  honorable  intentions.” 

That  was  the  first  and  last  compliment  Leen 
bestowed  on  San  Jose  Mercury  News  reporter  Gary 
Webb,  whose  “Dark  Alliance”  series  touched  off  a 
furor  in  which  black  leaders  demanded  an  investi¬ 
gation  of  the  Central  Intelligence  Agency  and  vari¬ 
ous  newspapers  attacked  the  accuracy  of  the  stories 
alleging  that  the  cocaine  influx  started  the  crack 
epidemic  in  the  United  States. 

Leen  went  on  to  describe  Webb’s  series  as  a  “cat¬ 
astrophe  of  monumental  proportions  that  is  tragic 
for  him  and  for  all  of  us.  This  is  a  piece  of  investiga¬ 
tive  reporting  that  people  are  going  to  remember 
from  the  nineties,  and  we  are  all  going  to  be  judged 
by  it.” 

As  he  has  countless  times  in  the  past,  Webb 
defended  his  work  as  a  “pretty  damn  good  story” 
on  which  he  spent  a  year-and-a-half  researching 
a  suggested  CIA  connection  to  drug  dealing 
that  extended  in  the  1980s  from  a  rebel  army  in 
Nicaragua  to  street  gangs 
in  South  Central  Los  Ange¬ 
les  and  beyond. 

Webb  and  Leen  held 
their  verbal  slugfest  before 
a  rapt,  overflowed  crowd 
of  more  than  500  mem¬ 
bers  of  the  Investigative 
Reporters  and  Editors 
holding  their  20th  armual 
convention  in  Phoenix 
recently.  Both  are  staffers 
for  Knight-Ridder  newspa¬ 
pers. 

Leen,  who  has  covered 
the  illegal  drug  trade  for 
the  Herald  since  the 
mid-1980s,  charged  that 
Webb  failed  to  support 
allegations  of  CIA  involve¬ 
ment  in  the  drug-running, 
and  he  scoffed  at  his  fig¬ 
ures  on  the  amount  of 
cocaine  brought  in,  sup¬ 


This  series  was  a 
“catastrophe  of 
monumental 
proportions  that  is 
tragic  for  him  and 
for  all  of  us.  This  is  a 
piece  of  investigative 
reporting  that  people 
are  going  to 
remember  from  the 
nineties,  and  we  are 
all  going  to  he 
judged  by  it!’ 

—  Jeff  Leen,  Miami  Herald 
reporter  who  has  covered  the 
illegal  drug  trade  for  that 
newspaper  since  the  mid-1980s 
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posedly  to  “service  the  entire 
country." 

“If  you  write  about  a  CIA- 
sponsored  conspiracy  to 
flood  black  America  with 
cocaine,  there  has  to  be  a  CIA- 
sponsored  conspiracy,”  he 
said.  “Everybody  tried  to 

. .  break  this  story  in  the  1980s 

and  nobody  did.  Did  the  CIA  case  officers  know? 
Did  the  contract  officers  know?  You  have  to  have 
evidence.” 

Alluding  to  Webb’s  disclosure  that  Contra  suppli¬ 
ers  shipped  100  kilos  of  cocaine  a  week  to  drug 
kingpin  “Freeway"  Ricky  Ross,  Leen  termed  the  sum 
“nothing.” 

“These  were  not  major,  high-level  dealers,”  he 
went  on. 

“In  Miami  in  1981,  one  Medellin  cartel  operator 
alone  brought  in  19  tons  of  cocaine  and  he  was  one 
of  five  dealers  in  the  Miami  area.” 

Leen  said  the  assumption  that  100  kilos  of 
cocaine  were  enough  to  blanket  the  country  “is  like 
telling  me  the  Titanic  could  cross  the  Atlantic  with  a 
V-8  engine  or  that  if  Hoover  Dam  broke  in  Arizona, 
New  York  City  would  be  flooded.” 

Webb  responded  that  the  nexus  of  the  series  was 
to  show  how  the  crack  epidemic  began,  but  he 
asserted  that  it  spread  to  the  rest  of  the  country  by 
street  gangs,  which 
became  “violent  criminal 
groups  operating  from 
coast  to  coast.” 

All  in  all,  Webb  said,  the 
Contra  pipeline  slipped  in 
five  tons  of  cocaine  “and 
that  makes  a  hell  a  lot  of 
crack  nuggets.” 

Webb  accused  his  crit¬ 
ics,  particularly  the  Wash¬ 
ington  Post,  of  “disinfor¬ 
mation”  in  reporting  his 
references  to  the  CIA  in 
the  series. 

“Their  biggest  straw 
man  is  in  saying  we  wrote 
that  the  CIA  subsidized  or 
sponsored  a  drug  line,” 

Webb  said. 

“That  never  appeared  in 
our  story.  What  we  said,  at 
most,  is  that  they  [the  CIA] 

(See  Odds  on  page  30 
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“Their  [the  series’ 
critics]  biggest 
straw  man  is  in 
saying  we  wrote 
that  the  CIA 
subsidized  or 
sponsored  a  drug 
line.  That  never 
appeared  in  our 
story.  What  we  said, 
at  most,  is  that  they 
[the  CIA]  looked  the 
other  way.” 

—  Gary  Webb, 

San  Jose  Mercury  News 
reporter  who  wrote 
the  controversial  series 
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CAMPUS  JOURNALISM 


Student  editftrs 
AVI)’  it’s 

retaliation  for 
their  Fol 
requests  about 
campus  crime 


BY  ALLAN  WOLPER 


Police  Blame  Paper 
For  Pot  Rally 


JOEL  KASTNER  POKED  his  head  out  of  his 
second-story  apartment  at  2 10  Winchester 
Street  and  saw  a  couple  of  uniformed  police 
officers  at  his  door. 

“I  thought  at  first  that  the  town  cops  were 
aner  me  because  of  a  parking  ticket,”  said  Kastner, 
the  25-year-old  former  executive  editor  of  the 
Equinox,  the  weekly  newspaper  at  Keene  State 
College  in  Keene,  N.H. 

“When  1  went  downstairs  1  found  out  it  was  our 
campus  police.  That  was  when  they  served  me 
with  their  memo.” 

The  memo  by  Keene  safe- 
ty  director  Verne  Baisden  said 
police  suspected  Equinox 
reporters  had  “instigated,  ini- 
tiated,  or  conspired  to  dis- 
nipt”  the  campus  by  organiz- 
ing  a  rally  supporting  legaliza- 
tion  of  marijuana. 

|P|||HHH|||^^h  Kastner,  whose  apartment 
was  in  an  off-campus  build- 
ing,  claims  the  police  violated 
college  guidelines  by  driving 
to  his  home  without  an  appointment. 

“1  was  pissed  off,”  said  the  25-year-old  senior 
from  New  Haven,  Conn.  “They  were  trying  to 
intimidate  us  because  we  had  just  filed  a  Freedom 
of  Information  request  to  get  access  to  accurate 
campus  police  logs.” 

The  campus  police  has  refused  to  release  the 
names  of  either  suspects  or  victims  involved  in 
campus  crimes  and  have  delayed  releasing  some 
information  for  weeks  at  a  time. 

Baisden  insists  the  intensity  of  his  investigation 
had  nothing  to  do  with  the  Fol  dispute.  “People 
can  speculate  all  they  want,”  he  said. 

He  points  out  that  he  was  asked  to  investigate 
the  campus  pot/hemp  rally  by  Andrew  P 
Robinson,  the  associate  dean  for  student  affairs. 

Robinson’s  April  20  memo  —  written  nine  days 
after  the  marijuana  rally  —  asked  Baisden  to  discov¬ 
er  whether  any  specific  group  broke  the  law  or 
got  anyone  else  to  do  so. 

“There  was  a  major  disturbance  that  included 
highly  inebriated  students,”  Baisden  said.  “We  were 
called  after  some  people  complained  that  students 
and  nonstudents  were  trying  to  break  into  an  all 


women’s  facility. 

“Bottles  were  thrown  at 
windows.  Large  firecrackers 
were  detonated.  We  were 
informed  that  some  individu¬ 
als  who  were  connected  to 
the  newspaper  had  orga¬ 
nized  it. 

“We  have  determined  that 
there  was  no  evidence  to 
substantiate  that  and  the 
investigation  into  the 
Equinox  has  been  closed.” 

Baisden  contended  his  offi¬ 
cers  followed  proper  police 
procedure  by  questioning 
the  student  journalist  at  his 
offcampus  apartment. 

“We  were  following  up  on 
some  things,”  said  Baisden. 

“That  is  where  our  investiga¬ 
tion  took  us.” 

But  whatever  the  reason, 
the  specter  of  uniformed 
American  police  officers 
questioning  journalists  at  their  homes  resonates 
uneasily  in  newsr(K)ms. 

“1  have  never  heard  of  it  happening  before,”  said 
Mark  Goodman,  executive  director  of  the  Student 
Press  Law  Center  in  Arlington, Va.,  which  monitors 
First  Amendment  press  problems  on  college  and 
high  school  campuses. 

“It  is  certainly  very  troubling  and  doesn’t  bode 
well  for  the  freedom  and  independence  of  the 
newspaper." 


A  memo  by  Keene  State 
College  safety  director  Verne 
Baisden  said  police  suspected 
Equinox  reporters  had 
"investigated,  initiated,  or 
conspired  to  disrupt"  the 
campus  by  organizing  a  rally 
supporting  legalization  of 
marijuana. 


FINDING  THE  FILM 

The  student  reporters  only  agreed  to  answer 
the  police  questions  because  Craig  Brandon,  the 
46-year-old  adviser  of  the  Equinox,  asked  them  to. 

“But  1  warned  not  to  give  up  any  sources,”  said 
Brandon,  a  former  reporter  for  the  Albany,  N.Y., 
Times  Union. 

Brandon  suggested  the  students  cooperate  to 
avoid  a  more  serious  showdown  with  Keene  cam¬ 
pus  security  over  the  paper’s  unpublished  photos 
of  the  pot  rally. 

“One  of  the  police  officers  said  he  was  entitled 
to  the  film  because  it  was  paid  for  with  student 
funds,”  Brandon  said.  “1  told  him  he  couldn’t  have 
them.  1  knew  1  could  never  teach  journalism  here 
again  if  we  gave  them  to  him.” 


Wolper,  a  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 
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CAMPUS  JOURNALISM 


Brandon,  an  untenured  faculty  adviser 
who  works  in  the  office  of  student 
affairs,  told  Dean  Robinson  the  college 
faced  a  lawsuit  if  the  administration  sub¬ 
poenaed  the  photos. 

“After  that  they  backed  down  pretty 
quickly,”  Brandon  said. 

Keith  Moriarty,  who  succeeded 
Kastner  as  executive  editor  two  weeks 
before  the  spring  semester  ended,  still 
took  the  pictures  out  of  the  newsroom 
and  hid  them. 

“No  one  asked  me  for  anything,” 
Moriarty  explained.  “But  it  wouldn’t 
have  mattered  much.  TThe  pictures 
weren’t  very  gotxl  anyway.” 

The  university  decided  not  to  go 
after  the  photos  because  the  campus 
security  said  they  did  not  need  them, 
according  to  Robinson,  the  as.s(x:iate 
dean. 

“There  were  no  arrests,”  Robinson 
said.  “Had  there  been  a  serious  injury, 
we  might  have  requested  the  photos. 
But  before  we  did  that  we  would  con¬ 
sult  with  our  legal  counsel. 

“A  student  newspaf)er  needs  the 
same  First  Amendment  protection  as 
any  other  newspaper.  But  the  police 
have  a  point,  too.  They  are  after  justice.” 

A  MAUER  OF  ETHICS 

The  Equinox  staff,  meanwhile,  has 
been  criticized  because  some  of  them 


apparently  went  to  the  annual  pot  rally 
as  nonjoumalistic  spectators. 

“1  hate  pot,”  said  Anthony  'Vogol,  the 
19-year-old  Equinox  managing  editor. 
“But  I  wanted  to  see  what  was  going 
on.  When  I  got  there  no  one  was  doing 
very  much.  So  I  left.” 

Brandon  said  the  paper’s  ethics  code 
forbids  reporters  from  participating  in 
anything  they  cover,  but  noted  it  was 
difficult  to  keep  them  away  from  high- 
profile  campus  events. 

“The  newspaper  staff  has  a  built  in 
conflict  of  interest,”  Brandon  pointed 
out.  “They  are  students  and  students  are 
their  main  readers.  And  they  want  to  be 
where  the  action  is.” 

The  police  investigation  of  the  news¬ 
paper  formally  began  on  May  1,  the  day 
the  Equinox  published  its  last  edition  — 
preventing  the  paper  from  covering 
the  police  investigation  of  its  staff  mem¬ 
bers. 

Moriarty  figured  since  he  couldn’t 
cover  the  story,  he  decided  to  leak  it  to 
the  Associated  Press. 

“They  let  me  operate  right  out  of 
their  newsroom,”  said  Jayson  Hirsch,  a 
24-year-old  reporter  who  works  out  of 
the  Associated  Press  Concord  bureau. 
“The  school  wasn’t  very  happy  about  it. 
It  was  tense.  Especially  when  the  cam¬ 
pus  security  came  into  the  newsroom, 
looked  around  and  began  questioning 


The  student  reporters  only  agreed  to 
answer  the  police  questions  because 
Craig  Brandon,  the  46-year-old  adviser  of 
the  Equinox  and  a  former  reporter  for  the 
Albany,  N.Y.,  Times  Union,  asked  them  to. 
Brandon  suggested  the  students  cooperate 
to  avoid  a  more  serious  showdown  with 
Keene  campus  security  over  the  paper's 
unpublished  photos  of  the  pot  rally. 

the  students.  You  got  the  impression  of 
the  degree  of  intimidation  involved.” 

The  AP  wire  story  of  the  college 
probe  of  the  student  reporters  caught 
the  attention  of  Jon  Meyer,  a  cooperat¬ 
ing  attorney  of  New  Hampshire  Ameri¬ 
can  Civil  Liberties  Union. 

Meyer  immediately  faxed  a  protest  to 
Keene  State  President  Stanley  J.  Yarose- 
wick. 

“We  are  concerned  that  the  investiga¬ 
tion  has  significant  potential  to  deter 
members  of  the  newspaper  staff  and 
others  from  exercising  their  First 
Amendment  rights,”  Meyer  wrote. 

The  ACLU  attorney  warned  the  uni¬ 
versity  not  to  prosecute  the  student 
journalists  even  if  they  were  found  to 
be  part  of  the  marijuana  rally. 

Yarosewick  fired  back  a  letter  in 
which  he  endorsed  a  student’s  right  to 
demonstrate  and  support  unpopular 
points  of  view. 

“There  was  never  an  attempt  on  the 
part  of  Keene  State  College  to  discour¬ 
age  students  from  congregating  or 
expressing  their  rights  to  freedom  of 
speech,”  Yarosewick  said.  “The  college 
does  discourage  illegal  activity  and 
behavior  which  is  in  violation  of  student 
judicial  code.  These  are  the  issues  which 
are  the  focus  of  our  investigation.” 

Meyer  explained  in  an  interview  that 
the  police  should  not  have  investigated 
(See  Campus  on  page  30 


Jonathan  Cooper  (seated),  the  23-year-old  managing  editor  of  the  Equinox,  discusses  the 
situation  with  student  staffers  Anthony  Vogol  and  Keith  Moriarty.  Moriarty,  who  is  now 
editor  of  the  paper,  removed  the  unpublished  pot  rally  photos  from  the  newsroom  and  hid 
them  in  case  police  came  searching. 
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After  all  that  has  I\Ip\a/qpi 

come  from  Watergate  ' 

—  the  burglary  at  the  p  /op , 

Democratic  National  "  lUlUl 

Committee  headquar-  rn^n\/  n' 

ters,  the  abuses  of  llldlly  Ui 

governmental  power  uncovered  by  n I o\ /a rc 

the  Washington  Post,  the  indict-  fJIdyUlo 

ments  of  several  White  House 
staffers,  the  resignation  of  President  Richard  Nixon 
—  one  question  still  tantalizes,  25  years  later:  Who 
was  Deep  Throat? 

“It’s  certainly  the  only  secret  Washington  has  ever 
kept,”  said  former  Post  publisher  Katherine  Graham 
before  a  rapt  audience  at  the  Newseum  in  Ros- 
lyn,Va. 

The  Newseum  hosted  Graham  and  other  major 
players  in  the  constitutional  crisis  for  “Watergate:  25 
Years  Later,”  a  series  of  special  programs  June  1 1  and 
12. 

Among  those  who  participated  in  the  seven  panel 
discussions:  Carl  Bernstein,  who  with  Bob  Wood¬ 
ward  co-wrote  most  of  the  Post  stories  about  the 
scandal:  Benamin  Bradlee,  retired  Post  executive  edi- 


Newseum  hosts 
a  forum,  and 
many  of  the  key 
players  show  up 


n  hn^t^  Leonard  Garment,  Nixon’s 

White  House  counsel;  former  Sen. 

I  and  George  McGovern,  the  1972  Demo- 
'  ^  'L*  cratic  presidential  nominee;  former 

f-Up  lypi/  Sen.  Howard  Baker,  who  served  as 
.lie  l\cy  chairman  of  the  Senate  Water- 

hn\A/  I  in  Committee;  Sam  Dash,  former 

lUW  up  chief  counsel  of  the  Senate  Water- 
-  gate  Committee;  Sen.  Fred  Thomp¬ 
son,  who  was  chief  Republican  counsel  for  the  Sen¬ 
ate  Watergate  Committee;  and  John  Dean,  then  a 
Nixon  aide  who  provided  key  testimony  to  the  com¬ 
mittee. 

Bernstein  said  Woodward  was  traveling  and  could 
not  attend. 

Graham,  chairman  of  the  executive  committee  of 
the  Washington  Post  Co.,  admitted  that  she  doesn’t 
know  who  the  shadowy  source  was.  But  she  says 
his  role  has  been  exaggerated;  he  was  less  a  source 
than  someone  who  confirmed  information  Wood¬ 
ward  had  learned  elsewhere  and  helped  him  clarify 
his  thinking,  she  said. 

Bernstein,  today  an  author  and  magazine  writer, 
said  likewise.  He  would  admit  only  that  Deep  Throat 

I  is  a  man  and  is  not  a  code  name  for  a 
composite  of  sources.  He  dismissed 
speculation  that  DeeplTiroat  is  Wood¬ 
ward  himself,  or  is  the  code  name  for 
the  Oval  Office  tapes  —  it  has  been 
suggested  that  some  White  House 
employee  responsible  for  monitoring 
the  secret  recording  system  may  have 
listened  to  them  and  fed  the  informa¬ 
tion  to  Woodward. 

Bernstein  said  arrangements  have 
been  made  for  the  identity  of  Deep 
Throat  to  be  revealed  upon  his  death, 
even  if  he  outlives  Woodward  or  Bern¬ 
stein.  He  said  also  that  they  are  merely 
honoring  Deep  Throat’s  request  for 
anonymity,  gi«inted  during  the  Water¬ 
gate  coverage  and  renewed  during 
the  writing  of  All  the  President’s  Men, 
the  best-selling  book  that  detailed 
how  Woodward  and  Bernstein  cov- 
I  ered  the  story. 

I  Bradlee  also  refused  to  reveal  the 


One  of  the  panel  discussions  about  Watergate  involved  (from  left)  Ben  Bradlee, 


Watergate 
25  ^ars  Later 


BY  KELVIN  CHILDS 


retired  editor  of  the  Washington  Post;  Eleanor  Clift,  contributing  editor  of 
Newsweek;  Jules  Witcover,  Baltimore  Sun  and  syndicated  columnist;  Jack 
Nelson,  Los  Angeles  Times  Washington  bureau  chief;  and  moderator  Judy 
Woodruff  of  CNN. 


WATERGATE  LEGACY 

In  several  panels,  participants  grap¬ 
pled  with  the  legacy  of  Watergate. 
The  sentiment  was  that,  on  the 
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NEWSPEOPLE  IN  THE  NEWS 


CO.MPILKD  BY  IAN  E.  ANDERSON 


TIMWEST,29, 

assistant  circula¬ 
tion  manager  at 
the  Sedalta  (Mo.) 
Democmt,Y)as  been 
appointed  circula¬ 
tion  director  at  the 
Stephenville 
(Texas)  Empire- 
Tribune. 


joNHEotER- 

MAN,  controller  at  ^ 

the  Palm  Springs,  ^ 

Calif., Deserf  5Mn,  I 

has  been  named  ■ 

vice  president/  '  */ 

finance  and  trea-  ^  p 

surer  at  Tbeson  ^ — 

JON  HEHHEHMAM 

Newspapers  in 
Tiicson,  Ariz. 

RANEY  CROSS,  director  of  circula¬ 
tion  operations  in  the  newspaper  divi¬ 
sion  of  Gannett  Co.  Inc.,  Arlington,  Va., 
was  appointed  vice  president  of  circula¬ 
tion  atTbeson  Newspapers. 


BEP(JAMMN  SETO 


RANDY  CROSS 


BOB  WOODWORTH,  49,  president  and 
publisher  of  the  Kansas  City  (Mo.)  Star, 
has  been  named  vice  president  of 
Knight-Ridder  Inc.,  Miami. 

He  will  have  sole  respoasibility  for  the 
four  newspapers  recently  acquired  from 
the  Walt  Disney  Co. 

The  papers  include  the  Kansas  City 
Star,  Fort  Worth  Star-Telegram,  Belleville 
(Ill.)  News-Democrat  and  Wilkes-Barre, 
Pa.,  Times  Leader. 


RICK  BEAN,  publisher  at  the 
Henderson  (N.C.)  Daily  Dispatch,  has 
added  the  additional  responsibilities  for 
Paxton  Media  Group’s  North  Carolina 
group,  which  includes  daily  newspapers 
in  Monroe  and  Lenoir. 

TOM  OVERTON,  publisher  at  the 
Griffin  (Ga.)  Daily  News,  added  the  addi¬ 
tional  responsibilities  for  Paxton’s 
Geoigia  group,  which  includes  daily 
newspapers  in  Carrollton  and 
Douglasville,  as  well  as  a  number  of 
weekly  newspapers  near  Carrollton  and 
Douglasville. 

DON  SWARTZ,  advertising  director  at 
the  Mountain  Press,  Sevierville,Tenn., 
was  named  publisher  at  the  Daity 
Corinthian,  Corinth,  Miss. 

Both  papers  are  part  of  the  Paxton 
Media  Group. 


BEPffAMIN  SETO,  previously  a  business 
writer  and  copy  editor  at  the  Fresno  Bee, 
has  been  appointed  business  editor  at 
Contra  Costa  Newspapers  Inc.,Walnut 
Creek.  Calif. 

JERRY  MICCO,  team  leader  for 
sports  at  the  Newport  News,Va.,£kfil^ 
Press,  was  named  executive  sports  editor 
for  Contra  Costa  Newspapers. 


ANDREW  KLESKE,  managing  editor 
at  the  San  Diego  Daity  Transcript,  has 
been  promoted  to  editor. 


GENEVA  OFEIWO£S£R,  ombudsman 
at  the  Washington  Post,  was  elected 
chairwoman  of  the  Pulitzer  Prize  Board. 

She  succeeds  SISSELA  BOK,  the 
philosopher  and  writer  who  is  retiring 
from  the  board. 


DAVID  STRINGER,  publisher  at  the 
Vallqo  (Calif.)  Times-Herald,  has  been 
named  publisher  of  the  Norman  (Okla.) 
Transcript.  He  succeeds  JIM  MILLER, 
who  retired. 

RON  RHEA,  publisher  at  the 
Woodland,  CaM., Daily  Democrat,  takes 
over  in  Vallejo. 

JOHN  FENRICH,  publisher  at  the 
Oroville  (Calif)  Mercury  Register,  moves 
to  Woodland  as  publisher. 

JIM  DIMMUT,  publisher  at  the 
Chico  (Calif.)  Enterprise-Record,  adds  the 
additional  duties  of  publisher  of  the 
Mercury  Register. 

MHT  MOORE,  advertising  director  at 
the  Enterprise-Record  and  Mercury 
Register,  was  named  general  manager  at 
the  Mercury  Register. 

All  of  the  newspapers  involved  are 
part  of  the  Donrey  Media  Group. 


Thomson  Newspapers 

has  sold 

Waukesha  (WI)  County  Freeman 

(21,024  daily  circulation) 

West  Bend  Daily  News 

(11,000  daily  circulation) 
to 

Conley  Publishing,  Inc. 

of  Beaver  Dam,  Wisconsin 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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BY  M.L.  STEIN 


First  Amendment 
Advice 


The  $5.5  MILLION  judgment  in  the  Cap¬ 
ital  Cities/ABC-Food  Lion  case  was  a 
wake-up  call  for  the  print  media,  which 
can  ill  afford  smugness  because  the 
loser  was  a  broadcaster,  a  leading  First 
Amendment  lawyer  told  a  journalists’ 

convention. 

“Don’t  ask  for  whom  the  bell  is  tolling,”  warned 
Jane  Kirtley.  “It’s  tolling  for  every  journalist.  There’s 
a  tendency'  for  print  folk  to  pull  their  collective 
skirts  awa)  from  ABC,  saying.  Of  course,  we  would 
never  do  such  a  thing.’  But  that’s  shooting  ourselves 
in  the  foot.” 

Kirtley,  executive  director 
of  the  Reporters  Committee 
for  Freedom  of  the  Press, 
pointed  to  the  $222.7  million 
libel  judgment  against  the 
Wall  Street  Journal  by  a  for¬ 
mer  Houston  investment  finn 
as  an  example  of  how  hard 
juries  can  hit  a  newspaper.  A 
judge  recently'  cut  $200  mil¬ 
lion  in  punitive  damages  off 
the  amount. 

“Take  care  in  what  you  say 
because  it  will  be  used  against  you  in  some  future 
action,”  she  advLsed  as  a  speaker  on  the  panel 
“Beyond  Libel”  at  the  Investigative  Reporters  &  Edi¬ 
tors  20th  annual  conference  in  Phoenix. 

She  described  “newsworthiness”  as  a  “very  sub¬ 
jective  standard,”  that  may  be  viewed  differently  by 
the  media  and  judges  and  juries. 

However,  Kirtley  went  on,  reporters  and  editors 
need  not  back  off  from  investigative  stories  if  they 
are  careful  in  their  fact  gathering. 

“Remember.”  she  said,  “that  the  techniques  you 
are  using  will  be  scrutinized  as  tightly  as  the  wrong¬ 
ful  conduct  you  are  revealing.  Think  of  how  the 
average  person  will  react  to  the  use  of  a  hidden 
camera  in  this  context.” 

The  key,  Kirtley  said,  lies  in  who  is  being  filmed. 
“The  public  does  not  have  a  problem  with  seeing 
big  fish  squirm  under  a  hidden  camera,  but  if  it’s 
someone  pretty  far  down  the  food  chain  in  the  min¬ 
imum  wage  bracket,  their  tendency  is  to  be  sympa¬ 
thetic  toward  that  person,”  she  noted.  “It’s  not  help¬ 
ful  to  your  case  to  pillory  folks  like  that  who,  for  the 
most  part,  are  not  as  as  culpable  as  the  bigger  cogs.” 

Another  First  Amendment  expert,  David  Mar- 
burger,  offered  a  somewhat  optimistic  view  of  the 
fallout  from  the  Food  Lion  decision  in  which  ABC 
News’  “Prime  Time  Live”  placed  two  operatives  in 


one  of  its  stores  with  con¬ 
cealed  cameras  to  record 
allegedly  unsanitary  food  han¬ 
dling. 

“Don’t  panic,”  advised  Mar- 
burger  of  the  Washington, 

D.C.,  firm  of  Baker  & 

Hostetler.  “The  time  to  get 
nervous  is  if  the  Court  of 
Appeals  upholds  that  $5.5 
million  award.  All  you’ve  got 
now  is  a  jury’s  opinion.” 

The  lawyer  doesn’t  believe 
the  sum  will  be  upheld  or 
that  other  big  jury  awards 
against  the  media  generaUy 
will  survive  higher  courts. 

“In  our  business,”  Mar- 
burger  said,  “the  case  is  best 
fought  in  the  courts  of  appeal. 

You  have  protection  most  liti¬ 
gants  don’t  have;  Yours  is  the 
only  business  protected  by 
the  Constitution.  The  law  will 
protect  you  if  your  facts  are 
right.  Judges  don’t  like  the 
press  —  nobody  likes  the 
press  —  but  they  love  the  Constitution  and  they 
care  about  what’s  good  for  society.  They  really  do. 
Juries  do  not  look  at  the  big  picture  of  what’s  good 
for  s(x:iety.” 

But  the  mad  to  appellate  justice  is  likely  to  be  a 
rocky  one,  the  speaker  cautioned.  If  there  are  more 
Fotxl  Lion-type  cases,  “you’re  going  to  go  through 
lots  of  pain,”  he  said.  “Five  f)oint  five  million  dollar 
judgments  will  hapjjen  again.” 

Marburger  also  offered  a  reason  for  the  huge  Food 
Lion  verdict,  despite  the  fact  that  ABC  News  was 
investigating  a  matter  of  public  concern,  and  the 
accuracy  of  its  revelations  was  not  contested  by  the 
plaintiff  in  court. 

What  influenced  the  North  Carolina  jury,  he  spec¬ 
ulated,  was  not  so  much  that  the  ABC  spies  had 
gained  employment  at  Food  Lion  by  filling  out  false 
applications  but  that,  in  the  jurors’  minds,  workers 
are  expected  to  be  loyal  to  their  employer. 

Instead,  he  said,  their  loyalty  was  to  ABC.  The 
complaint  against  the  network  cJiarged  fraud,  tres¬ 
passing  and  breach  of  relationship. 

Marburger  contrasted  the  Food  Lion  expose  with 
a  hypHJthetical  case  of  a  reporter  pretending  to  be  ill 
to  get  the  goods  on  a  quack  doctor. 

(See  Advice  on  page  3  D 


Lawyers  discuss 
the  Food  Lion 
case;  say  print 
media  must  not 
dismiss  it  as  a 
'broadcast'  ruling 


"The  public  does  not  have  a 
problem  with  seeing  big  fish 


squirm  under  a  hidden  camera, 
but  if  it's  someone  pretty  far 
down  the  food  chain  in  the 
minimum  wage  bracket,  their 
tendency  is  to  be  sympathetic 
toward  that  person." 

—  Jane  Kirtley,  executive 
director.  Reporters  Committee 
for  Freedom  of  the  Press 
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ADVERTISING/PROMOTION 


BY  DORI  PERRUCCI 


Regaining  The 
Rental  Market 


A 


Newspapers  face 
the  competitive 
heat  from' 

'  apartment  finder 
}>uides 


CCORDING  TO  A  new  study  spon¬ 
sored  by  the  Newspaper  Association 
of  America,  newspapers  still  dominate 
the  classified  ad  rental  market,  but 
not  significantly. 

Only  a  slight  margin  separates  Sunday  newspa¬ 
pers,  which  command  47%  of  the  market,  from 
apartment-finder  publications,  which  have  explod¬ 
ed  in  the  past  decade  and  now  claim  a  41%  share. 

NAA  released  highlights  from  the  nationwide 
study  at  its  recent  classified  and  research  confer¬ 
ences  in  New  Orleans.  NFO  Research  Inc.  in 
Atlanta,  Ga.,  surveyed 
6,004  renters  about  their 
attitudes,  demographics 
and  lifestyles,  and  the  role 
that  newspapers  and 
other  sources  of  media 
play  in  their  rental  deci¬ 
sions. 

Final  results  will  be 
available  by  the  end  of  the 
summer  through  NAA’s 
Web  site,  as  well  as  on  CD-ROM,  said  Anne  Billups, 
NAA’s  research  director,  who  introduced  the  study. 

The  single  most  important  feet  that  emerged 
from  the  study,  she  said,  is  that  rental  consumers 
“want  ads  with  more  specific  information,”  includ¬ 
ing  price,  location,  apartment  layout,  amenities,  and 
apartment  reputation. 

“Newspapers  have  the  ability  to  do  this,”  she  told 
classified  managers. 

“Papers  deliver  good  reach  and  they  can  provide 
the  targeting”  that  rental  customers  who  subscribe 
to  apartment-finder  publications  have  come  to 
expect. 

The  rental  industry  professionals  who  spoke 
after  Billups,  however,  were  critical  about  how 
slowly,  and  how  ineffectively,  newspapers  have 
responded  to  their  needs. 

“It’s  very  difficult  doing  business  with  the  only 
game  in  town,”  said  Toby  Froehlich,  representing 
Coldwell  Banker  in  Erie,  Pa. 

“You  feel  like  you’re  not  getting  a  fair  shake,” 
especially  when  a  newspajjer  “just  simply 
announces, ‘Our  costs  have  gone  up  this  year,  so 
your  rates  are  going  up,  too.’  ” 

“Having  only  one  newspaper  in  town  to  adver¬ 
tise  in  is  a  lot  like  a  shotgun  wedding,”  added 
Arthur  Sterbeow  of  Latter  &  Blum  Realtors  in  New 
Orleans.  “You  don’t  feel  like  you  have  much  of  a 
choice.” 


After  “getting  a  divorce  and  pullmg  every  penny 
out  of  the  paper”  that  lasted  for  six  months,  the 
company’s  relationship  with  the  Times-Picayune 
improved  when  the  paper  “made  a  very  aggressive 
effort  to  understand  our  business”  and  began  to 
take  the  initiative  in  developing  new  programs,  said 
Sterbeow. 

Most  large  property  managers  agree. 

“Classifieds  produce  traffic,  but  not  rentals,”  said 
David  Santee,  regional  vice  president  for  Equity 
Residential  in  Bethesda,  Md. 

“Our  industry  has  done  a  180  degree  change  in 
the  last  10  years,”  due  to 
the  feet  that  there  are  “less 
and  less  mom  and  pop 
[rental]  operations”  and 
more  and  more  larger 
property  management 
companies,  he  said. 

Santee  spends  most  of 
an  advertising  budget 
averaging  $60-$100  per 
unit  to  rent  Summit’s 
105,000  properties  on  var¬ 
ious  “alternative”  media. 

These  include:  direct  mail 
to  rental  prospects, 

“because  it’s  cheap  and  it 
targets”;  the  Internet;  and 
third-party  agreements 
with  builders  who  offer  renters  “rent  credits”  to 
entice  them  to  become  homeowners. 

His  prognosis?  “We  use  classified  advertising 
only  like  medicine,  and  only  when  we’re  sick,  so 
we  try  to  use  it  as  little  as  possible.” 

Randy  Ell,  regional  vice  president  for  Summit 
Properties  in  Tampa,  Fla.,  seconded  Santee’s  com¬ 
ments  and  provided  a  “laundry  list”  of  the  many 
pluses  offered  by  apartment-finder  guides:  longer 
shelf  life,  use  of  color,  opportunity  for  the  advertis¬ 
er  to  choose  placement,  and  changes  at  minimal  or 
no  additional  costs. 

Most  of  all,  he  stressed,  the  guides  offer  outstand¬ 
ing  customer  service. 

“Classified  ad  reps  are  not  very  helpful,”  he  said, 
“while  [apartment-finder  guide]  account  reps  visit 
our  properties  with  us,  offer  us  seminars,  and  even 
bring  us  donuts.  They  see  us  as  partners.” 

Valentinas  Kurapka,  who  introduced  the  rental 
representatives,  later  commented  that  the  two 
“were  actually  quite  mild  in  their  comments  at  the 
conference.  You  should  have  heard  them  at  the 


Only  a  slight  margin 
separates  Sunday 
newspapers,  which 
command  47%  of 
the  market,  from 
apartmentfinder 
publications,  which 
have  exploded  in 
the  past  decade 
and  now  claim  a 
41%  share. 
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summit,”  hosted  by  the  NAA  last 
October. 

Led  by  Tony  Marsella,  the  NAA’s  vice 
president  for  classified,  and  Kurapka, 
classified  ad  manager  for  the 
Washington  Times,  who  chairs  the 
rental  committee  for  the  NAA’s 
Classified  Federation,  the  NAA  invited 
rental  reps,  along  with  classified  adver¬ 
tising  managers  from  several  papers,  to 
NAA  headquarters  to  talk  about  what 
newspapers  could  do  to  regain  rental 
market  share  (see  related  story  on  this 
page). 

After  listening  to  the  rental  industr)'’s 
reps  who  attended,  said  Marsella,  “We 
learned,  harshly,  that  newspaper  classi¬ 
fieds  had  been  out  of  touch  with  these 
property  managers  for  years.  We  didn’t 
even  understand  their  language.  We  in 
the  newspaper  industry’  were  still  talk¬ 
ing  about  apartment  ‘complexes’;  they 
were  talking  about  ‘community.’  We 
talked  about  tenants;  they  referred  to 
residents. 

“A  complete  shift  [had  occurredl  in 
the  rental  market  that  we  weren’t  even 
aware  of,”  but  “it  hadn’t  happened 
overnight  —  we  weren’t  paying  atten¬ 
tion.” 

Marsella  said  newspapers  “had  com¬ 
pletely’  missed  a  key  point”  that  the 
guide  books  rushed  to  filliThe  rental 
market  sees  itself  separately  from  the 
residential  market,  and  wants  to  be 
treated  accordingly. 

“We’re  well  on  the  way  to  recovery 
now,”  said  Marsella,  adding  that  over  the 
next  several  months  the  NAA  will  pro¬ 
duce  a  series  of  products  to  help  news¬ 
papers  develop  new  programs  and  ser¬ 
vices  targeted  to  rental  advertisers. 

Despite  the  feet  that  the  rental  busi¬ 
ness  was  “going  to  hell  in  a  handbasket” 
for  years,  “It’s  not  too  late,”  added 
Kurapka.  “What  the  Realtors  left  unsaid 
was, ‘If  you  [newspapers]  become  more 
competitive  [apartment-finder  guides], 
then  maybe  we  ll  change  our  minds  and 
come  back.” 

Newspapers  have  to  be  willing,  how¬ 
ever,  “to  change  and  allocate  the 
resources  to  redress  the  balance,”  she 
said. 

“You  need  to  have  a  salesperson 
managing  these  accounts  —  or  two  or 
three.  You  have  to  sponsor  special 
events.  You  have  to  become  high  profile 
with  your  customers,  who  are  no  longer 
readers  shopping  merely  for  price,  but 
‘lifestyle  buyers’  who  want  conve¬ 
nience,  and  are  willing  to  pay  for  it.” 


Newspapers 
Broaden 
Their  Reach 


SOME  OF  THE  classified  ad  managers 
who  attended  the  Newspaper  Assoc¬ 
iation  of  America  summit  l^t  fell  aren’t 
waiting  for  the  NAA  to  give  them  the  im¬ 
petus  to  win  back  their  rental  market 
share. 

Listening  to  customer  needs  drove  the 
creation  of  a  new  program  at  the 
Washington  Post  called  Apartments  Plus, 
in  March. 

“We  are  leveraging  the  paper’s  ability 
to  deliver  a  very  broad  market  to  adver¬ 
tisers  with  a  referral  service  that  targets 
rental  prospects,”  said  Anita  Berrera,  gen¬ 
eral  manager  of  Apartments  Plus. 

“Advertisers  want  floor  plans  and  maps 
in  their  ads,”  she  said,  “which  would  be  a 
prohibitive  cost  in  a  paper  like  the  Postr 
The  paper  responded  by  offering  a  re¬ 
ferral  service,  available  via  800  and  local 
phone  numbers,  that  provides  such  de¬ 
tailed  information  by  fax  to  rental 
prospects. 

In  addition,  about  a  month  ago,  she 
said,  the  Post  revamped  its  Saturday 
rental  section,  which  now  features  a  map 
of  rental  properties,  a  directory  of  adver¬ 
tisers,  and  a  half  page  of  editorial  from  the 
news  department  about  apartment  living. 

Currently  Apartments  Plus  has  17 
advertisers  and  close  to  200  apartment 
buildings  in  the  system. 

By  1994,  said  Patti  Trongard,  the 
Minneapolis  Star  Tribune's  sales  manag- 
er/rental,“We  had  lost  18%  year  over  year 
for  the  five  years  previous  in  rentals,”  and 
“our  advertisers  perceived  us  as  lacking 
knowledge  of  their  industry,  not  being 
cost  effective,  generating  unqualified 
leads,  and  just  not  able  to  give  them 
enough  information”  |  QTEPHEN  COVEY,  THE  best-selling 

In  response,  the  newspaper  licensed  j  of  The  Seven  Habits  of  Highly 

the  Fonahome  database  program  for  the  I  Effective  People,  will  become  a  con- 
Twin  Cities,  and  began  to  roll  out  a  num-  i  tributing  editor  to  USA  Weekend  maga- 
ber  of  new  products.  The  paper  now  j  zine  effective  with  the  July  4-5  issue, 
offers  rental  advertisers  a  free-standing  j  Covey,  who  will  write  about 
magazine,  rent  Right,  a  90-page  glossy  j  Americans’  core  beliefs  on  home,  feith 
monthly  with  a  distribution  of  40,(X)0;  j  and  work,  will  draw  on  “What  Americans 
video  “tours”  that  attract  3, (XX)  viewers  a  I  Agree  On,”  a  survey  conducted  for  USA 
month;  a  Web  site  registering  1,000  visits  j  Weekend  by  Opinion  Research  Corp., 
a  week;  and  Infoline,  a  24-hour  telemar-  j  that  polled  1 ,009  Americans, 
keting  service  that  drew  180,000  users  in  j  Covey  will  contribute  articles  about 
19S>6.  j  subjects  related  to  the  workplace  and 

“If  you  don’t  have  all  the  content  the  1  cultural  values  and  also  will  serve  as  a 
rental  market  needs,  you  are  missing  the  j  judge  in  the  weekly  magazine’s  seventh 
boat,”  said  Trongard,  who  manages  a  staff  :  annual  “Make  A  Difference  Day.” 


The  Minneapolis  Star  Tribune  now 
offers  rental  advertisers  a  free-standing 
magazine,  rent  Right,  a  90-page  glossy 
monthly  with  a  distribution  of  40,000. 


of  12. 

While  the  new  products  are  targeted 
to  large  property  managers,  rent  Right 
offers  “mom  and  pop”  operations  an 
affordable  pricing  plan  for  $49,  and  the 
Sunday  paper  runs  seven  pages  of  classi¬ 
fied  “that  had  dwindled  to  almost  noth¬ 
ing”  before  the  Star  Tribune  got  aggres- 
sive,Trongard  said. 

The  most  unique  thing  the  paper  did, 
however,  was  not  simply  launch  new 
products,  “but  take  a  real  close  look  at 
consumer  spending  habits.” 

—  Dori  Perrucci 
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to  print  a  centennial  edition  in  the  plant  in  late 
1998. 

While  selection  of  a  KBA  keyless  offset  press 
with  shaftless  drive  was  announced  earlier  this 
month  (£d?P,June  28,  p.  33)  no  other  equipment 
contracts  have  been  announced. 

Nevertheless,  the  newspaper  company  knows 
what  it  wants  to  do,  and  how  it  wants  it  done. 

Its  three  new  tower  presses  can  be  topped  off 
with  a  fifth  level  of  print  couples  and  space  is  pro¬ 
vided  for  a  fourth  press,  with  corresponding  avail¬ 
ability'  of  additional  HVAC  and  electrical  supply. 

According  to  project  architect  Gilberti  Spittler 
International,  the  plant  will  take  two  main  electri¬ 
cal  feeds,  each  from  a  different  substation,  allowing 
uninterrupted  production  in  the  event  power  fails 
over  one  line. 

A  concrete  table  rather  than  a  steel  substructure 
will  support  the  presses.  Used  in  Europe  and 
recently  in  Vancouver,  British  Columbia,  and 
planned  for  Des  Moines,  the  less-expensive,  more 
versatile  and  vibration-absorbing  support  structure 
will  be  the  first  of  its  kind  in  the  U.S. 

The  concrete  table  was  GSI’s  design.  The 
Cleveland-based  architectural  engineering  firm  is 
responsible  for  its  hometown  Plain  Dealer's 
Tiedeman  Plant  in  suburban  Brooklyn,  Ohio,  and  is 
at  woik  on  the  paper’s  new  downtown  offices. 

Ink,  water,  elec- 
trie  —  all  services 
1  —  will  run 

through  an  acces- 
I  sible  cavity  in  the 

!  table. 

‘f®  Pi  ers  will  be  served 

1^ ,  ^  by  elevators  and 

^  ^  walks  for  safer, 

^  19  access  to 

Pi 

^  -  j  to  Ken  Harding, 

Sr*""*  ^  news- 

I  ^  consultant 

Group,  Boulder, 

pFfiC|  GSI  as  the  build¬ 

ing’s  architect. 


COX  OHIO  PUBUSHING“set  out  to 
build  the  most  modem  newspaper 
printing  plant  in  the  country,”  said  its 
president.  Brad  Tillson.  Two  newspa¬ 
per  specialists  were  hired  to  design 

the  plant. 

At  his  firm’s  Nexpo  booth  in  New  Orleans  last 
week,  architect  Celso  Gilberti  predicted  that  “this  is 
going  to  be  the  most  sophisticated  newspaper 
building  in  America,”  owing  to  its  design  from  the 
inside  out  and  provision  for  near  full  automation. 
The  overall  plan,  according  to  operations  vice 
president  Stan  Richmond, 
was  to  consolidate  produc- 
tion  functions  within  a  single 
structure  twice  the  size  of 
the  Dayton  Daily  News' 
existing  plant  to  produce  a 
better  newspaper  faster,  with 
HHHHHHHHi  later  deadlines. 

To  accomplish  its  objec¬ 
tives,  Cox  Ohio  selected  a  site  on  42  acres  outside 
Dayton  in  nearby  Franklin  County,  near  Interstate 
75,  to  erect  and  equip  a  facility  of  almost  a  quarter- 
million  square  feet  at  a  cost  of  $90  million  (E&P, 
Jan.  18,  p.  20). 

It  expects  to  bring  the  project  into  full  daily 
operation  by  the  first  quarter  of  \999,  but  be  able 
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responsible  for  designing  the  exterior 
and  all  engineering.  GSI  contracted 
BHG  for  all  initial  programming,  aiding 
in  equipment  selection  and  integration, 
and  building  layout. 

“Normally,  we  tend  to  compete  on 
projects,  but  this  was  an  interesting 
team-up,”  said  Kevin  Anderson,  BHG’s 
architect  for  Dayton.  “We  let  the 
process  design  the  building,”  he  said. 

“It  was  our  folks  who  took  that 
process  and  put  the  envelope  an)und  it 
. . .  and  made  it  woik,”  said  Reuben 
Gp)ssberg,GSl  project  manager  for 
Dayton. 

Behind  it  all,  according  to  Grossberg, 
the  design  and  planning  followed 
Richmond's  expressed  need  for  a  plant 
that  would  ensure  that  his  paper  got 
printed  and  shipped. 

Though  emphasis  at  each  company  is 
different,  their  areas  of  expertise  do 
overlap.  Maintaining  that  their 

It  expects  to  bring  the 
project  into  full  daily 
operation  by  the 
first  quarter  of  1999, 
but  be  able  to  print  a 
centennial  edition 
in  the  plant  in 
late  1998 


communications  in  such  areas  were 
constructive,  Anderson  concluded  that 
he  thought  “both  worked  well  in  not 
stepping  on  each  other’s  toes.” 

Behind  the  three-story'  pressroom  will 
be  parallel  10-tier  newsprint  roll  storage 
racks  loaded  and  unloaded  by  an  auto¬ 
mated  storage  and  retrieval  system  using 
a  track-mounted  crane  (and  backup 
crane). 

The  racks  will  hold  1,500  rolls  for 
about  30  days’  use.  The  carrier  will  iden¬ 
tify  mils  by  bar  codes  and  transport 
requested  rolls  to  assigned  stripping  sta¬ 
tions  immediately  adjacent  to  the  stor¬ 
age  lane. 

Unwrapping  and  paster  preparation 
are  the  only  manual  functions,  accord¬ 
ing  to  Harding.  Prepared  rolls  will  be 
automatically  placed  in  one  of  the  two 
lower  tiers,  from  which  they  enter  the 
automatic  reel-loading  apparatus  opp<> 
site  their  storage  site. 

From  the  press  folders,  one  of  the  sin- 
gle<opy  conveyors  passes  over  an  oper¬ 
ations  office  and  platemaking  room  —  a 
sort  of  large,  central  quiet  room  — 
where  an  overhead  hatch  opens  to  the 
conveyor  for  retrieving  check  copies. 

Also  entering  the  office  area  separat¬ 
ing  the  press  hall  from  the  mailroom 
will  be  fiber-optic  lines  carrying  page 
data  from  downtown  prepress  systems 
to  imagers  in  the  plate  room. 

Copies  conveyed  to  the  mailroom 
can  be  buffered  or  bundled,  as  needed. 

The  packaging  area  will  have  its  own 


rack  system  for 
storage  and 
retrieval  of 
preprints  — 
automated 
through  a  man¬ 
agement  sys¬ 
tem  able  to 
identify  and 
locate  specific 
pallets  and 
products,  said 
Harding. 

The  packag¬ 
ing  center,  he 
added,  will  be 
able  to  use  pal¬ 
let  jacks 
instead  of  fork¬ 
lifts  because 
automatic  pal¬ 
let  lifting 
devices  will  be 
recessed  in  the 
floor. 

From  packaging,  the  Daily  News  will 
go  out  complete  every  day.  To  support 
that,  the  plant  will  employ  a  buflering 
system  in  order  to  hold  product  during 
print  runs  and  store  advances  for  later 
insertion. 

Automatic  cart  loading  will  move 
complete  editions  from  packaging  to 
trucks  for  direct  delivery  to  single-copy 
sales  locations  or  dropoff  at  depots  for 
subsequent  home  delivery. 

Copies  that  don’t  make  it  into  distrib¬ 
ution  are  diverted  from  the  conveyor 
stream  by  a  fully  automated  printed 
waste  removal  system. 

In  its  public  aspect,  the  interior  pro¬ 
vides  a  community/conference  room 
and  ample  views  of  the  pressroom, 
including  a  tour  balcony. 

The  building’s  silver,  blue  and  white 
incorporate  the  newspaper’s  own  blue 
banner.  And  its  exterior  lines  were 
meant  to  reflect  the  area’s  place  in  the 
history  of  flight  as  home  to  the  Wright 
brothers.  The  curved  roof  over  the 
press  hall  and  roll  storage  area,  said 
Gilberti,  was  intended  to  suggest  the 
wing  of  an  airplane. 

“I  believe  very  much  in  linking  the 
history  of  the  community  to  the  history 
of  the  newspajjer,”  said  Gilberti, 
“because  they  are  very  much  inter¬ 
twined.” 

Though  production  may  move  from 
downtown  Dayton,  he  added,  the  plant 
can  and  should  still  reflect  the  commu¬ 
nity  it  serves. 


Key 
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Bad  Color 
Reproduction 


Bad  newspaper  color  reproduction 
is  costing  newspapers  big  money  — 
really  big  money 

“Why  should  you  implement  a  color 
management  system?  Tlie  reason  to  do 
this  is  so  we  can  go  after  the  $1.8  billion  in  adver¬ 
tising  newspapers  don’t  get  because  we  don’t  do 
good  newspaper  color,”  said  Ed  Lehr,  new  technolo¬ 
gy  manager  at  the  St.  Paul  (Minn.)  Pioneer  Press. 

Lehr  and  the  Chicago  Tribune’s  quality  and  tech¬ 
nical  training  manager,  Paul  Lynch,  said  the  wildly 
inconsistent  quality  of  color  among  newspapers  is 
chasing  away  national  adver¬ 
tisers. 

Speaking  at  last  week’s 
Nexpo  in  New  Orleans, 

Lynch  characterized  the  state 
of  newspaper  color  repro¬ 
duction  of  national  advertis¬ 
ing  as  nothing  less  than  a 
“failure.” 

Lynch  said  newspapers 
should  wake  up  to  how 
much  money  they  are  losing 
because  of  poor  color  repro¬ 
duction. 

Newspapers,  of  course,  are 
already  well  aware  of  the 
direct  costs:  Make-goods,  ad 
schedule  cancellations  and 
ad  write-offs. 

Beyond  that,  though,  are 
what  Lynch  calls  the  huge 
indirect  costs:  an  individual 
newspaper’s  loss  of  future 
sales  and  good  will  —  and 
the  denigration  of  newspaper 
itself  as  an  advertising  medi¬ 
um. 

At  the  same  time,  however. 
Lynch  and  Lehr  said  these 
big  losses  can  be  turned  into 
big  earnings  with  a  rigorous 
—  but  relatively  simple  — 
color  management  process. 

The  Newspaper 
Association  of  America’s 
Color  Management  Working 
Group  is  developing  a 
process  that  will  build  and 
maintain  a  quality  color 
reproduction  “profile”  of  indi¬ 


vidual  newspapers. 

This  profile  can  be  incorporated  into  electronic 
files  of  advertising  to  ensure  that  each  newspaper 
consistently  hits  the  quality  color  targets  set  by 
advertisers. 

The  profiles  —  or  press  “fingerprir.ts”  —  will  be 
maintained  in  a  profile  library  on  the  World  Wide 
Web  by  the  NAA,  Lehr  said. 

“Separations  will  be  . . .  customized  for  your  con¬ 
ditions  —  which  means  your  output  [devices]  and 
your  printing  conditions,”  Lehr  said. 

While  there  will  be  software  and  computing 
expenses  involved,  he  added,  “it’s  cheaper  than  an 
adjustment,  cheaper  than  a  write-off,  cheaper  than 
a  make-good  —  cheaper  than  losing  a  customer.” 

Consistency  is  important  because  advertisers 
judge  their  national  campaigns  by  displaying  tear 
sheets  side  by  side,  the  Chicago  Tribune's  Lynch 
noted. 

Not  only  do  newspapers  drive  away  advertisers 
with  wildly  inconsistent  color  —  but  the  tear 
sheets  they  send  out  too  often  emphasize  the 
problem. 

Lynch  entertained  the  overflow  color  quality  ses¬ 
sion  with  a  series  of  actual  tear  sheets  sent  to 
advertisers  that  showed  reproduction  of  product 
shots  that  varied  crazily. 

In  one  case  an  apparendy  cherry  red  car  was 
reproduced  in  shades  ranging  from  light  pink  to  a 
muddy  deep  red. 

One  actual  tear  sheet  included  scumming  that 
ran  the  length  of  the  page. 

A  group  inside  the  NAA  Quality  Task  Force  is 
developing  standard  operating  procedures  for 
pulling  tear  sheets.  Lynch  said. 

However,  tear  sheets  are  not  the  only  color 
reproduction  problem  newspapers  have.  Lehr  said. 

“We  can  talk  about  whether  the  tear  sheet  was 
pulled  too  early  in  the  press  run,  or  was  the  last 
copy  off  the  press,”  he  said,  “but  the  fact  of  the  mat¬ 
ter  is  that  for  many  of  these  papers,  that  was  the 
best  of  the  press  run.  That  was  as  good  as  it  got.” 

By  contrast,  profiling  is  proving  to  be  an  effec¬ 
tive  way  to  attain  consistency  Lehr  said. 

In  tests  late  last  year  with  two  newspapers  print¬ 
ed  on  offset  presses  and  two  printed  on  flexo 
equipment,  color  was  consistent  across  all  the 
papers.  Lehr  said. 

In  another  test  of  12  papers,  all  were  consistent 
when  profiled.  When  they  were  tested  without 
profiling,  only  three  were  consistent  with  each 
other,  he  said. 


Two  newspaper 
tech  execs  say 
it's  costing  - 
papers  national 
ad  dollars 


Paul  Lynch,  Chicago  Tribune 
quality  and  technical  training 
manager,  characterized  the 
state  of  newspaper  color 
reproduction  of  national 
advertising  as  nothing  less 
than  a  "failure." 


24  Editor  &  PiiBUSHER 


http://www.mediainfo.com 


July  5, 1997 


NEWS  TECH 

BY  MARK  FITZGERALD 


Global  Recycled 
Fiber  Crunch? 


SOMEDAY  NOT  TOO  far  off,  newspaper 
publishers  and  other  big  paper  buyers 
might  find  themselves  competing  for  the 
same  wood  Third  World  citizens  want  to 
use  for  heating  and  cooking  fuel. 

Exf>erLs  are  warning  with  increasing  urgency 
that  the  world  faces  a  global  fiber  crisis  that  could 
in  its  own  way  rival  the  energy  crises  of  the  1970s. 

All  the  ingredients  are  there,  these  experts  say; 
Booming  growth,  in  both  worldwide  paper 
demand  and  the  economies  and  populations  of 
developing  nations,  is  increasingly  likely  to  bump 

_  up  against  a  supply  of  timber 

that  cannot  grow  more  rapid¬ 
ly  —  and  a  supply  of  recy 
cled  fiber  that  may  already 
be  essentially  at  its  peak. 

The  specter  of  a  competi¬ 
tion  for  fuel  wood  is  not 
overdrawn,  James  McNutt 
told  the  seventh  annual 
International  Recovered 
Paper  Conference  in  Chicago  recently.  McNutt  is 
senior  vice  president  of  the  industry  firm  Jaako 
Poyry  Consulting  Worldwide. 

McNutt  noted  that  50%  of  wood  worldwide  is 
used  for  fuel,  primarily  in  developing  countries, 
while  17%  of  wood  is  pulped. 

“As  the  developing  countries  expand  economi¬ 
cally,  there  will  be  competition  with  fuel  wood,” 
McNutt  said. 

Over  the  next  13  years,  fuel  wood  demand  will 
increase  by  25%,  he  predicted.  Closer  to  home,  the 
United  States  may  find  itself  scrambling  for  wood 
fiber  for  the  first  time  in  its  history,  experts  say. 
“The  United  States  will  become  a  net  importer 
of  wood  fiber  in  the  near 
Global  paper  future,”  said  Roger  W.  Stone, 

,  .  I  M.  chairman  and  chief  executive 
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Global  paper 
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increase  from  280 
million  tons  now 
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tons  by  2010,  says 
the  industry! 
forecasters  Jaako 
Poyry  Consulting 
Worldwide 


little  room  left  to  grow. 

“The  vast  pool  of  easily  recovered  fiber ...  is 
already  being  recovered  —  and  the  industry  is 
moving  toward  its  collection  limits,”  Stone  said.  “It 
would  be  very  expensive  —  and  far  past  the  point 
of  diminishing  returns  —  to  establish  collection 
systems  for  the  remaining  amounts.” 

As  a  result.  Stone  said,  the  United  State’s  paper 
and  cardboard  capacity  is  now  “overstated.” 

“Not  because  the  machinery  capacity  is  not 
there  —  it  is  —  but  because  of  the  severe  fiber  lim¬ 
itations  we  wUl  experience  as  we  approach  those 
capacities,”  Stone  said. 

Certainly  that  is  the  case  for  Chicago-based 
Stone  Container,  the  CEO  said:  “We  believe  the 
fiber  crunch  will  effectively  inhibit  our  ability  to 
increase  capacity  in  the  future.” 

Demand,  however,  is  not  being  similarly  reined 
in,  experts  said  at  the  conference.  Global  paper 
demand  is  likely  to  increase  from  280  million  tons 
now  to  420  million  tons  by  2010,  said  the  industry 
forecasters  Jaako  Poyry  Consulting  Woridwide. 

Complicating  the  picture  is  the  uneven  distribu¬ 
tion  of  wood  fiber  resources.  For  instance,  Asia, 
with  60%  of  world  population,  has  just  10%  of  its 
forest  area.  As  a  result,  Asia’s  growing  economies 
are  certain  to  continue  bidding  up  the  price  of 
recovered  paper,  experts  at  the  conference  said. 

Newsprint  Numbers 

U.S.  DAILY  NEWSPAPERS  consumed  691,000  met¬ 
ric  tons  of  newsprint  in  February,  754,000  tons  in 
March  and  792,000  tons  in  April  —  31%,  2.6%  and 
5.9%  more  than  in  the  same  months  of  1996,  accord¬ 
ing  to  the  Newspaper  Association  of  America. 
Publishers’  end-of-month  newsprint  inventories 
totaled  983,000  tons  (a  43-day  supply)  in  February, 
976,000  tons  (39  days)  in  March  and  946,000  tons  (36 
days)  in  April  —  23  2%,  21.4%  and  19.8%  less  than  the 
stocks  held  at  the  same  times  last  year. 

The  PAGE  purchasing  cooperative  reported  that 
with  no  announced  early-1997  downtime,  mills  were 
accumulating  high  inventories  that  lead  to  below-con- 
tract  spot-market  pricing,  which  works  against  list 
price  hikes.  The  last,  $75  increase  returned  the  price 
to  the  fall  1996  level,  according  to  PAGE  general  man¬ 
ager  H.  Charles  Beiicy,who  wrote  that  it  left  producers 
short  of  “a  reasonable  and  healthy  profit.” 

Avenor  reported  near-normal  inventories  and 
expects  another  price  hike  this  year. 
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Ex-Stauffer  Chief 
Buys  Oakland  Press 


Frank  shepherd, the  former  president 
and  chief  executive  officer  of  Stauffer 
Communications,  is  buying  the  Oakland 
Press  in  Pontiac,  Mich.,  from  ABC  Inc. 

The  state’s  fifth-biggest  daily  newspa- 
f>er,  the  86,31 1-circulation  Press  is  also  the 
biggest  of  the  three  dailies  still  left  in  the  Walt  Dis¬ 
ney  Co.  stable  of  papers  after  Knight-Ridder 
announced  in  April  it  was  buying  the  Kansas  City 
(Mo.)  Star,  Fort  Worth  (Texas)  Star-Telegram  and 
two  other  papers  for  $1.65  billion. 

Included  in  the  purchase  is  the  Lapeer  County 
Press,  a  twice-weekly  paid 
paper  with  a  circulation  of 
17,(XK),  and  five  other  week¬ 
lies  in  the  group  with  a  com¬ 
bined  circulation  of  about 
59,000  all  located  in  the 
southeastern  and  so-called 
"thumb”  region  of  Michigan: 
the  Brou’ti  City  Banner,  the 
Armada  Times',  the  County 
Line  Reminder,  and  the 
Thumb  Blanket.  Also  included  are  five  Homes  for 
Sale  real  estate  publications  and  the  Neu’sweekly. 

No  terms  were  disclosed  in  the  announcement  of 
the  purchase  agreement.  The  acquisition  is  the  first 
for  21st  Century  Newspaper  Acquisitions  Inc.,  a 
company  Shepherd  formed  two  years  ago  after 
Stauffer  Communications  Inc.  was  sold  to  Morris 
Communications  Corp. 

For  Michigan  native  Shepherd,  the  acquisition 
was  also  a  return  to  the  deep  personal  and  profes¬ 
sional  roots  he  has  in  the  Wolverine  State. 

“This  was  not  an  easy  purchase.  I  had  lots  of  com¬ 
petition,”  Shepherd  said  in  an  interview.  “But  I  think 
my  Midwestern  roots,  my  experience  with  Panax, 
my  time  in  1966,  1967,  1S>^  at  the  Port  Huron 
[Mich.]  Times  Herald ...  my  knowledge  of  the  market, 
my  knowledge  about  competing  against  the  Detroit 
News  and  Detroit  Free  Press  and  my  knowledge  of 
the  strike  . . .  was  a  big  factor”  in  landing  the  sale. 

After  beginning  his  newspaper  career  in  Port 
Huron  and  eventually  becoming  general  manager  of 
the  Daily  Sentinel  in  Utica,  Mich.,  Shepherd  joined 
East  Lansing-based  Panax  Corp.,  rising  to  chief  oper¬ 
ating  officer  and  executive  vice  president  by  the 
time  the  group  was  sold  in  1981.  Shepherd  was  vice 
president  of  newspaper  operations  for  Scripps 
Howard  before  moving  to  Stauffer. 

Since  closing  the  Stauffer  sale.  Shepherd  said,  he 
has  been  on  the  hunt  for  newspapers  to  buy. 

“I’ve  been  looking  for  two  years,”  he  said.  “I’ve 


Frank  Shepherd 
buys  Michigan's 
fifth-largest  daily 
from  Disney 


been  to  all  those  Dirics,  Van  Essen  [&  Associates 
newspaper  brokers]  auctions.  I’ve  kicked  the  tires 
of  a  lot  of  papers.” 

At  Oakland,  Shepherd  said,  “The  geography  was 
right  and  the  timing  was  perfect,”  adding  the  Oak¬ 
land  Press  is  in  a  strong  competitive  position  with 
the  jointly  produced  Detroit  News  and  Free  Press. 

“I  think  the  [joint  operating  agency]  has  suffered 
from  day  one,”  he  said.  “I  think  that  was  a  textbook 
case  of  how  not  to  put  a  JOA  in  place.” 

Since  the  strike,  circulation  losses  in  Oakland 
County  make  the  papers 
much  less  of  a  factor,  he  .said. 

“They’ve  become  a  Wayne 
County  newspaper,  serving  a 
Detroit/Wayne  County  mar¬ 
ket,”  Shepherd  said.  “They  will 
never  be  a  major  out-state  fac¬ 
tor  again.” 

Even  with  the  strike  that 
began  in  July  1995  effectively 
over  for  the  last  six  months. 

Shepherd  said  he  believes  the  Oakland  Press  will 
keep  all  the  circulation  gains  it  made  during  the 
labor  dispute. 

“If  those  papers  had  stopped  publishing  for  six 
months,  I  might  say  any  gains  were  shallow  and  tem¬ 
porary  and  would  not  last.  But  they  never  missed  a 
day  of  publication.  I  live  in  Charlevoix  and  1  could 
get  a  paper  every  day  of  the  strike. ...  All  those  [cir¬ 
culation]  gains  are  going  to  stick  and  hold,”  Shep)- 
herd  said. 

He  said  the  Oakland  Press  acquisition  “is  the  very 
first  for  21st  Century  Newspajiers  —  but  it’s  not 
our  last.  We’re  looking  at  a  number  of  other  papers.” 

Shepherd  said  he  has  invested  his  own  money  in 
the  group  and  raised  financing  from  a  group  of  pri¬ 
vate  individuals. 

The  Oakland  Press  acquisition  is  not  related  to 
an  investment  Shepherd  made  last  fall  in  Mo.  Ozarks 
Publishing  Co.  of  Lake  Ozark,  Mo.  That  group  is  led 
by  another  former  Stauffer  executive  —  former  vice 
president  and  Grit  publisher  E.  Van  Anderson  — 
and  included  as  investors  John  H.  Stauffer  and  John 
H.  Stauffer  Jr. 

Missouri  Ozarks  Publishing  bought  Lake  Area 
Focus',  lake  of  the  Ozarks  Boats',  Real  Estate',  and 
two  shoppers,  Tube  Tab  and  Ad  Tab. 

“That  was  just  a  small,  minor  investment,”  Shep¬ 
herd  said.  With  21st  Century  Newspapers,  however, 
there’s  much  more  excitement,  he  added. 

“I  feel  like  E.W  Scripps  in  1873”  —  the  year  the 
legendary  publisher  launched  his  first  paper. 


“This  was  not 
an  easy  purchase. 
I  had  lots  of 
competition” 
Shepherd  said 
in  an  interview. 
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.  July  31^  August  2, 1997 
Sheraton  New  York  Hotel  &  Towers 


Here’s  what  past  attendees  say  about  the  conference: 


The  speakers  covered  pertinent 
issues,  the  most  important  of  which 
deals  with  brinsins  journalistic 
ethics  from  print  to  cyberspace. 


Julie  M  Fidler 
Web  Master 
Guard  Online 


...  it  was  most  fulfilling  for  me  to  talk 
with  Web  directors  from  newspapers 
large  and  small  to  borrow  their  ideas, 
if  not  steal  them  altogether,  and  feed 
off  their  enthusiasm. 


Paul  Briand 
Director  of  New  Media 
Essex  County  Newspapers 


The  message  for  journalism  schools 
is  to  get  ready  for  curricular  change 
similar  to  that  in  the  late  ’40s  when 
television  news  began  to  influence 
the  content  of  all  other  media. 

James  A.  Crook 
Professor  and  Director 
Scfiool  of  Journalism,  University  of  Tennessee 


evolving.  Immediacy  is  increasingly 
important,  and  the  dissemination  of 
news  online  is  the  wave  of  the 
future.  Today,  television  and  radio 
stations,  newspapers,  magazines 
and  information  companies  have  all 
gotten  into  the  act.  Their  online  ven¬ 
tures  are  in  various  stages  of  organi¬ 
zation;  some  have  established 
interactive  news  operations  that  are 
sophisticated  and  multifaceted, 
others  are  just  in  the  fledgling 
stages.  But  regardless  of  the  degree 
of  development,  the  challenges  fac¬ 
ing  online  newsrooms  are  diverse 
and  complicated.  The  standards  are 
being  set  now.  Join  industry  fore¬ 
runners  and  help  define  the  future 
of  cybernewsrooms  by  attending 
this  two-day  event  designed  for 
professionals  from  across  all  media 
to  amass  the  latest  information  on 
the  interactive  news  business. 
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Online  Industry  News 


As  a  Genuine  Online  Newspaper  War  Takes  Shape  in  Chicago 
the  Tribune  Goes  on  a  Hiring  Binge  for  Digital  Journalists 


The  Chicago  Tribune's  digital  publishing  division  is 
recruiting  an  army  of  reporters,  editors  and  pho¬ 
tographers  this  summer  to  reinforce  the  paper’s 
position  as  the  dominant  force  in  local  news,  both 
online  and  in  print. 

Over  the  next  several  months,  the  Tribune  plans  to  hire  50  more  digital  publishing  personnel, 
boosting  its  total  number  of  Web  workers  to  130  —  the  largest  staf  f  of  any  online  newspaper. 

While,  at  other  online  newspapers,  staffing  levels  may  rise  over  the  next  year,  none  have 
announced  expansion  plans  as  ambitious  as  the  Tribune's.  USA  Today  Online,  which  ranks  as  the 
Web’s  most  popular  newspaper  site  according  to  PC  Meter,  has  a  staff  of  84,  of  which  50  are  jour¬ 
nalists.  At  the  Wall  Street  Journal's  Interactive  Edition,  which  boasts  100,000  paying  subscribers, 
a  staff  of  90  people,  including  45  editorial  employees,  works  on  the  site.  The  Washington  Post's 
Digital  Ink  employs  40  editorial  people  and  a  full  staff  of  100.  And  at  the  Los  Angeles  Times,  nine 
editorial  employees  are  part  of  an  overall  staff  of  22. 

In  part,  the  Tribune's  aggressive  staff-building  campaign  is  a  response  to  Hollinger 
International’s  newly  launched  Chicago  Newspaper  Network,  which 
brings  together  70  competing  regional  newspapers  at  a  single 
Web  site.  In  addition,  the  Trib  is  marking  its  turf  in  ^ 
anticipation  of  the  launch  of  Microsoft’s 

Sidewalk  and  other  city  guides  and  at  the  || 

same  time  it  hopes  to  improve  the  ^ 

share  of  its  print  edition,  according  to  thej  ,  - ^ 

newspaper’s  spokesperson.  J  _ ^ 


By  the  end  of 
summer,  the 
Tribune  intends 
to  build  a  130- 
member  Web 
site  staff— the 
largest  of  any 
online 
newspaper 


Intense  Local  Coverage  |  ^ 

The  C^icaeo  Trifowne’s  director  of  inter-*  ^”****"*1— 

^  a  HopnaistarCod, 

active  media,  Owen  Youngman,  stressed 

that  the  new  staffers  will  be  oroducineB  ;  I 

content  for  both  the  Web  site’s  “virtua^fegg!'* ^ 

communities”  project  and  the  daily in m 

paper’s  zoned  editions.  ‘  The  criteria  for  success 

in  this  particular  project  is  building  profitable  market  share 

for  both  print  and  interactive,”  says  Youngman. 

Youngman  and  Ben  Estes,  the  Tribune's  Internet  editor,  explain  that  the  new  editor- 


Kirsner  is  a  Boston 
journalist  who  writes  on 
media  and  technology’ 
for  E&P  Interactive. 
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ial  employees  will  be  involved  in  reporting  on 
events  like  high  school  volleyball  games  and 
school  board  meetings,  and  might  file  short 
stories  for  the  paper  and  longer  pieces  for  the 
online  edition. 

The  Tribune's  chief  competition  right  now 
comes  from  its  cross-town  rival,  Hollinger 
International,  owner  of  the  Chicago  Sun- 
Times,  which  launched  its  own  gateway  site 
in  mid-June. The  site  aggregates  the  content  of 
six  dozen  local  Hollinger  papers  and,  accord¬ 
ing  to  Fred  Lebolt,  a  Hollinger  vice  president, 
is  run  by  just  eight  employees. 

Lebolt  emphasizes  that  the  Chicago  News¬ 
paper  Network,  which  includes  content 
from  the  Sun-Times,  the  Daily  Southtown, 
the  Pioneer  Press  chain,  and  the  Star  News¬ 
papers  chain,  relies  on  reporters  already  cov¬ 
ering  community  news  for  those  papers. 
“We’ve  already  got  the  feet  on  the  street,” 
Lebolt  says.  “There  is  no  one  in  the  market 
who  can  compare  with  what  we  do.” 

Primary  Allegiance  to  Web  Journalism 

Most  other  online  newspapers  have  taken 
an  approach  similar  to  HoUinger’s;  the  Tri¬ 
bune  is  the  first  to  begin  developing  a  corps 
of  reporters  with  a  primary  allegiance  to  the 
Web  site  rather  than  the  ink-on-paper  prod¬ 
uct. 

Industry  observers  say  the  Tribune's  hiring 
binge  may  further  delay  profits  in  a  medium 
that  has  so  far  been  unprofitable.  “[The  Tri¬ 
bune  is]  never  going  to  be  able  to  cover  the 
costs  of  an  online  operation  that  size  with  the 
online  advertising  they  will  generate,”  says  Bill 
Bass,  an  analyst  at  Forrester  Research.  “It  will 
be  floating  in  red  ink  for  many  years.”  Bass 
believes  that  HoUinger’s  local  news  gambit 
with  the  Chicago  Newspaper  Network 


prompted  the  Tribune's  staffing  increase. 
“Companies  don’t  invest  to  lose  that  kind  of 
money  unless  they  feel  forced  into  it,”  he  says. 

'Potentially  Dangerous  Gamble' 

Chris  Hendricks,  the  president  of  Mc- 
Clatchy  Newspapers’  Nando.net,  says  that 
concentrating  on  intensely  local  markets,  as 
the  Tribune  intends  to  do,  is  a  potentially  dan¬ 
gerous  gamble.  “The  closer  you  get  to  going 
local,  the  tougher  it  gets,”  Hendricks  says. 
“There  just  aren’t  eyeballs  there  yet.” 
Nando.net,  which  eschews  local  news  and 
relies  heavily  on  wire  service  reports  for 
much  of  its  national  and  international  cover¬ 
age,  currently  employs  22  editorial  employees 
out  of  a  total  staff  of  42.  Hendricks  believes 
that  if  the  Tribune  can  successfully  execute  its 
expansion,  it  may  reap  substantial  rewards  in 
the  future.  “Strategic  positioning  is  the  game,” 
he  says.  “Somebody  is  saying,  ‘  I’m  going  to 
spend  this  money  now,  and  six,  seven,  or  eight 
years  down  the  road.  I’ll  own  this  market.’” 

The  Tribune  Co.  has  a  record  of  aggres¬ 
sively  investing  in  media  other  than  print.  It 
owns  a  number  of  television  and  radio  sta¬ 
tions  around  the  country,  and  has  purchased 
stakes  in  a  handful  of  new  media  companies 
like  America  Online,  Peapod,  Excite,  Open- 
Market,  iVillage,  and  Mercury  Mail. 

The  Tribune's  virtual  communities  project 
comes  on  the  heels  of  the  launch  of  its  Metro- 
mix  arts  and  entertainment  site  in  the  spring, 
and  the  continued  expansion  of  Digital  City 
Chicago,  a  joint  venture  of  America  Online 
and  the  Tribune.  “We’re  deploying  across  a  lot 
of  different  fronts,”  says  Howard  Witt,  the  Tri¬ 
bune's  associate  managing  editor  for  interac¬ 
tive  news,  “because  we’re  not  sure  exactly 
which  ones  we’re  going  to  have  to  fight  on.” 


In  Short 


Doubleclick  ,  the  New 
York-based  Internet  adver¬ 
tising  company,  has 
received  $40  million  in 
new  financing  from  an 
investment  group  headed 
by  Greylock  Management 
and  Bain  Capital.  The  com¬ 
pany  is  a  Web  ad  place¬ 
ment  firm  and  a  spinoff  of 
the  Poppe  Tyson  advertis¬ 
ing  agency.  The  cash  infu¬ 
sion  will  be  used  to 
develop  new  software  and 
set  up  Web  ad  networks  in 
the  United  Kingdom, 
France,  Germany  and 
Japan. 


Chicago  Story  Links 

www.chicago.tribune.com 

www.metromix.com 

www.chicago-news.com 

chicago.digitalcity.com 

www.suntimes.com/index 
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4  ^AdOne  had  the  answers... 
When  we  went  live,  we  made 
money  on  the  Web  ads  right 
away,  while  strengthening 
our  leadership  position  in 
the  marketplace. 

llie  Union  Leader 

Manchester,  NH 
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In  Short 


Acting  a  lot  like  an  online 
newspaper,  the  Excite 
search  engine  has 
announced  it  will  add 
classified  ads  to  its  site. 
Like  other  search  engines, 
Excite  has  added  growing 
amounts  of  hard  daily  news 
and  features  to  a  site  that 
draws  millions  of  visitors  a 
day.  The  company  has 
signed  a  deal  with  Classi- 
fieds2000  for  online  ad 
systems.  The  new  classified 
ads  will  be  available  in  a 
number  of  the  special  edi¬ 
torial  areas  Excite  now 
offers  for  consumers,  like 
"Shopping,"  "Careers," 
"Education,"  "Computers," 
and  "The  Internet."  The 
arrangement  also  strength¬ 
ens  Classifieds2000's  posi¬ 
tion  by  bringing  another 
stream  of  high  traffic  into 
its  already  sizable  national 
network  of  classified  ad 
sites.  The  Santa  Clara, 
Calif.,  firm  nas  more  than 
50  Web  partners. 


Online  Ad  Revenues 

increased  in  the  first 
quarter  of  this  year  by 
18  percent  over  fourth 
quarter  '96  revenues, 
according  to  the  Internet 
Advertising  Bureau  (lAB). 
The  New  York-based  lAB 
also  said  the  first-quarter 
figures  represented  more 
than  a  300%  rise  over 
online  ad  revenues  of  the 
first  quarter  a  year  ago. 
Total  revenues  for  this 
year's  opening  quarter 
were  $129.5  million  com¬ 
pared  to  1996's  $30  mil¬ 
lion. 
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In  Review 

EVERYTHING  BUT 
NEW  ORLEANS  NEWS 

Web  Site  of  the  Times-Picayune:  www.neworleans.net 


In  keeping  with  the  fundamentally  pecu¬ 
liar  nature  of  New  Orleans  as  the  most 
exotic  of  American  cities,  the  Web  site  of 
the  local  daily  newspaper  has  plenty  of  gim¬ 
mickry  and  color,  but  no  news. 

This  was  a  surprising  discovery  for  the 
newspaper  folk  who  flew  in  for  a  newspaper 
technology  exposition  two  weeks  ago.  Before 
departing,  many  logged  onto  the  Times- 
Picayune's  neworleans.net  expecting  to  learn 
more  about  current  events  in  and  around  the 
flamboyant  and  often-controversial  city. 

While  the  Times-Picayune  Web  site 
allowed  them  to  order  a  bag  of  pecan  pralines 
online,  or  print  out  a  list  of  all  area  gambling 
casinos,  or  read  a  general  history  of  the  news¬ 
paper  company  back  to  1837,  or  identify  the 
best  place  to  play  darts  in  the  French  quarter, 
it  didn’t  offer  even  a  hint  about  what’s  actu¬ 
ally  happening  in  this  sprawl  of  a  port  city. 

'While  most  other  American  newspapers 
use  their  Web  sites  to  make  regional  news 
available  to  local  and  out-of-town  online  audi¬ 
ences,  the  Times-Picayune  has  decided  to 
accommodate  neither  group.  If  you  want 
today’s  news  about  this  town,  there’s  only  one 
way  to  do  it:  subscribe  to  the  print  edition. 
Period. 

New  Orleans  a  Less  Wired  City? 

"Because  we  feel  eight  out  of  10  of  the  cit¬ 
izens  in  our  primary  distribution  area  read  the 
print  edition,  it  did  not  seem  that  reproducing 
that  same  material  online  was  the  way  to  go,” 
explained  Times-Picayune  President  Linda 
Dennery.  She  said  the  company  believes  the 
population  of  the  New  Orleans  metro  area  is 
less  wired  than  other  parts  of  the  country. 

So,  instead  of  putting  news  online,  the 
newspaper  made  neworleans.net  a  promo¬ 
tional  vehicle  for  local  product,  service  and 
entertainment  advertisers  seeking  to  reach 
tourists  planning  trips  to  the  city.  The  site’s 
subtitle  is  “Destination  New  Orleans.” 

New  Web  CEO  &  Editor  Sought 

It  went  live  a  year  ago,  but  has  no  staff.  The 
newspaper  is  currently  trying  to  recruit  a 
CEO  and  editor  for  the  separate  company  it 
established  to  operate  neworleans.net — 

http;//www.mcdiainfo.com 


Times-Pica)'une  New  Media,  LLC. 

In  the  meantime,  neworleans.net  conveys, 
if  not  much  else,  at  least  the  essential  flavor  of 
the  tourist  side  of  life  in  the  Big  Easy. 

Its  10  sections  provide  directory-like  infor¬ 
mation  on  topics  such  as  restaurants,  music 
halls,  Mardi  Gras  and  other  festival  events. 

Gambling  Guide 

One  of  the  largest  Web  sections,  a  guide  to 
gambling  in  this  casino  city,  opens  with  a  dig¬ 
ital  Java  slot  machine — just  touch  your  cursor 
to  the  pull-handle  and  watch  the  colored  bars 
whirl  by  to  stop  in  an  unmatched  row. 

You  can  also  click  your  way  to  explanations 
of  the  rules  and  playing  principles  for  games 
like  craps,  blackjack,  roulette  and  baccarat — 
although  the  site  also  warns:  “The  longer  you 
play,  the  more  often  you’ll  lose.” 

The  Web  site  also  sells  videos.  One  is  called 
“Mardi  Gras  in  the  French  Quarter.”  The 
description  says:  “This  shows  Mardi  Gras  as  it 
really  happens. ...  It’s  wild  and  crazy  and  deca¬ 
dent.  Nudity  abounds  and  there  is  a  huge 
assortment  of  kinky  costumes.  This  video  is 
NOT  for  the  weak  of  heart!” 

Live  from  Bourbon  Street 

Dennery  said  the  single  most  popular  fea¬ 
ture  on  the  site  is“BourboCAM,”aWeb  camera 
mounted  outside  the  Cats  Meow  bar  on  Bour¬ 
bon  Street  in  the  heart  of  the  French  Quarter. 
Every  four  minutes,  24  hours  a  day,  the  Web 
site’s  BourboCAM  page  loads  a  fresh  image  of 
whatever  is  going  on  in  the  street,  capturing 
the  nightly  crowds  cavorting  through  the 
fiuned  inhibition-free  zone. 

In  the  attached  “BourboForum,”  cy’ber  visi¬ 
tors  chat  about  their  experiences  here.  One 
reminisces:  “I  was  7  1/2  months  pregnant  on 
Fat  Tuesday,  1991,  and  elbow-to-elbow  with 
half  the  population  of  the  world  on  Bourbon 
Street  when  out  of  that  surging  mass  of 
humanity,  a  huge  and  hairy  gorilla  appeared, 
bent  me  over  his/her/its  knee  and  planted  a 
huge  and  hairy  kiss  on  me.  No  wonder  my 
daughter  is  the  wild  woman  we  know  today.” 


Levins  is  the  editor  of  MediaINFO.com 
magazine,  the  weekly  section  and  Web  site. 
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Outsider 

Continued  from  page  9 

reach  an  understanding  about  routine 
coverage  of  schools  as  well  as  possible 
future  tragedies  affecting  students.  But 
he  announced  in  the  paper  that  the  Reg- 
isfer “made  it  clear”  that  its  reporters  “will 
not  comply  with  administrators’  requests 
to  leave  campuses  if  there  is  no  distur¬ 
bance.” 

The  California  Newspaper  Publishers 
Association  is  backing  the  Register  the 
matter  of  access. 

CNPA  general  counsel  Tom  Newton 
stated;  “The  intent  of  the  existing  law  is 
that  reporters  can  walk  in  or  [out  of 
campuses]  without  checking  in  or  going 
through  screening  in  order  to  monitor 
schools  in  an  unfettered  way.” 


Odds 

Continued  from  page  13 
looked  the  other  way.” 

Webb  labeled  the  Los  Angeles  Times' 
dissection  of  liis  series  as  “crap.” 

Retorted  Leen:  “If,  as  he  says,  there 
was  a  misconception  on  how  the  series 
was  read,  then  the  entire  country  had 
that  misconception  —  people  at  his  own 
newspaper  had  that  misconception.  If 
there  are  all  these  nuances  to  be  drawn 
from  the  series,  you  have  to  say  you 
know  this  and  you  don’t  know  that. 
That’s  how  you  build  credibility.  If  he 
had  done  this,  he  wouldn’t  be  in  the 
soup  that  he’s  in.” 

Leen  said  he  recommended  that  the 
Herald  not  print  “Dark  Alliance”  because 
“I  didn’t  believe  it  stood  up.” 

Panel  moderator.  University  of  Mis¬ 
souri  journalism  professor  Steve  Wein¬ 
berg,  gave  Webb  a  bit  of  a  boost  by  stat¬ 
ing  that  he  knew  “for  a  fact”  that  some  of 
Webb’s  critics  “didn’t  look  at  the  docu¬ 
mentation  that  was  available  on  the  Web 
sites.  That  kind  of  shoddy  media  criticism 
is  just  as  dangerous  as  shoddy  original 
reporting.” 

Webb,  whose  editor  Jerry  Ceppos  has 
backed  away  from  the  series  and  reas¬ 
signed  him  from  the  paper’s  Sacramento 
bureau  to  a  suburban  bureau,  stuck  by 
the  series’  inference  that  the  CIA  was  a 
player  in  the  cocaine  traffic  to  Los  Angeles. 

He  alleged  that  the  Los  Angeles  Contra 
suppliers  met  in  Nicaragua  with  Contra 
leader  Commander  Bermudez,  “who  told 
them  to  go  out  and  raise  money  —  that 
the  end  justified  the  means.” 

“How  can  you  not  see  a  CIA  connec¬ 
tion  when  you  have  a  senior  CIA 
employee  telling  his  men  to  go  out  and 
raise  money?” 
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the  student  reporters  even  if  they  had  a 
role  in  planning  the  rally. 

“There  is  an  underlying  assumption 
that  newspaper  reporters  should  not  par¬ 
ticipate  in  a  news  story  they  are  cover¬ 
ing,”  Meyer  said.  “But  that  is  an  ethics 
issue  for  aspiring  journalists  to  discuss 
and  not  one  that  should  be  referred  to 
the  campus  police.” 

GENESIS  OF  THE  POT  RALLY 

The  “pro-pot  rally”  started  three  years 
ago  right  after  the  annual  Keene  State 
College  Spring  Concert  featuring  the 
Whalers  and  Dana  Carvey. 

Students  advertised  the  event  by 
pressing  fliers  onto  their  T-shirts,  and  it 
drew  about  40  people  along  with  a 
clutch  of  state,  city  and  campus  police 
officers. 

“Everyone  ran  around  in  circles,  yelled 
and  smoked  marijuana,”  said  Jonathan 
Cooper,  the  23-year-old  managing  editor 
of  the  Equinox.  “But  it  was  pretty  tame.” 

Still,  one  person  was  arrested  and 
police  saw  the  fledgling  drug  protest  as 
something  that  could  prove  troublesome 
for  them  in  the  future. 

The  Equinox  published  an  editorial 
cartoon  prior  to  last  year’s  gathering  sati¬ 
rizing  the  drug  rally  which  police  said 
helped  publicize  it. 

But  in  case  anyone  forgot,  a  member  of 
the  Violent  Femmes  band  told  the  con¬ 
cert  crowd  the  pot/hemp  rally  would  fol¬ 
low  their  performance. 

Keene  State  administrators  brought  a 
video  camera  to  the  campus  quad  and 
were  greeted  with  obscenities  by  the 
100  students  who  were  there. 

Jim  Rowell,  the  resident  director,  told 
students  he  brouglit  the  camera  as  part 
of  official  university  business  and  it  con¬ 
vinced  many  of  the  protesters  to  head 
home. 

Before  this  year’s  rally,  the  Equinox 
published  an  editorial  suggesting  that 
students  who  wanted  to  legalize  mari¬ 
juana  should  not  engage  in  a  confronta¬ 
tion  with  police. 

“If  the  pot  participants  feel  very 
strongly  about  legalizing  marijuana,  and  if 
they  really  want  their  views  heard,  they 
should  stand  their  ground,  state  their 
views,  and  not  run  and  hide,”  the  editor¬ 
ial  said. 

But  the  editorial  and  a  cartoon  show¬ 
ing  students  hiding  behind  trees  with 
pot/hemp  support  signs  led  campus 
police  to  suspect  the  Equinox  might  be 
involved  in  planning  the  event. 

Police  then  were  told  that  the  campus 
newspaper  held  a  pre-rally  meeting,  pro- 
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viding  another  clue  to  the  involvement 
of  the  reporters. 

“They  mistakenly  thought  our  news 
meeting  was  an  organizational  meeting 
for  the  rally,”  said  Brandon. 


Advice 

Continued  from  page  19 

“In  this  situation,”  he  said,  “the  doctor 
is  supposed  to  be  helping  you.  Instead, 
he’s  screwing  you  by  committing  illegal 
acts.  There’s  no  question  of  divided  loy¬ 
alty.” 

A  jury  would  likely  favor  the  reporter 
in  this  instance,  Marburger  indicated. 

But  overall,  Marbuiger  tweaked  jour¬ 
nalists  for  regarding  juries  as  “oracles” 
that  will  mete  out  justice  fairly  and 
impartially’  based  on  the  evidence. 

“I  worry  about  your  naivete,”  he  said. 
“You  sometimes  are  your  own  worst 
enemy  in  litigation  because  you  are  ide¬ 
alistic.  You  believe  the  system  will  get  to 
the  truth.  But  lawyers  are  wonderful  at 
using  the  system  to  create  fiction  and 
you  guys  arc  sitting  ducks  for  lawyers 
because  you  believe  the  system  won’t 
create  fiction. 

“That  the  jury  is  an  oracle  is  garbage. 
Get  the  scales  off  your  eyes  now  because 
you’re  in  the  highest  risk  element  of  jour¬ 
nalism.  When  you  get  hit,  you  get  hit  big. 
Look  for  verdicts  of  double-digit  millions 
in  cases  involving  investigative  journal¬ 
ism.” 

A  third  panelist,  Ira  Rosen,  a  senior  pro¬ 
ducer  for  “Prime  Time  Live,”  asserted  that 
the  program  will  continue  to  do  under¬ 
cover  stories,  “continue  to  misrepresent 
ourselves  where  it’s  appropriate  and 
right.” 

He  termed  the  Food  Lion  investigation 
a  “stellar  piece  of  journalism  but  still  we 
became  the  bad  guys.” 

And  the  press  covering  the  trial  didn’t 
help  much,  he  lamented. 

“Food  Lion’s  lawyers  made  a  lot  of 
arguments  that  we  staged  the  story,”  he 
recalled. 

“The  judge  ruled  there  was  no  staging 
but  Food  Lion  set  up  a  big  buffet  for  the 
press  and  handed  out  releases  about  stag¬ 
ing.  1  guess  the  reporters  couldn’t  turn 
down  a  good  meal,  which  they  ate  and 
ended  up  believing  what  they  were 
being  told.” 

Rosen  predicted  more  trouble  ahead 
for  secret  reporting. 

“These  arc  dangerous  times  for  us,”  he 
observed. 

“Laymen  are  asking,  ‘Can’t  you  do  it 
another  way?’  Editors  should  be  asking 
the  same  question.  It’s  a  valid  question 
that  should  be  considered.” 
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BY  DAVID  ASTOR 


David  Broder  Gets 
A  Lifetime  Award 


c 


He  also’ 
addresses  the 
.  *  coin  tun  is  I 
orj*afiizatioti' 
that  }>ave  him 
the  priste  ■ 


OVERING  POUnCAL  CONVENTIONS 
for  the  Washington  Post?  Meeting 
with  presidents?  Winning  a  Pulitzer 
Prize? 

All  pretty  exciting,  but  the  highlight 
of  David  Broder’s  career  may  have  been  a  trade 
involving  a  cartoon  character. 

Broder,  speaking  at  the  National  Society  of 
Newspaper  Columnists  (NSNC)  convention  in 
Williamsburg,  Va.,  recalled  that  the  St.  Paul  Pioneer 
Press  was  an  early  subscriber  to  his  political  fea¬ 
ture.  The  paper  asked  for  exclusivity,  which  meant 
the  Washington  Post  Writers 
Group  couldn’t  accommo¬ 
date  the  Minneapolis  Star 
Tribune's  desire  to  run  the 
column,  too. 

“Things  were  at  an 
impasse  until  William 
Dickinson,  head  of  the 
Writers  Group  at  the  time, 
heard  through  the  grapevine 
that  St.  Paul  wanted  ‘Hagar 
the  Horrible,’”  said  Broder.  So 
Dickinson  suggested  that  Minneapolis  be  allowed 
to  buy  the  WPWG  column  if  St.  Paul  could  get  the 
King  Features  Syndicate  comic  —  and  the  papers 
agreed. 

“It  was  a  straight  trade,”  Broder  noted.  “No  cash, 
no  players  to  be  named  later.  Until  tonight,  I  thought 
that  was  the  greatest  honor  you  could  have.” 

“Tonight”  was  June  27,  when  Broder  received 
the  NSNC’s  Lifetime  Achievement  Aw'ard. 

“There  is  nothing  more  gratifying  than  respect 
from  one’s  peers,”  said  the  67-year-old  rejxirter/ 
columnist,  whose  many  other  prizes  include  the 
1973  Pulitzer  for  commentary'. 

Broder  also  talked  to  the  NSNC  audience  about 
other  highlights  of  his  career,  including  meeting 
famous  pundits  like  Walter  Lippmann,  the  Alsop 
brothers  and  James  Reston. 

He  recalled  Reston’s  kindness  to  young  journal¬ 
ists  and  Lippmann’s  response  to  him  at  a  gathering 
held  by  then-Fbsf  publisher  Katharine  Graham. 

The  young  Broder  described  to  Lippmann  how 
he  had  started  the  day  helping  his  son  deliver  the 
Post  before  going  to  work  at  the  Post. 

“Really?”  Lippmann  replied  apathetically. 

Broder  went  on  to  tell  NSNC  attendees  that  he 
believes  none  of  today’s  political  columnists  pos¬ 
sess  Lippmann-like  clout. 

“I  don’t  think  we’re  going  to  see  Washington 


columns  have  that  kind  of  influence  again,”  he 
observed.  “There  are  a  lot  of  other  voices  people 
are  listening  to.” 

Maybe  too  many  voices,  added  Broder,  who  said 
“people  are  choking  on  this  great  glut  of  opinion  ” 

So  how  can  columnists  attract  readers  in  a 
media-saturated  environment?  Broder  said  colum¬ 
nists  need  to  avoid  being  “boiing”  and  “predictable,” 
and  should  understand  what  their  readers  want. 

One  thing  many  readers  want  columnists  to  do 
is  show  them  the  thinking  process  that  led  to  the 
conclusion  in  a  piece. 

“Even  if  they  disagree  with 
the  conclusion,  you’ve  shown 
them  how  you  reached  the 
conclusion,”  stated  the  Illinois 
native,  who  worked  at  the 
New  York  Times  and  other 
publications  before  joining 
the  Post  in  1966. 

And  Broder  said  political 
columnists  have  to  avoid 
being  too  cynical. 

“There’s  so  much  distrust 
and  contempt  out  there  for 
politics  and  politicians,”  he 
remarked.  “We  have  to  help 
people  make  distinctions 
between  the  crooks  and 
chailatans  and  the  people  doing  their  jobs.” 

Later,  in  a  Q&A  period,  Broder  discussed  nota¬ 
bles  ranging  from  Herblock  to  Rush  Limbaugh. 

He  said  Hetblock,  of  the  Post  and  Creators 
Syndicate,  has  a  huge  supply  of  “moral  outrage” 
that  “stokes  that  magnificent  pen  of  his  every  day.” 

Broder  added  that  Limbaugh  needs  to  “check  out 
things”  more  before  he  repeats  them  as  facts  on  his 
radio  show.  “He’s  like  a  brilliant  jazz  musician,”  he 
said.  “One  phrase  leads  to  25  minutes  of  improvisa¬ 
tion.  Unfortunately,  the  first  phrase  may  be  total 
baloney.” 

The  columnist  did  emphasize  that  he  likes  the 
way  talk  radio  can  give  people  a  voice. 

Broder  was  introduced  by  NSNC  President 
Jonathan  Nicholas,  who  said  the  honoree  is  res¬ 
pected  by  public  officials,  editors  and  readers  alike. 

The  Portland  Oregonian  columnist  added  that 
Broder’s  feature  —  w'hich  appears  in  about  300 
papers  —  is  “rigorously  researched  and  carefully 
crafted.  He  throws  no  scraps  to  the  dogs  of  the 
lowest  common  denominator.  He  writes  with  care 
for  readers  who  care.” 


David  Broder 
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An  old  fool  goes  to  school 


Halftrack  Getting 
Full  Reeducation 

MORT  walker  says  it’s  unfair  for 
military  sex  scandals  to  be  tied  to 
“Beetle  Bailey,”  but  the  scandals  have 
helped  convince  him  to  make  a  change 
in  his  comic. 

General  Halftrack,  in  a  sequence 
beginning  July  7,  will  be  sent  for  sensivi- 
ty  training.  Then,  on  July  10,  he  will 
apologize  to  Miss  Buxley  and  Private 
Blips  for  his  sexist  behavior. 

“I’m  not  stubborn,”  Walker  told  E&P. 
“If  I  see  my  mail  going  a  certain  way.  I’ll 
change.  My  idea  is  to  entertain  people, 
not  offend  them.” 

Actually,  the  King  Features  Syndicate 
cartoonist  said  he  hasn’t  received  that 
much  recent  reader  mail  connecting 
General  Halftrack  to  real-life  Army  sexism 
and  harassment.  But  Walker  reported 
that  “a  couple  of  newspaper  editors  told 
me  i  got  my  eye  on  you,’”  at  least  one 
paper  pulled  his  comic  because  of  the 
general,  and  several  political  cartoonists 
did  drawings  using  a  “Beetle”  motif  to 
comment  on  the  military  scandals. 

Also,  Walker  said  a  negative  article 
about  “Beetle”  and  sexism  that  was  sent 
out  over  the  Knight-Ridder/Tribune 
wire  this  winter  (E&P,  Feb.  1 ,  p.  30) 
didn’t  help  either.  The  cartoonist  pub¬ 
licly  stated  at  the  time  that  he  thought 
the  story  was  “erroneous.” 

Walker,  who  has  always  maintained 
that  he  was  spoofing  rather  than  sup¬ 
porting  the  ogling  general,  said  it  may 
now  be  harder  to  create  humorous  situ¬ 
ations  for  him. 

“Misbehavior  is  a  lot  more  funny  than 
good  behavior,”  said  Walker,  whose  47- 
year-old  comic  runs  in  1 ,800  papers. 

But  the  cartoonist  noted  that  he  can 
still  spoof  the  general’s  excess  drinking, 
ineptness,  and  other  less-than-exemplary 
qualities.  —  David  Astor 


BY  DAVID  ASTOR 


National  Furor  Over 
Editorial  Cartoon 


STEVE  BENSON  USED  a  famous 
Oklahoma  City  bombing  image  to 
make  a  statement  against  the  death 
penalty. 

But  many  who  saw  Benson’s  drawing 
ended  up  making  statements  of  their 
own  —  denouncing  the  cartoon  and 
cartoonist. 

Those  criticizing  the  Arizona 
Republic  creator  included  the  mother  of 
the  dead  baby  in  the  image,  firefighters, 
Oklahoma  Gov.  Frank  Keating,  and  oth¬ 
ers. 

And,  while  the  cartoon  initially  elicit¬ 
ed  little  local  reaction,  more  than  1 ,000 
people  ended  up  calling,  writing  or  e- 
mailing  the  Republic  after  the  contro¬ 
versy  went  national.  Most  did  not  like 
the  drawing. 

The  Republic  basically  backed 
Benson,  who  said  he  appreciated  this 
support  a  lot.  But  the  paper  did  eventu¬ 
ally  run  “A  Letter  to  Our  Readers”  (in  the 
editorials  space)  that  Benson  didn’t 
totally  agree  with.  Then,  in  a  separate- 
but-related  incident,  Benson  quit  the 
Republic  briefly  before  deciding  to 
withdraw  his  resignation. 

Over  at  United  Media,  executives 
reported  that  no  client  papers  canceled 
the  Pulitzer  Prize-winning  Benson. 

It  was  the  middle  of  last  month  when 
the  Republic  published  the  cartoon 
(shown  on  this  page),  Benson,  who  did 
the  cartoon  after  Timothy  McVeigh  was 
sentenced  to  death  for  the  Oklahoma 
City  bombing,  said  he  was  trying  to  con¬ 
vey  his  belief  that 
“killing  those  who  kill 
only  continues  the 
killing.” 

The  International 
.\ssociation  of  Fire 
Fighters,  which  has 
more  than  225,000 
members,  sent  Benson 
a  June  17  letter 
demanding  an  apolo¬ 
gy.  “Fire  fighters  art 
dedicated  individuals 
who  devote  their 
entire  careers  to  sav¬ 
ing  lives,”  wrote  lAFF 


General  President  Alfred  Whitehead.  “To 
portray  them  as  advocates  of  death  in  a 
cheap  commentary  on  capital  punish¬ 
ment  is  not  only  offensive,  it  is  repul¬ 
sive.” 

Chris  Fields  —  the  fireman  who  held 
Baylee  Almon,  the  dead  baby,  in  the 
Pulitzer-winning  photo  that  Benson’s 
drawing  came  from  —  called  the  car¬ 
toon  “pitiful  and  absolutely  terrible.” 

Governor  Keating,  in  a  June  18  letter 
to  the  Republic,  said  he  was  “disgusted 
and  outraged  at  the  tasteless  cartoon.” 
He  added,  “Not  all  those  who  support 
the  death  penalty  in  the  McVeigh  case 
should  be  labeled  ‘death  penalty  fanat¬ 
ics.’  Some  believe  it  should  be  used  spar¬ 
ingly  in  the  most  horrific  of  cases,  such 
as  the  Oklahoma  City  bombing.” 

And  Aren  Almon  Kok,  the  mother  of 
Baylee,  said  Benson  “has  ripped  oj5en 
my  life  again  just  when  I  thought  it  was 
healing.” 

She  and  Benson  even  appeared  simul- 
taneottsly,  though  not  in  the  same  stu¬ 
dio,  on  a  split-screen  segment  of  NBC’s 
Today  show. 

“You  can’t  win  in  a  situation  like 
that,”  Benson  recalled  during  a  special 
June  27  session,  at  the  Association  of 
American  Editorial  Cartoonists  (AAEC) 
convention  in  Orlando,  that  focused  on 
the  controversial  cartoon.  “All  I  tried  to 
do  was  explain.” 

Benson  said  it  was  never  his  intent  to 
upset  Baylee’s  mother  and  firefighters. 
He  noted  that  he  feels  very  bad  about 


The  controversial  cartoon  by  Steve  Benson 
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in  1970.  MciMeel  is  now  chairman  of 
AMU,  president  of  the  syndicate  and 
chairman  of  AMP  Jim’s  widow,  Kathleen 
Andrews,  is  vice  chairman  of  AMU  and 
chief  executive  officer  of  AMP 

Prior  to  the  adoption  of  the  AMU 
name,  the  parent  company  had  the  same 
name  as  the  syndicate. 

“The  name  Universal  Press  Syndicate 
was  no  longer  an  accurate  descriptor  of 
the  company  as  a  whole,”  said  McMeel. 

AMU  also  has  a  new  corporate  logo:  a 
stylized  “U”  with  two  dots  that  make  it 
look  like  a  face. 


that,  but  defended  the  cartoon. 

“I’m  not  apologizing  for  it,”  said 
Benson,  a  volunteer  police  officer  who 
has  worked  with  —  and  admired  the 
work  of  —  firefighters.  “It  was  a 
metaphor.  The  child  represents  the  good 
in  society,  purity,  trust ....  I’m  saying  lis¬ 
ten  to  the  children, ‘No  more  killing.’” 

He  added  that  the  cartoon  “has 
sparked  more  discussion  about  the 
death  penalty,  which  is  good.” 

Ironically,  Benson  used  the  same 
image  after  the  McVeigh  guilty  verdict  a 
few  days  earlier.  In  that  cartoon,  he 
labeled  the  firefighter  “justice”  and 
showed  the  cradled  baby  giving  a 
thumbs-up  sign.  Many  readers  called  to 
praise  the  drawing. 

A  number  of  other  editorial  cartoon¬ 
ists  have  also  used  the  image  during  the 
past  two  years  or  so. 

Republic  editorial  page  editor  Paul 
Schatt  backed  Benson  on  the  death 
penalty  drawing,  stating:  “Cartoonists  all 
use  well-known  s>TObols,  manipulate 
them,  exaggerate  them  to  make  a  point. 
You  have  to  give  a  cartoonist  freedom 
to  be  creative.” 

What  about  the  Republic's  letter  to 
readers?  In  it,  executive  editor  Pam 
Johnson  wrote,  “We  strongly  support  the 
important  role  of  the  cartoonist.  Steve 
Benson  does  meaningful,  provocative 
cartoons  for  our  newspaper,  and  makes 
our  readers  stop  and  think,  like  a  good 
cartoonist  should.” 

Then  she  concluded,  “We  regret  this 
cartoon  did  not  elicit  more  discussion 
prior  to  publication.  The  images  and  the 
words  created  unintentional  distress. 

And  for  that,  the  Republic  apologizes.” 

Earlier  in  the  letter,  Johnson  noted 
that  “the  Republic  published  the  car¬ 
toon,  and  we  didn’t  have  to  do  that.” 

Addressing  that  same  issue  during  the 
AAEC  panel  discussion.  United  vice  pres¬ 
ident/editorial  director  Diana  Loevy  and 
national  sales  director  John  Matthews 
defended  the  syndicate’s  distribution  of 
the  cartoon  by  noting  that  newspaper 
clients  could  choose  whether  or  not  to 
publish  it. 

It  was  another  cartoon  that  led  to 
Benson’s  brief  resignation  from  the 
Republic.  Benson  said  Schatt  was  going 
to  publish  his  drawing  (shown  on  this 
page)  spoofing  the  Southern  Baptists’ 
boycott  of  Disney.  Then,  according  to 
Benson,  the  editorial  page  editor  told 
him  that  maybe  he  should  do  something 
a  little  less  controversial  while  the 
McVeigh  cartoon  was  still  fresh  in  peo- 
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Huge  Debut  For 
The  ‘Zits’  Comic 


This  drawing  led  to  Benson's  brief 
resignation  from  the  Arizona  Republic. 


ITS”  WILL  DEBUT  July  7  with  more 
M  j  than  200  clients,  which  may  be  one 
of  the  largest  start-up  lists  in  comics  his¬ 
tory. 

The  King  Features  Syndicate  strip 
iE&P,  May  10,  p.  30)  stars  a  male  teen.  It 
is  by  Jim  Boi^man,  the  Pulitzer  Prize-win¬ 
ning  editorial  cartoonist  for  the 
Cincinnati  Enquirer  and  King;  and  Jerry 
Scott,  co-creator  of  the  King-distributed 
“Baby  Blues”  comic. 

Clients  include  the  Boston  Globe, 
Chicago  Tribune,  Dallas  Morning  News, 
Houston  Chronicle,  Los  Angeles  Times, 
Miami  Herald,  Philadelphia  Inquirer, 
Washington  Post  and  many  other  large, 
medium  and  small  newspapers. 

One  paper,  the  Winston-Salem  (N  C.) 
Journal,  reserved  a  space  for  “Zits”  at  the 
top  of  its  comics  page.  The  space  is  being 
occupied  by  a  promotional  ad  (reading 
“‘Zits’:  Coming  soon  to  the  Winston- 
Salem  JoumaT)  until  the  strip  actually 
starts  on  July  7. 


pie’s  minds. 

An  alternate  Benson  cartoon  (pictur¬ 
ing  a  dwarf  changing  his  name  from 
“Gay”  to  “Happy”  because  Snow  White 
had  become  a  Southern  Baptist)  was 
published  instead.  Benson  was  so  upset 
that  the  death  penalty  cartoon  situation 
affected  Schatt’s  decision-making 
process  on  a  completely  different  car¬ 
toon  that  he  resigned. 

But  after  talking  with  Schatt  and 
other  Republic  executives,  Benson 
reconsidered.  For  one  thing,  he  realized 
that  he  and  Schatt  had  mutual  respect 
for  each  other  —  and  that  the  editorial 
page  editor  had  strongly  supported  him 
during  the  death  penalty  cartoon  flap. 

“Paul  donned  his  asbestos  suit, 
walked  into  the  heat  of  the  battle,  and 
defended  me,”  Benson  told  E&P. 

He  added  that  the  Republic  as  a 
whole  basically  defended  him  and  the 
role  of  an  editorial  cartoonist.  Benson 
noted  that  the  paper  may  have  apolo¬ 
gized  for  the  “unintentional  distress”  his 
cart(X)n  caused,  but  “didn’t  apologize  for 
the  cart(X)n  itself.” 


Baker  And  Lewis 
To  Write  Weekly 

Russell  baker  and  Anthony  Lewis 
have  signed  new  contracts  that  will 
change  the  frequency'  of  their  Neu’  York 
Times  op-ed  columns  from  twice  to  once 
a  week. 

Baker,  71,  joined  the  Times  in  1954 
and  has  written  a  column  for  35  years. 
The  feature  went  once  a  week  on  July  1 . 

Lewis,  70,  first  came  to  the  Times  in 
1948  and  began  his  column  in  1969.  He 
will  go  once  weekly  on  Jan.  1, 1998. 

Both  Pulitzer  Prize  winners  are  distrib¬ 
uted  by  the  New  Yoric  Times  News 
Service. 


Universal  Parent 
Has  New  Name 


The  parent  of  universal  Press 
Syndicate  has  a  new  name:  Andrews 
McMeel  Universal. 

AMU  includes  the  syndicate.  Universal 
New  Media  and  Andrews  McMeel 
Publishing  (AMP)  —  formerly  known  as 
Andrews  and  McMeel. 

What  is  now  AMU  was  cofounded  by 
John  McMeel  and  the  late  Jim  Andrews 
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Continued  from  page  3 

blanket  prohibition  on  all  ‘indecent’  and 
‘patently  offensive’  messages  communi¬ 
cated  to  a  17-year-oid  —  no  matter  how 
much  value  the  message  may  contain 
and  regardless  of  parental  approval.” 

Can  the  community  standard  hold  up 
in  cyberspace? 

“1  don’t  think  they  [the  court]  really 
did  address  that,”  Reddick  said.  “1  think 
they  acknowledged  it.  The  CompuServe 
case  in  Ciermany  is  an  example  of  that.” 

The  head  of  the  German  division  of 
CompuServe  was  charged  in  April  with 
being  an  accessory  to  the  distribution  of 
pornography.  German  officials  investigat¬ 
ing  child  pornography  raided  Com¬ 
puServe’s  offices  there  in  December 
lS>95.The  company  responded  by  block¬ 
ing  access  to  some  200  news  groups,  say¬ 
ing  it  didn’t  have  the  means  to  block 
users  from  Germany.  CompuServe 
restored  access  to  nearly  all  of  them  in 
Februar>'  1996,  and  issued  blocking  soft¬ 
ware  to  customers. 

A  CompuServe  spokeswoman  said  the 
Cierman  courts  are  reviewing  whether  to 
hear  the  case. 

The  Supreme  Court  granted  expedited 
review  of  the  Communications  Decency 
Act  after  the  three-judge  U.S.  District 
Court  in  the  Eastern  District  of  Pennsyl¬ 
vania  unanimously  held  it  unconstitu¬ 
tional.  The  district  court  issued  a  prelim¬ 
inary  injunction  against  enforcement  of 
the  act. 

Groups  such  as  the  American  Society 
of  Newspaper  Editors,  the  National 
Newspaper  Association,  the  First  Amend¬ 
ment  Center,  the  National  Press  Photog¬ 
raphers  Association,  the  Newspaper 
Association  of  America,  the  Media  Insti¬ 
tute,  the  Electronic  Frontier  Foundation 
and  the  Association  of  American  Publish¬ 
ers  lauded  the  Supreme  Court’s  action. 


Fired 

Continued  from  page  12 

Observed  Piazza:  “The  way  the  back¬ 
grounds  are  so  different  on  this  team  . . . 
well,  we’ve  found  ways  to  win  with  that 
. . .  but  the  whole  concept  of  chemistry 
and  leadership  is  something  we’ve  heard 
a  lot  about  in  the  last  couple  years,  and 
all  you  have  to  do  is  look  at  the  way  the 
team  is  set  up .  .  .  you’ve  got  [Hideo] 
Nomo  from  Japan,  Chan  Ho  [Park]  from 
Korea.  You’ve  got  guys  from  the  Domini¬ 
can  Republic  and  Mexico,  so  what  do 
people  expect? That  all  of  a  sudden  we’re 
going  to  be  one,  big,  happy  family'?  Of 
course  not.  Guys  are  going  to  have  their 


groups  that  they’re  going  to  hang  out 
with.” 

At  this  writing,  the  Dodgers  are  next  to 
last  in  the  National  League’s  West  Divi¬ 
sion,  seven  games  behind  the  leading  San 
Francisco  Giants. 

At  the  time  he  was  let  go,  Nightengale 
said,  he  was  accused  of  freelancing  for 
Sports  Illustrated  in  violation  of  Times' 
ground  rules. 

“I  have  never  written  a  story  for  Sports 
Illustrated,  not  one  word,”  Nightengale 
insisted.  “The  only  thing  1  ever  did  for 
them  was  answer  queries.  TThis  was  ludi¬ 
crous.  Why  would  1  want  to  scoop 
myself?”  he  continued. 

When  he  asked  who  was  firing  him, 
Dwyre  replied  that  it  was  a  “management 
team  decision  and  that  he  was  not  the 
one  doing  it,”  Nightengale  said. 

The  sportswriter  stated  that  his 
conviction  that  the  Dtxlger  management 
was  behind  his  job  loss  stemmed  from 
his  having  heard  that  club  owner 
Peter  O’Malley  was  “incensed”  by  his  sto¬ 
ries,  especially  since  he  has  the  team  up 
for  sale  and  is  seeking  to  develop  a 
National  Football  League  franchise  in  Los 
Angeles  at  a  new  stadium  he  would 
build. 

“1  was  informed  that  O’Malley  was  so 
upset  about  the  stories  that  he  told  sev¬ 
eral  employees  he  was  going  to  talk  to 
people  at  the  Times  about  them,”  Night¬ 
engale  related. 

Asked  about  that  statement,  the  Times 
spokeswoman  retorted  in  an  incredulous 
voice:  “Would  you  believe  something  like 
that  could  happen?” 

To  Nightengale’s  allegation  that  his  fir¬ 
ing  was  in  retaliation  for  his  reporting  on 
the  Dodgers’  lack  of  black  players,  she 
retorted:  “The  facts  are  that  we  ran  his 
articles  on  the  Dtxlgers,  one  of  them  on 
Page  l,and  received  no  complaints  from 
the  affected  parties.” 

Dodger  general  counsel  Sam  Fernan¬ 
dez  said  that  any  inference  that  the  ball 
club  was  involved  in  Nightengale’s  dis¬ 
missal  “is  categorically  not  true.” 

Neither  the  Times  public  relations  rep 
nor  Dwyre  would  talk  about  Nighten¬ 
gale’s  allegations  in  detail,  saying  the  pos¬ 
sibility  of  a  lawsuit  precluded  further 
comment. 

In  a  letter  to  Times  editor  Shelby  Cof¬ 
fey  III,  Nightengale’s  first  attorney,  Keith 
A.  Fink  of  the  Los  Angeles  firm  of  Fink  & 
Feldman,  declared:“It  is  clear  that  the  real 
reason  you  decided  to  fire  Nightengale 
was  because  of  his  commitment  to  equal¬ 
ity  in  baseball.  . . .  The  only  time  Night¬ 
engale  has  been  criticized  in  his  eight 
years  with  the  newspaper  was  for  his  sto¬ 
ries  that  appeared  in  the  Times  and  the 
Sporting  News  [which  is  also  owned  by 


the  Tunes  Mirror  Co.]  about  racism  in 
ba.scball.  The  stories  focused  on  the  lack 
of  African  Americans  on  the  Dodger  ball- 
club  and  in  the  Drxlger  organization.  The 
Times  didn’t  like  these  articles  from  the 
start.” 

Nor  did  the  Sporting  News,  Fink 
wrote.  He  said  an  executive  of  that  pub¬ 
lication  told  Nightengale  that  he  would 
lose  his  position  as  its  National  League 
columnist  if  he  persisted  in  writing 
about  racial  matters. 

Also,  Fink  wrote,  Nightengale  was 
warned  by  Dtxlger  officials  and  two 
team  members  “that  he  could  be  fired  for 
the  articles,  and  was  reminded  of  this 
after  his  firing.” 

Fink  described  Nightengale  as  a 
“model  employee"  who  worked  over  90 
hours  a  week  during  the  baseball  season 
without  ever  asking  for  overtime  pay  or 
compensatory  time  off.  Moreover,  the 
lawyer  went  on,  his  client  leased  an 
apartment  near  Dodger  stadium  at 
$1,550  a  month,  bought  a  cellular  phone 
for  $200  a  month  and  never  sought  reim¬ 
bursement  from  the  Times  for  either 
expense. 

Fink  asked  that  Nightengale  be 
restored  to  his  beat  by  noon  June  13  or  a 
damage  suit  would  be  filed  for  wrongful 
termination.  The  Dodger  organization 
and  the  Sporting  News,  he  warned, 
would  be  sued  for  “intentional  interfer¬ 
ence  with  contractual  relations.”  The 
attorney  said  he  received  no  reply. 

Nightengale,  in  the  interview,  said  he 
switched  to  Cochran’s  firm  because  he 
felt  it  would  have  “more  clout”  in  dealing 
with  the  Times.  Cochran,  one  of  the  best- 
known  lawyers  in  the  nation,  was  the 
lead  defense  attorney  in  O.J.  Simpson’s 
criminal  trial. 

His  colleague,  Stewart,  said  a  letter  sim¬ 
ilar  to  Fink’s  would  be  sent  to  the  Times 
prior  to  a  possible  lawsuit. 


Safire  Receives 
Syracuse  Award 

New  YORK  TIMES  columnist  William 
L.  Safire  is  a  recipient  of  the  1997 
Geoi^  ArenLs  Pioneer  Medal,  Syracuse 
University  announced. 

The  Arents  Medal  is  the  highest  alumni 
award  given  by  the  university,  and  is 
awarded  annually’  to  those  alums  who 
have  excelled  in  their  chosen  fields.  Safire 
is  a  graduate  of  the  class  of  1951. 

The  other  1997  honorees  are  television 
writer  and  producer  Irma  Ginsberg 
Kalish,  class  of  1945;  NASA  astronaut  E 
Story  Mu^jrave,  class  of  1958,  and  venture 
capitalist  Arthur  Rock,  class  of  1948. 
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FEATURES  AVAILABLE 


ANTIQUES 


Antique  Talk-The  'Calvin  &  Hobbes'  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)263-2431  .www.antiquetalk.com. 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/hislory.  (810)  573-2755. 


I 


CALL  FOR  OUR  LOW 
CONTRACT  RATES 
(212)  675-4380,  ext.  170 


ENTERTAINMENT 


"HOLLYWOOD-BEHIND-THE-SCENES' 
by  award-winning  columnist.  Gossip, 
news,  pictures  in  not  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


FOOTBALL 


NFL  PICKS;  Weekly,  column,  fun, 
informative  and  accurate.  Great  addi¬ 
tion  to  your  NFL  pockage.  For  sample 
call  (860)  642-6625  or  e-mail: 
konrad@ctol.net. 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


SUGHTLY  OFF 
Tickling  funny  bories 
From  coast  to  coast. 

Deb  Di  Sandro,  (847)  639-1232 


LOTTERY 


LOHERY  COLUMNIST  for  mojor  NY 
daily  offers  no-nonsense  customized 
Q&A  column.  Samples  available.  Call 
Barry  Miller,  (941 )  594-81 1 7 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.frontiernet.net/ 


E&P:  The  communication  link  to  the  newspaper  industry  since  1884. 


POLITICAL  CARTOONS 

Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  Soulh  (704)  698-0021 
Stephen  Klinger-SWest/West,  (505) 
524-0122 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  SERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
AHonta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 

Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
JohnT.  Cribb  MT  59715  e-mail:  icribbOimtnet 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultanfs-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


HAWAII  Monthly  newspaper 
$195,000;  COLORADO  weeklies, 
southwest  $350,000,  south  central 
$193,000,  northeast  $150,000.  Mayo 
Communications,  (813)  971  -2061 . 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


VIRGINIA:  a  small,  exclusive  country 
newspaper ...  in  circulation  five 
years. ..great  potential. ..(804)  296- 
8032...Fax:  (804)  977-4246. 


WEEKLY  SERVING  beautiful  area  near 
Oregon  Coast.  A  good  solid  com¬ 
munity.  Priced  at  $180M.  Call  Jim 
Hicks,  Bolitho-Cribb  &  Associates, 
(307)  684-9407. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  071 48 
Editor  &  Publisher 


Good  news  for  (he  home  learn? 
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PUBUCATIONS  WANTED 


WEEKLY/MONTHLY,  by  editorial  cou¬ 
ple.  $100,000  capital.  Prefer  Califor- 
nia/South-West.  Elsewhere  con¬ 
sidered.  Fax  (213)  939-7210. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 

NOT  a  monthly 
journalism  review. 

•  Editor  &  Publisher  is 

NOT  o  monthly 
association 
house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  o 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS 
the  only  independent 

weekly  NEWS 
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Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
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Market  Guide 
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*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 
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MY  TOTAL  ORDER 
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13.  -1  Financial  : 

Service 

14.  J  Retail 

4.  -1  Advertising  Agency 
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16.  -i  Individual 

6.  J  Legal  Firm 

17.  -1  Publishing  Other  Than 
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Newspaper 

8.  -1  Mfr. -General 

18.  -I  Real  Estate 

9.  -1  Mfr.  -  Auto  &  Truck 

19.  J  Other 

10.  -1  Mfr. -Food 

Mail  to;  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-6939. 
e-mail  us  at  edpub@mediairifo.com. 
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EQUIPMENT  &  SUPPLIES  | 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC.  1 
(770)  428-581 7  Fox  (770)  590-7267  I 

MAILROOM 

Refurbished  odd  on  pockets 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  falders.  Call  Rusty  or  Tom  at 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE  1 
Call  MidAmerica  Graphics  at 

(800)  356-4886.  I 

(800)  527-1668  or  (972)  869-2844. 

NEWSPAPER  CONSULTANTS 

MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 

Call  (800)  705-6433  or  j 

Phone/Fax  (81 3)  781 -5550 

Walt  Hempton 

Quallcy  chK  makes  an  hnpraskw  wovkMde 

(  ,  I  a  ComplM*  Pr*a»«t 

\J  ,  '  ly  O  Addilior*  to  Exiatmo  PrMset  ;  qI^  ; 

O  3-cotar  SatolitM 
"\  ri  O  4-Hi  Airartgomants 
^  a  SiKkod  UfMa 

\  O  Intogroi  Ron  Star)d  Unrti 
®J*Y  1  O  Half  and  Quartar  Fotdam  I 

f  Yj  OCulOtf  2a‘-21V-2r-22H' 

a  11,500(0  30.000  IPH 

SALES  •  SERVICE  -  PARTS  A  I XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


PRESSES 


FOR  SALE:  12-unit  Goss  Suburban 
press  with  two  folders,  o  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburban 
reelstands.  Both  folders  have  on-line 
tape  delivery  quarterfolders, 
Accurreter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information  or 
(916)  774-7945  or  (619)  451-6200. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


1989  HARRIS  VI 5D  21.5'  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  both,  running  circ.  register,  sidelay, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  daily  in  Oklahoma,  complete  with 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  7-unit  GOSS  METRO  with  double 
3:2  folder,  2  half  decks  &  7  RTF's 
22  3/4'. 

•  5-unit  HARRIS  N-1650,  22  3/4' 
cuFoffwilh  double  2:1  folder,  clean 
&  in  good  condition  -  1 977. 

•  4-unit  GOSS  URBANITE  press  with 
3  floor  units  and  1  stacked  unit, 
folder  &  twinned  100  H.P. 
controllers  and  motors  -  22  3/4' 
cut-off. 

•  5-unitHARRISV15D,JF25withu.f. 
&75H.P.  motor  -  1981. 

•  8-unit  DAILY  KING  II  with  KJ8A  & 
upper  former,  22  3/4'  -  1 979. 

•  Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)  492-9050 
Fax  (913)492-6217 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

IMPROVE  YOUR  TELEPHONE  SALES 
RESULTS.  Call  for  a  no  cost  meeting  at 
NAA  in  San  Francisca. 

Robert  T.  Bums 

HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 

Designed  to  respond  to  your  needs. 
Dennis  hAcQuillan  (800)  260-9823 

(703)  356-6625 

LEVIS  NATIONAL,  INC. 

SINCE  1968 

CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

'We  Deliver  More  Homes  to 

Your  Newspaper" 

Guaranteed  Quality  Telemarketing 

1  (800)  495-2688 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY' 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-nrail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (8(X))  844-3581 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS 
SPECTRUM’S  BUSINESS  I 
CALL  DOUG  REESE 
(800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:  /  /  www.fakebrains.com/ scout. 


CIRCULATION  SERVICES 


■.VTEMVENTraN  - 
t  ■ETE.vri«:« 
1-800-327-8463 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

^^rket  Index,  Inc.  (913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 

ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
Irony  may  be  defined  as  what  people  miss. 

Julian  Barnes 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELECTRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  'No  Down  time.  No 
Missed  Production'  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  hove  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENQNEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 

'Standard  Electric  &  Engineering: 

The  Industry's  Standard' 

FAX  YOUR  AD  TO 
(212)  929-1259 
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ADVERTISING 


HELP  WANTED 


_ ACADEMIC _ 

COMMUNICATIONS:  Full-time  facul¬ 
ty/academic  program  coordinator  posi¬ 
tion  for  broad,  general  communica¬ 
tions  program  at  small  college, 
beginning  fall  1997.  Master's  degree 
in  relevant  field  required  and  pro¬ 
fessional  experience  preferred.  The  suc¬ 
cessful  candidate  should  be  able  to 
teach  in  some  of  the  following  topic 
areas:  print  and  electronic  publishing, 
writing  for  the  media,  print  journalism, 
broadcast  journalism,  graphic  design, 
and  mass  communications.  Send  letter 
of  interest,  resume,  and  three  reference 
names  by  July  1 8  to  Director  of  Human 
Resources,  Southern  Vermont  College, 
Bennington,  VT  05201 .  EOE/AA. 

THE  E.W.  SCRIPPS 
SCHOOL  OF  JOURNAUSM 
AT  OHIO  UNIVERSITY 
SEEKS  A  DIREQOR 
Starting  Date:  July  1 ,  1 998 

The  E.W.  Scripps  School  of  Journalism 
is  fully  accredited  with  five  sequences: 

•  Advertising 

•  Broadcast  News 

•  Magazine 

•  Newswriting  and  Editing 

•  Public  Relations 

The  school  has  a  master's  program 
and  a  Ph.D.  in  mass  communication 
jointly  with  the  School  of  Telecom¬ 
munications.  There  are  800  under¬ 
graduates,  60  graduate  students  and 
26  faculty.  The  E.W.  Scripps  School  of 
Journalism  is  one  of  five  schools  in  the 
College  of  Communication.  You  can 
find  more  information  about  the  col¬ 
lege  and  the  school  at  our  web  page: 
http:// www.cats.ohiou.edu/ 
-commcoll 


_ ADVERTISING _ 

ACCOUNT  REPRESENTATIVE 
Advertising  Sales  (bilingual) 

The  Chicago  Tribune's  weekly  news¬ 
paper  for  the  hispanic  market, /EX- 
ITO!,  is  seeking  a  full-time  Account 
Executive  to  join  its  advertising  team.  If 
you  are  a  results  oriented  sales  pro- 
fessianal  who  thrives  in  an  entrepre¬ 
neurial  environment,  this  exciting 
opportunity  may  be  for  you  I 

The  individual  we  select  will  be 
responsible  for  servicing,  building  and 
maintaining  a  client  base  of  advertisers 
in  the  Chicagoland  area.  Our  suc¬ 
cessful  candidate  will  have  media  sales 
experience,  and  bilingual  (English/ 
Spanish)  skills.  This  position  offers  a  com¬ 
plete  benefits  package,  a  competitive 
salary  and  rewarding  commission 
structure.  A  reliable  automobile  <s 
required. 

If  you  would  like  to  join  the  lEXITO! 
team,  and  you  meet  the  above  require¬ 
ments,  we  would  like  to  talk  to  you! 
Please  send  your  resume  and  salary 
history  to: 

Human  Resource  -  AR 
Chicago  Tribune 
505  Northwest  Avenue 

Northlake,  IL  601 64-1606 

We  are  an  Equal  Opportunity 
Employer.  We  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship,  dis¬ 
ability  or  any  protected  cotegory. 

The  above  is  a  brief  description  that 
may  not  include  all  job  functions. 

Non  smoking  environment. 

ADVERTISING  DIREQOR/ 
GENERAL  MANAGER 


Duties  of  the  director  include  general 
administration,  teaching,  advising, 
fund-raising  and  serving  as  the 
school's  advocate  on  and  off  campus. 
Both  academic  and  professional  back¬ 
ground  are  important  to  us.  Ohio  Uni¬ 
versity  is  an  Affirmative  Action,  equal 
opportunity  employer.  Applications 
from  women,  minorities  and  persons 
with  disabilities  are  strongly 
encouraged. 

We  will  begin  reviewing  applications 
on  September  15th.  Send  resume,  a 
cover  letter  stating  your  vision  for  the 
school  and  what  you  could  contribute 
as  director  of  the  school,  and  three 
references  to: 

Guido  H.  Stempel  III 
Chair,  Director  Search  Committee 
E.W.  Scripps  School  of  Journalism 
Ohio  University 
Athens,  OH  45701 
Phone:  (614)  593-2609 
FAX:  (614)  593-2592 
E-mail:  stempel@ohiou.edu 


Leave  the  crawded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08189,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIREQOR 
Zone  9.  We  require  a  proven  team 
leader  with  a  minimum  of  3  years 
experience  in  seniar  newspaper 
advertising  management.  Must  have  a 
solid  track  record  of  creative 
approaches  to  expanding  the  newspo- 
per's  share  of  market.  Send  complete 
resume,  cover  letter,  list  of  references, 
tear  sheets,  and  samples  of  successful 
programs  to  Box  08197,  Editor  &  Pub¬ 
lisher. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Deportment  witn  an  attached  note  listing  the  newspapers  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


ADVERTISING 

DIREQOR 

A  daily  newspaper  in  Zone  1  is  look¬ 
ing  for  an  aa  director  who  has  a  pro¬ 
ven  track  record  growing  revenue  and 
market  share  through  an  entrepreneur¬ 
ial  management  style  (i.e.  new  product 
ideas,  nontraditional  revenue  sources, 
aggressive  and  creative  ad  staff). 

The  ideal  candidate  will  excel  at  growing 
core  revenue  in  the  daily  while  deveh 
oping  and  managing  new  revenue 
initiatives. 

The  position  brings  a  well- 
trained  and  experienced  ad  staff  with 
a  full  complement  of  support  services. 

If  you  ore  interested  in  a  challenging  and 
rewarding  position  please  forward 
your  resume  to  Box  08215,  Editor  & 
Publisher. 

All  replies  held  in  strict  confidence 


ADVERTISING  DIREQOR 
Excellent  career  opportunity  in  north¬ 
ern  Michigan's  tap  growth  market. 
Expanding  28,000  daily,  40,000  Sun¬ 
day  in  beautiful  Lake  Michigan  resort 
community.  We  seek  a  candidate  with 
exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how.  Reply  to  Zeke  Fleet,  The 
Record-Eagle,  1 20  W.  Front  Street, 
Traverse  City,  Ml  49684.  No  phone 
colls,  pleose. _ 

ADVERTISING  DIREQOR 
We  offer  a  small  daily  newspaper  in 
scenic  Southern  Indiana.  We  are  in  a 
growing  area  with  strong  retail  and 
low  unemployment.  This  is  an  excellent 
opportunity  to  come  in  and  grow  with 
us  while  you  grow  a  staff  into  top 
performers.  The  salary  will  be  above 
industry  averages  with  o  strong  incen¬ 
tive  package.  If  you  are  aggressive, 
results  oriented  and  ready  to  build  a 
dynamic  department,  please  respond 
in  confidence  to  Box  08205,  Editor  & 
Publisher. _ 

ADVERTISING  DIREQOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  TMC  shopping  guides  in  affluent 
Long  Island,  NY  market  seeks  a 
growth-oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  af  30-i- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  1 1 559; 

Fax  (516)  569-4942 
Attn:  Louise 

Semper  ubi  sub  ubi? 

Anonymous 


ADVERTISING  DIREQOR 
The  Park  Record,  a  6,000  paid/circ. 
twice  weekly  community  newspaper  in 
Park  City,  Utah  seeks  an  advertising 
director  with  strong  management  skills. 
Manage  5  sales  people  with  part  time 
ad  assistant  -  also  publishing  a 
monthly  special  section  and  weekly 
real  estate  tab.  Growing,  competitive 
market.  Resort  town  experience  a  plus. 
Fax  resume,  salary  history  and 
availability  to:  Andy  Bernhard,  The 
Park  Record,  (801)  649-4942. 


ADVERTISING  DIREQOR 

Established,  entrepreneurial  publishing 
CO.  seeks  creative  self-starter  with 
management  experience  to  lead  ad 
sales  staff  of  1 2.  Weeklies  and  niche 
publications.  Join  our  top  manage¬ 
ment.  Must  be  newspaper/ magazine 
reader  and  fan.  We  offer  a  good 
salary  plus  incentives  and  opportunity. 
Call/fax  resume: 

Dan  Haley,  Publisher 
Wednesday  Joumol/Chicogo  Parent 
Oak  Park,  IL 
(708)  524-8300 
Fax:  (708)  524-0447 
E-mail:  wjinc@aol.com 


CLASSIFIED  2000  MANAGER 

The  Portland  Newspapers  has  created 
the  position  of  Classified/Marketing 
Manager  to  develop  and  implement 
strategy  plans  for  real  estate, 
automotive,  employment,  and  private 
party  categories  to  position  itself  into 
the  next  century.  Duties  include  assist¬ 
ing  classified  managers,  developing 
new  revenue  sources,  investigating 
new  technology  opportunities,  and  set¬ 
ting  annual  budgets  for  revenue  and 
expenses. 

A  minimum  of  five  years  classified 
sales  experience  is  required.  Experi¬ 
ence  with  new  medias  and/or  new 
product  ideas  is  highly  desirable.  If 
you're  entrepreneurial,  creative,  a 
strategic  thinker,  and  can  demonstrate 
results  -  we'd  like  to  speak  to  you! 

The  award-winning  Maine  Sunday  Tele¬ 
gram  and  Portland  Press  Herald  are 
located  at  the  top  of  Portland's  Old 
Port  district.  The  locals  say  we're  "up 
north"  and  "downeast".  You'll  just  say 
we're  near  perfect.  For  an  information 
package  on  this  position,  its  benefits, 
and  greater  Portland,  please  send  your 
resume  in  confidence  to:  "Classified 
2000  Manager  Search  Committee' 
Human  Resources  Department,  TPN, 
390  Congress  St.,  Portland,  ME  04101 
or  coll  Kathleen  Mahoney,  human 
resources  manager  at  (207)  791- 
6511. 

The  Portland  Newspapers  is  an  equol 
opportunity  employer  and  encourages 
diversity  in  its  workplace. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Journal  Transcript  Newspapers,  pub¬ 
lisher  of  six  weeldies  basM  in  Revere, 
MA,  seeks  an  experienced  advertising 
director  to  lead  a  well-run  department 
to  the  next  level  in  a  professionally 
challenging  atmosphere.  Excellent 
salary  and  benefit  package  with  a 
growing,  privately  owned  group. 
Apply  to  Link  McKie,  publisher.  Journal 
Transcript  Newspapers,  P.O.  Box 
91 03,  Revere,  MA  021 51  -91 03. 


CLASSIFIED  ADVERTISING  MANAGER 
Leading  trade  magazine  is  looking  for 
a  Classified  Sales  Manager  with  4  to  5 
years  sales  management  experience  in 
a  magazine  or  newspaper  environ¬ 
ment.  Must  be  reody  to  grow  the  busi¬ 
ness  in  print  and  on  the  Web.  Highly 
organized  self-starter  with  excellent 
written/personal  communication  skills. 
PC  and  internet  literacy  is  required.  If 
you  are  a  leader  and  ready  to  inspire 
and  grow  the  business,  reply  to  Box 
08199,  Editor  &  Publisher.  No  phone 
calls,  please. 


CLASSIFIED  ADVERTISING  MANAGER 
6-day  daily  in  suburban  Atlanta 
searching  for  CAM  to  supervise  four  to 
six  and  lead  a  team  in  selling  liners,  dis¬ 
plays  and  specialty  pages.  Manage¬ 
ment  experience  and  knowledge  of 
Mocintosh  required.  Great  opportunity 
in  a  super  growth  market.  Salary,  com¬ 
mission,  401  (k),  benefits.  Send  resume 
to  Joel  Jenkins,  Gwinnett  Daily  Post, 
166  Buford  Drive,  Lawrenceville,  GA 
30245. 


ENTHUSIASTIC,  soles  oriented 
clossified  monager  to  locate  in  a  highly 
desirable  area  of  AZ.  Must  have  a  pro¬ 
ven  track  record  and  have  excellent 
planning  and  managing  skills. 
Customer  service  is  a  top  priority  at 
this  midsize  daily.  Please  send  resume 
and  salary  history  to  Box  08191, 
Editor  &  Publisher. 

WE  ARE  SEEKING  an  experienced 
Advertising. Director  to  join  our  team. 
Lead  a  staff  of  6  with  a  hands-on 
approach.  Must  be  computer-literate 
and  self  motivated.  We  are  a  group 
owned  operation  offering  o  competitive 
compensation  with  chance  for  ocr/once- 
ment.  Send  resume  to  GM,  Ironton 
Tribune,  P.O.  Box  647,  Ironton,  OH 
45638. 


The 
link 
to  the 
newspaper 
industry  every 
week 

since  1884. 


_ ADVERTISING _ 

NEW  BUSINESS  DEVELOPMENT 
MANAGER 

The  San  Francisco  Newspaper  Agency, 
agent  for  the  San  Francisco  Chronicle 
and  The  San  Francisco  Examiner,  is 
seeking  a  highly  skilled  sales  and 
marketing  proressional  to  monoge  it's 
award-winning  business  development 
department.  The  successful  candidate 
will  join  a  motivated  sales  driven  team 
focused  on  identifying  new  revenue 
opportunities  and  increasing  market 
share.  This  position  will  be  responsible 
for  identifying  growth  opportunities 
through  creative,  rron-trrxlitional  selling 
philosophies. 

Our  ideal  candidate  will  be  a  dynamic 
individual  who  can  interface  well  with 
senior  manogement,  editoriol  depart¬ 
ments,  and  our  diverse  sales  staff.  The 
ability  to  train,  motivate  and  develop 
successful  employees  is  required. 
Strong  leadership  and  communication 
skills  are  essential.  Budget  and  expense 
control  experience  is  a  must. 

If  you  hove  proven  success  at  consis¬ 
tently  exceeding  revenue  goals  and  are 
interested  in  this  terrific  opportunity, 
please  send  a  resume  and  confidential 
salary  history  to: 

San  Francisco  Newspaper  Agency 
Human  Resources  Dept.  #97-141 
925  Mission  Street 

_ Son  Froncisco,  CA  94103 _ 

OUTSIDE  SALES 

GENERAL  (NATIONAL)  ADVERTISING 

The  Oregonian,  Portland,  OR  has  a 
key  opening  for  an  outside  sales 
representative  in  the  General  Advertis¬ 
ing  Department.  Part  of  the  Nevdiouse 
Newspaper  Group,  The  Oregonian  is 
the  largest  daily  newspaper  in  the 
Pacific  Northwest  and  serves  a  pre¬ 
mier,  expanding  growth  market  with 
daily  circulation  of  349,193  and  Sun¬ 
day  circulation  of  445,293. 

Candidates  will  hove  minimum  four 
years  of  newspaper  outside  sales  expe¬ 
rience.  Major  Account  or  notional 
advertising  experience  is  preferred. 
Requires  excellent  communication, 
negotiation,  customer  service,  formal 
piesentation  and  proven  selling  skills. 

Competitive  salary,  bonus,  excellent 
benefits.  Moil  cover  letter,  resume  and 
references  to; 

Gina  Meyer 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broadway 
Portland,  OR  97201 


PUBLISHING  PARTNER/AD  SALES  at 
monthly  parenting  publication  with 
area  and  family  websites.  Mid-Atlantic 
location.  Resumes  to:  Box  08210, 
Editor  &  Publisher. 

Now  that  I'm  here,  where  am  I? 

Janis  Joplin 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

We  seek  an  aggressive  manager  to 
lead  a  progressive  retail  advertising 
team  of  21  reps  committed  to  success 
in  a  stable  market.  An  excellent 
opportunity  with  a  Gannett  Midwest 
mid-sized  newspaper  for  full  product 
line  and  financial  reporting 
responsibilities.  Qualified  applicants 
must  have  3-t-  years  direct  sales 
supervision  with  o  diversified  pro¬ 
fessional  staff  plus  solid  leadership, 
team  building,  organizational  and 
customer  service  skills.  Must  be 
innovative  in  new  account  development 
os  well  as  persuasive  in  leveraging 
existing  accounts.  Send  resume/salary 
to:  D.  Killion,  Rockford  Register  Star, 
99  East  State,  Rockford,  IL  61104. 


SENIOR  SALES  MANAGER 
The  Sun-Sentinel  Company,  located  in 
Ft.  Lauderdale,  Florida,  a  dynamic 
member  of  Tribune  Company,  one  of 
the  nation's  largest  multi-media 
information  and  entertainment  com¬ 
panies,  is  seeking  a  highly  motivated 
and  dynamic  individual  to  develop  and 
manage  a  major  accounts  sales  force. 
This  individual  will  be  responsible  for 
all  sales  activities  including  the  budget¬ 
ing,  staffing,  developing  of  sales 
strategies  and  action  plans  in  support 
of  company  goals.  Categories  of 
responsibilities  include  electronics,  fur¬ 
niture,  home  furnishing  ond  home 
improvement. 

The  successful  candidate  should 
possess  on  in-depth  knowledge  of 
newspaper  advertising  sales,  service 
and  management.  Requires  solid  skills 
in  negotiating,  analysis,  problem  solv¬ 
ing  and  decision  making,  data 
interpretation,  evaluation  and  market¬ 
ing  knowledge.  Applicants  should  have 
an  undergraduate  degree  in  advertis¬ 
ing  or  marketing  and  a  minimum  of 
seven  to  ten  years  experience  in  prog¬ 
ressively  responsible  manogement  posi¬ 
tions. 

For  confidential  consideration,  please 
send  resume  along  with  salary  require¬ 
ment  to: 

Sun-Sentinel 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 

The  Sun-Sentinel  values  diversity,  and 
encourages  those  who  shore  our  vision 
to  apply.  Sun-Sentinel  supports  a  drug- 
free,  smoke  free  work  environment. 

EOE 


WE'RE  LOOKING  for  an  experienced 
executive  to  turn  our  advertising 
department  into  a  very  competitive 
marketing  team.  Responsibilities  will 
include  multiple  printed  and  other 
products  including  oudiotext  ond  web. 

The  SKAGIT  VALLEY  HERALD  is  o  21 ,000 
circubtion  daily  60  miles  north  of  Seat¬ 
tle.  We're  looking  for  proven  results 
building  on  advertising  department 
with  marketing  savvy  and  strong  selling 
skills.  This  is  on  excellent  position  br  a 
coreer  minded  pro  who  can  maximize 
our  potential  in  an  increasingly  com¬ 
petitive  market.  Position  pays  $80,000 
plus  incentives  and  benefits.  Send 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 


ADVERTISING/SOFTWARE  SALES 

SALES  TERRITORY  MANAGER 

Company  specializing  in  software 
for  publishing  industry  has  an  opening  for 
o  top-flight  candidate.  Ideal  candidate 
will  be  me  No.  1  solesperson  in  their 
company  and  will  hove  minimum  of  5 
years  experience  in  sales.  Thorough 
knowledge  of  newspaper  industry 
needed.  Database  experience  a  plus. 
Resume  in  confidence  to:  Managing 
Editor  Inc.,  101  Greenwood  Avenue, 
Suite  550,  Jenkintown,  PA  1 9046 

NEWS/ARTIST 

NEWS  ARTIST;  The  Gainesvilb  Sun,  a 
New  York  Times  Regional  Newspaper 
Group  daily  in  North  Central  Florida, 
is  looking  for  a  strong  graphic  artist, 
highly  experienced  on  the  Mocintosh, 
to  do  informational  graphics,  maps, 
charts,  page  design.  Hand  illustrating 
skills  a  tremendous  plus.  Please  contact 
AME  Jacki  Levine  at  (352)  374-5040 
or  fax  (352)  338-3128  or  send 
resumes  and  work  samples  to  The 
Gainesville  Sun,  P.O.  Box  147147, 
Goinesvilb,  FL  3261 4-71 47. 

_ CIRCULATION _ 

ATTENTION  CIRCULATORS: 

The  Orlando  Sentinel  is  looking  br  a 
person  to  monoge  Central  Florida 
Circulation  Field  Operations.  This  posi¬ 
tion  needs  a  motivated,  organized 
leader  with  experience  in  route 
delivery  and  verification  of  delivery 
standards.  This  individual  will 
supervise  a  staff  of  four  people  ond 
must  be  able  lo  respond  to  emergency 
situations  whib  managing  a  seven  day 
operation. 

This  position  offers  an  excellent 
opportunity  for  the  right  individual. 
Beginning  salary  of  $36,500  plus 
MBO  and  includes  TRIBUNE  COM¬ 
PANY  comprehensive  benefits  pro¬ 
gram. 

Perfect  opportunity  br  a  home  delivery 
manager  at  a  small  or  mid-sized  paper 
to  gain  voluabb  experience  at  a  major 
metro. 

Please  send  resume  with  salary  require¬ 
ments  to: 

The  Orbndo  Sentinel 
Empbyment  Center  BG-CH 
633  North  Orange  Avenue 

OHando,  FL  32801 

_ EOE/M-F _ 

CIRCULATION  DIREQOR 
Rapidly  growing,  24,000  doily  news¬ 
paper  in  Southern  Idaho  seeks  a  prog¬ 
ressive  "con-do"  manager  to  lead  its 
circulation  department.  Candidates 
should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
service,  accounting,  mail  room  opera¬ 
tions,  single-copy  sales  and  zoning. 
Your  attitude  will  be  positive,  your 
management  style,  congenial.  The  Times- 
News  is  located  in  an  outstanding 
community  with  a  high  quality 
of  life,  moderate  cost-of-living,  low 
crime  and  close  access  to  some  of  the 
best  recreation  in  the  Intermountain 
West.  You'll  join  a  team  of  probssional 
managers  putting  out  one  of  the  best  mid¬ 
size  dailies  in  the  region.  Unlike  many 
dailies.  The  Times-News  has  experi¬ 
enced  healthy  circulation  growth  in 
recent  years,  with  more  projected.  Send 
applications  including  resumes, 
rebrences,  cover  letter  to  Allen  Wilson, 
business  manager.  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
You  may  also  fax  your  resume  to:  (208) 
733-3727 
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_ CIRCULATION _ 

CIRCULATION  FIELD  OPERATIONS 
MANAGER 

The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic  dis¬ 
tribution  professional  at  a  40,000+ 
daily  newspaper  in  central  Washing¬ 
ton  state. 

We  focus  on  increasing  circulation  and 
market  shore  through  excellent 
customer  service  and  a  motivated, 
effective  distribution  team. 

Qualified  candidates  must  be 
aggressive  with  proven  sales  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  revenue  through  innovative  distri¬ 
bution  systems  and  customer  satisfac¬ 
tion.  Strong  coaching  and  communica¬ 
tion  skills  for  staff  development. 

Send  or  fax  resume,  cover  letter  and 
achievements  to: 

Kay  Cause,  HR  Director 

Yakima  Herald-Republic 
P.O.  Box  9668 
Yakima,  WA  98909 
(509)  577-7722 

A  member  of  the  Seattle  Times  group, 
the  Yakima  Herald-Republic  is  an 
equal  opportunity  employer  and  we 
value  diversity  in  our  workforce. 

CIRCULATION  DIREaOR 
Growing  12,500  circulation  dally 
newspaper  40  miles  south  of  Atlanta 
seeks  a  seasoned  circulation  manager 
who  wants  a  quality  lifestyle.  We  need 
a  manager  with  a  positive  attitude 
along  with  experience  in  growing 
circulation,  promotion,  service  and 
mailraom  operations.  The  award¬ 
winning  Griffin  Dally  News  is  in  an  out¬ 
standing  community  with  a  high  quality 
of  life  and  moderate  cost  of  living.  You 
can  enjoy  the  pluses  of  a  Targe 
metropolitan  area  without  being 
abused  by  it.  We  are  a  member  of  the 
Paxton  Media  Group  with  newspapers 
in  six  southeastern  states  and  an 
excellent  compensation  and  benefits 
package.  Send  resumes  and  references 
to  Tom  Overton,  publisher,  Griffin 
Daily  News,  P.O.  Drawer  M,  Griffin, 
GA  30224.  Fax:  (770)  412-1678. 

CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  ASSIS¬ 
TANT  CD/HD  Manager  -  100,000 
daily,  seeking  hands-on,  results- 
oriented  circulator  to  assist  in  manag¬ 
ing  this  bustling  department.  Great 
opportunity  for  right  candidate.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  aur  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  PROMOTION 
MANAGER 

We  are  searching  for  a  creative  promo¬ 
tion  person  with  daily  newspaper 
experience. 

New  ideas  and  a  fresh  approach  are 
\what  we  want  and  will  reward. 

Single  copy  and  home  delivery  promo¬ 
tions  are  equally  important. 

V/e  affer  a  better  than  overage  salary 
and  benefit  package. 

Send  resume  and  salary  requirements 
to  Wayne  Ziegler,  circulation  director, 
Delaware  County  Daily  Times,  500 
Mildred  Avenue,  Primos,  PA  19018. 


CREW  SALES  MANAGERS 

The  Denver  Post  is  expanding  its  crew 
sales  efforts  in  the  Denver  metro  area. 

We're  looking  for  individuals  who  wish 
to  work  with  our  existing  crew  con¬ 
tractor  (CMI)  or  have  the  personnel 
and  experience  to  strike  out  on  their 
own. 

Denver  is  a  wonderful  place  to  live  and 
work! 

Great  order  offers  and  commissions! 

Call  for  an  interview:  Vem  Mallinen 
Circulation  Marketing  Director 
(303)  820-1900 

DISTRIBUTION  MANAGER 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday 
is  currently  seeking  a  Distribution 
Manager. 

Responsibilities  include  managing  the 
operation  of  the  Distribution  Dock  and 
Garage  Facility.  Insuring  receipt  and 
distribution  of  the  printed  product  to 
distribution  and  satellite  receiving  cen¬ 
ters.  This  position  will  develop  and 
maintain  budget  tracking  systems  and 
monitor  supply  consumption.  Oversee¬ 
ing  a  staff  af  approximately  60 
employees. 

Qualified  candidates  will  have  a  mini¬ 
mum  of  5  years  management  experi¬ 
ence  in  the  operations  of  a  distribution 
facility,  experience  with  labor  unions, 
multiple  project  management,  detail 
orientated,  possess  strong 
interpersonal  skills,  team  player  and 
flexible.  Salary  commensurate  with 
experience. 

Please  send  resume  and  salary  histary 
to: 

The  Union-Tribune  Publishing  Co. 
Human  Resources  Department 
Job  #60/97 
P.O.  Box  191 

San  Diego,  CA  921 1 2-4106 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


Classifled  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


_ CIRCULATION _ 

DISTRia  SALES  MANAGER/ 
SINGLE  COPY  SALES 
We  are  looking  for  a  proven  sales 
person  with  self  discipline  and 
intestinal  fortitude.  Someone  not  willing 
to  accept  no  as  an  answer.  Our  single 
copy  sales  are  floundering  and  routes 
have  stagnated.  We  neecT someone  to 
lead  our  carriers  to  a  higher  level  of 
service.  NW  Arkansas  is  a  beautiful 
place  to  live,  low  crime,  low  cost  of  liv¬ 
ing,  with  high  earning  potential!  Reply 
to  Mark  Benz,  P.O.  Box  1607,  Fayet¬ 
teville,  AR  72702  or  fax  your  resume 
and  cover  letter  to  (501 )  442-5477. 


SMALL  DAILY  in  Zone  2  is  seeking  an 
aggressive,  hands-on  manager  to 
direct  the  day-to-day  operations  of  the 
circulation  department  including 
customer  service,  sales  and  marketing, 
and  single  capy.  Must  hove  the  ability 
to  lead  and  motivate  others.  Company 
benefits.  Send  resume  with  salary 
requirements  to  Box  0821 1,  Editor  & 
Publisher. 


THE  WENATCHEE  WORLD  is  seeking 
an  experienced  Single  Copy  Manager, 
responsible  for  the  supervision  of  all 
aspects  of  the  Single  Copy  operation. 
Applicants;  should  possess  excellent 
people,  communication  and  time  man¬ 
agement  skills  as  well  as  marketing, 
sales  and  mechanical  skills-prefer  2-3 
years  as  Single  Copy  Manager  or 
circulation  supervision.  We  oHer  an 
excellent  benefit  package  and  a  com¬ 
petitive  salary. 

Please  send  resume  and  cover  letter  to: 

The  Wenatchee  World 
ATTN:  Personnel  Department 
P.O.  Box  1511 

Wenatchee,  WA  98807-151 1 
An  Equal  Opportunity  Employer 

EDITORIAL 

1 1 ,000  CIRCULATION  DAILY  in  Cen¬ 
tral  PA  needs  hands-on  editor.  County 
seat.  College  tovm  near  largest  lake  in 
state.  Layout,  headlines  and  writing  all 
required.  Fax  resume  and  salary  his¬ 
tory  to  George  Sample,  The  Daily 
News,  325  Penn  Street,  Huntingdon, 
PA  16652,  (814)  643-0376. 


AGGRESSIVE,  motivated  editor  needed 
to  lead  the  NJ  edition  of  a  50,000 
daily  that  circulates  in  northwestern 
New  Jersey.  Our  NJ  editor  will  start 
with  an  eager  staff  of  talented  news¬ 
paper  people  working  in  Warren  and 
Hunterdon  counties.  Interested  people 
should  state  their  case  to  Jim  Deegan, 
regional  editor.  The  Express  Times, 
P.O.  Box  391 ,  Easton,  PA  1 8044. 


AMAZE  US! 

:  Can  you  use  two  wires  to  enlighten, 
I  entertain  and  amaze  our  readers?  The 
:  Sun-Journal  newspaper  in  Lewiston, 
j  Maine  seeks  a  wire  editar.  Jab  also 
;  involves  pagination  of  inside  pages, 
j  headwriting  and  some  editing  of  local 
i  copy.  QuarkXPress  experience  impor- 
i  tant.  Must  be  fast,  accurate  and 
I  creative.  Three  years  of  journalism 
j  experience  necessary.  4O,O0O  circula- 
I  tion,  7-day  AM.  Send  letter,  resume 
j  and  writing  samples  to  Pete  Phelan,  Sun- 
:  Journal,  P.O.  Box  4400,  Lewiston,  ME 
:  04243-4400. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR:  The  Tele¬ 
gram-Tribune,  a  36K  Scripps  Howard 
daily  in  San  Luis  Obispo,  Calif.,  is  look¬ 
ing  for  a  leader  witn  a  proven  track 
record  for  excellence.  You'll  help  guide 
a  talented  staff  of  10  reporters 
assigned  to  chronicle  life  in  one  of  the 
most  livable  communities  in  the  U.S.  If 
you  are  bursting  with  ideas,  energy 
and  enthusiasm,  send  me  a  package 
that  showcases  yaur  writing,  editing, 
page  layout  and  people  skills.  Proh- 
ciency  with  QuarkXPress  is  a  must. 
Fluency  in  Spanish  is  a  plus.  The 
deadline  to  apply  is  August  1 .  Send 
yaur  package  to  Mike  Stover,  city 
editor,  Telegram-Tribune,  P.O.  Box 
1 1 2,  San  Luis  Obispo,  CA  93406. 


ASSISTANT  WIRE  EDITOR 

Are  you  serious  about  your  career 
goals  and  looking  for  the  right  job  that 
will  help  you  reach  them?  Then  roll  up 
your  sleeves  and  get  ready  ta  launcn 
your  career  as  the  assistant  news  editor 
for  the  Bismarck  Tribune.  We  will  pre¬ 
pare  you  for  advancement  with  lots  of 
hard  work  and  coaching  and  will  give 
you  the  space  to  develop  leader^ip 
skills.  The  most  recent  individual  who 
held  this  job  was  promoted  to  news 
editor  at  Lincoln,  Nebraska  and  his  pre¬ 
decessor  is  with  the  Minneapolis  Star- 
Tribune.  To  apply  for  the  position  sub¬ 
mit  a  letter  of  introduction  and  resume 
to  Libby  Simes,  HR  Manager,  Bismarck 
Tribune,  P.O.  Box  1498,  Bismarck,  ND 
58502. 


ASSOCIATE  EDITOR 
Fast-growing  Chicago-area  news  and 
community  magazine  group  seeks  on 
experienced  leader.  Our  circulation  is 
increasing  rapidly  as  aur  new,  high- 
quality  concept  in  journalism  is  gaining 
a  national  reputation.  Ideal  candidate 
should  have  at  least  three  years  lead¬ 
ership  experience  as  a  top-notch  daily 
news,  city,  features  or  managing  editor 
and  will  lead  up  ta  four  publications 
here.  We  need  a  strong  and  creative 
idea  person  who  will  motivate  a  young 
and  energetic  staff  toward  excellence. 

Very  good  salary  and  benefits. 

Respond  to: 

Human  Resources  Department 
Sun  Publications 
9  West  Jackson  Street 
Naperville,  IL  60540 
Tel:  (630)416-5217 


BUREAU  REPORTER 

Can  you  do  it  all  -  from  the  school 
board,  to  human  interest  to  spot  news  - 
and  weave  it  into  an  engaging  story. 
If  so,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  16,O0O  daily  with  a 
strong  writing  and  investigative  history 
seeks  a  reporter  who  wants  to  create 
high-quality  journalism  from  our  new 
bureau.  Cover  a  county  and  tell  all  the 
stories.  Experience  preferred,  but  out¬ 
standing  recent  graduates  with  drive 
encauraged  to  apply.  Send  resume, 
clips  ancT  10  local  story  ideas  to  Alar, 
Vaughn,  city  editor.  The  Citizen,  25 
Dill  St.,  Auburn,  NY  13021. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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EDITORIAL 


BUSINESS  REPORTERS 
Bank  Rate  Monitor,  a  growing  finan¬ 
cial  research  and  publishing  company 
in  the  Palm  Beach,  FL  area,  has 
immediate  openings  for  writers  with 
strong  reporting  skills,  and  an  eye  for 
detail,  to  report  on  the  financial  ser¬ 
vices  industry  and  consumer  finance. 
Entry-level  and  senior  positions.  Pluses: 
knowledge  of  banking,  mortgages, 
and  the  Internet.  Salaries  competitive. 
Send  resume,  five  clips  to  W.P.,  P.O. 
Box  088888,  N.  Polm  Beach,  FL 
33408.  willQbankrate.com. 


COPY  EDITOR/PAGE  DESIGNER  for 
36,000  AM  newspaper.  Duties  include 
design,  pagination,  editing  and 
headline-writing.  Send  resume  and 
samples  of  your  Mst  designs  to  Brian 
Walker,  The  Star  Press,  P.O.  Box 
2408,  Muncie,  IN  47307-0408. 


COPY  EDITORS  &  PAGE  DESIGNERS 
The  Northern  Virginia  Daily,  a  six-doy- 
a-week  AM  paper  in  the  Shenandoah 
Valley  of  Virginia,  80  miles  of  west 
Washington,  DC,  is  expanding  its 
news  staff.  We  are  close  to  full  pagina¬ 
tion  and  need  more  people  on  desk  to 
maintain  the  standards  that  hove  mode 
us  the  most  honored  smoll  daily  in  the 
state  for  nearly  a  decade.  Copy  editors 
must  have  solid  knowledge  of  gram¬ 
mar  and  AP  style.  Recent  callege  grad¬ 
uates  and  reporters  interested  in 
switching  to  desk  work  will  be  con¬ 
sidered;  intelligence  and  ability  more 
important  than  experierKe.  Design  posi- 
tians  invalve  rotating  work  on  local, 
state,  national  and  international  pages. 
We're  looking  for  creativity,  flexibility, 
good  news  judgment  and  headline¬ 
writing  ability.  We  will  train  for  our 
style  of  design,  but  knowledge  of 
GhjarkXPress  o  prerequisite.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Susan 
Loving,  assistant  managing  editor. 
Northern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fox  to  (540) 
465-9388. 


COPY  EDITORS/VARIOUS  DESKS 
The  Arizona  Republic  seeks  experi¬ 
enced  editors  with  a  flair  for  creative, 
enticing  headlines  and  strong  lan¬ 
guage  skills.  Pursuit  of  accuracy  and 
clarity  must  be  second  nature.  Slotting 
experience  a  plus.  Team-based 
newsroom  offers  variety  of  challenges 
for  those  with  initiative.  Send  resumes 
and  clips  to  Hank  Hughes,  team 
leader.  The  Arizona  Republic,  N.M-19, 
200  E.  Van  Buren  St.,  Phoenix,  AZ 
85004  or  ta:  hank.hughes@pni.com. 


COPY  EDITORS 

Learn  pagination  with  usi  Fast¬ 
growing,  award-winning  30,000  daily 
in  St.  Lucie  Ccxjnty  on  Frida's  beauti¬ 
ful  east  coast  seeks  new  copy  editors  ta 
learn  with  us  as  we  tackle  pagination. 
Minimum  one-yeor  editing  experience. 
Resume,  samples  and  cover  letter  to 
Editor,  The  Tribune,  600  Edwards 
Rood,  Fort  Pierce,  FL  34982. 

RUN  YOUR  AD  j 
ON  OUR  WEB! 
WWW.MEDIAINFO.COM 


COPY  EDTTOR/DESIGNER 
(Entry  Level) 

The  Charlotte  Sun-Herald  is  looking  (or 
entry  level  copy  editars/designers  and 
entry  level  sports  copy  editors. 

We  are  lookir<g  (or  people  who: 

*  like  competition  and  hove  the  will  to 
win 

*  can't  stand  errors 

*  are  quick 

*  have  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

*  want  to  work  with  the  latest  design 
and  pagination  programs,  and 

*  are  never  satisfied  with  the  status 
quo. 

Responsibilities  include  design  and  edit- 
ing  of  pages  (or  the  Charlotte, 
Englewood  ond  DeSoto  editions  of  the 
Sun-Herald.  QuarkXPress  knowledge  a 
plus.  Position  is  available  immediat^. 

The  Charlotte  Sun  Herald  is  a  drug-free 
workplace;  pre-employment  drug  test¬ 
ing  required  at  time  of  interview.  (Must 
have  photo  ID  ond  SS  card  in 
possession.)  If  this  sounds  like  you, 
please  call  Charles  Marquis,  night  desk 
nranoger,  at  (941 )  255-8135. 


COPY  EDITOR 

The  Lincoln  Journal  Star  has  a  copy 
editor  opening.  We're  looking  for  on 
all-around  desk  editor  who  can  handle 
copy,  headlines,  page  design  and 
pagination  and  knows  their  way 
around  the  news  wires.  We're  o  busy, 
cross-troined  desk  with  lots  of 
opportunity  to  do  different  things.  We 
also  offer  release  time  that  allows  desk 
editors  up  to  eight  hours  a  month  (or  pro¬ 
fessional  development,  writing  and 
other  speciol  products. 

Candidates  must  have  at  least  a  year 
of  experience  on  the  copy  desk  ot  a 
doily  newspaper,  a  thorough  know¬ 
ledge  of  English  grammar,  punctuation 
and  usage  and  AP  style,  a  flair  for 
headline  writing  and  page  design,  an 
eye  (or  detail,  a  commitment  to  making 
deadline,  and  a  passion  for  news. 

Please  send  cover  letter,  resume  and 
work  somples  to: 

Borb  Jurgens/Human  Resources 
Lincoln  Joumol  Star 
P.O.  Box  81609 
Lincoln,  NE  68501-1609 
Application  deadline:  July  25,  1 997 


EDITOR,  6,000  circulation,  located  in 
Southeast  Alaska.  Select  stories,  photos 
and  graphics  off  The  Associoted  Press; 
paginate  pages.  Copy  editing  experi¬ 
ence  preferred.  Send  letter,  resume 
and  clips  ta  Belinda  Chase,  Ketchikan 
Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901 . 


j  COPY/PAGINATION  EDITOR 

j  The  Albany  (NY)  Times  Union  is  look- 
j  ing  for  a  copy  editor  with  paginotion 
•  experience  to  work  on  our  news/copy 
j  desk.  Strong  news  background  and 
j  page  design  skills  a  must.  Experience 
I  with  Sll  Interactive  News  Layout  a  plus. 
:  Contact  Mike  Spain,  assistant  manag- 
:  ing  editor.  The  Times  Union,  Box 
I  15000,  Albany,  NY  12212. 


EDITOR:  Award-winning,  alternative 
weekly  newspaper  near  Boston  seeks 
an  editor  to  lead  five-person  staff.  You 
must  be  committed  to  investigative, 
hard-nosed  reporting  and  editing  and 
willing  ta  be  held  to  the  highest  jour¬ 
nalism  standards;  you  must  be 
unafraid  ta  take  on  the  region's  sacred 
cows;  you  must  be  an  inspirational 
leader  with  a  well-developed  col¬ 
umnist's  "voice;"  you  must  be  able  to 
manage  several  projects  at  once, 
irKluding  the  content  of  three  zoned  com¬ 
munity  weekly  supplements.  Are  you 
ready  to  lead  the  way  for  the  paper 
voted  New  England  Newspaper  Asso¬ 
ciation's  alternative  "Newspaper  of  ihe 
Year"  (or  1996?  Send  o  resume  and 
cover  letter,  along  with  samples  of  your 
work  to: 

Jim  Malone 

2  Washington  Street 

Ipswich,  MA  01923 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-r'  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing- 
ton,  DC  2001 6,  (703)  506-4400, 

EDITOR  -  FEATURES 

The  Wisconsin  State  Journol  in 
Madison,  Wl,  one  of  the  best  ploces  to 
live  in  America,  is  seeking  a  features 
editor  ta  lead  its  staff  of  1 3  reporters 
and  editors.  Creativity,  innovation, 
resourcefulness,  strong  management 
skills  and  the  ability  to  foster  coopera¬ 
tion  among  departments  will  be  critical 
ottributes  (or  this  editor.  Applicants 
should  send  a  letter  of  application, 
resume  and  work  samples  to  Cliff 
Behnke,  editor,  Wisconsin  State 
Journal,  Box  8058,  Madison,  Wl 
53708.  AA/EOE 


EDITORIAL 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspopers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  Son  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  arKi  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdole,  slated  ta 
begin  in  the  (all  of  1997,  also  needs  a 
rTKjnoging  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  ta  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  lest. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christirw  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O,  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


EXPERIENCED,  talented  news  editor 
sought  by  30,000,  7-day  AM  with 
reputation  for  excellence.  People  skills 
as  important  as  design  flair,  editing 
ability  and  news  judgment.  Dewar 
and/or  Mac  skills  preferred. 

We  serve  a  huge,  nevirs-rich  region  in 
warm,  sunny  West  Texas.  Good  pay  and 
benefits. 

Send  resume  and  page  sam¬ 
ples  to  Janet  Terry,  Odessa  American, 
Box  2952,  Odessa,  TX  79760. 


Lifestyles  Editor 


Experienced  editor  sought  to  oversee  the  TAB'S  lifestyle 
coverage,  which  include  health  and  fitness,  parents  and 
kids,  food  and  dining,  and  fashion.  Lifestyle  editor  also 
oversees  central  unit  special  sections,  and  directs  a  part- 
time  editor  and  a  full-time  assistant.  Strong  projea 
management  skills  required. 

Sbid  your  resume  to  Jack  McNamee  at  Gjmmunity 
Newsmper  Ca  245  Second  Avenue.  Needham,  MA  02192. 
MX  617-433-6740  OR  E-maiu  Jobs@communitynews.com. 
NO  PHONE  CALLS  PLEASE 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
Newspaper  Company  is  an  Equal  Opportunity  Emplo^. 
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EDITORIAL  I  EDITORIAL 

DESIGNER/EDfTOR  wanted  for  award-  •  FEATURE  WRITER  needed  to  cover 


winning  afternoon  daily,  circulation 
46,000  and  growing.  Must  be  able  to 
create  innovative  design  for  section 
fronts,  write  lively  and  accurate 
headlines,  demonstrate  solid  news  judg¬ 
ment  in  selecting  and  editing  wire 
copy,  and  work  with  minimum 
supervision.  Three  years  experience 
preferred.  Join  the  teom  at  The  Free 
Lance-Star  in  historic  Fredericksburg, 
VA.  Work  with  the  latest  in  pagination 
technology  on  a  family-owned  news¬ 
paper  that  takes  pride  in  content,  pho¬ 
tography  and  design.  Send  resume 
and  portfolio  to:  Human  Resources, 
The  Free  Lance- Star,  616  Amelia  St., 
Fredericksburg,  VA  22401.  Deadline 
for  applications  is  July  28.  Questions? 
Call  (540)  374-5420. 

FEATURES  EDITOR 

The  Democrat  and  Chronicle  in 
Rochester,  NY,  seeks  o  creative, 
energetic,  experienced,  hands-on 
features  editor. 

Responsibilities  include  directing  a  staff 
of  25  journalists  ranging  from  the  best 
and  brightest  recent  graduates  to 
nationaf  award-winning  seasoned 
veterans.  The  Democrat  and  Chronicle 
has  a  rich  tradition  and  is  New  York's 
fastest-growing  newspaper  with  a 
circulation  of  170,000  daily  and 
250,000  Sunday. 

We  are  going  on  line  with  a  new  $65 
million  printing  plant  and  hove  recently 
converted  to  all-digital  photography. 
Our  goal  is  to  match  that  state-of-the- 
art  technology  with  a  lively  and  rele¬ 
vant  features  section  for  a  sophisticated 
readership. 

Rochester  is  home  to  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester's  famed  Eastman  School  of 
Music.  Rochester  is  a  major 
manufacturing/export  center,  including 
the  corporate  headquarters  of  Kodak 
and  Bausch  &  Lomb. 

This  would  be  a  wonderful  opportunity 
for  a  "package  deal"  involving  a  spouse 
or  significant  other  --  we  are  con¬ 
tinually  on  the  lookout  for  talented 
journalists  at  all  levels  and  skills,  includ¬ 
ing  management,  reporting  and  writ¬ 
ing,  design  and  graphics  and  photog¬ 
raphy.  Our  goal  is  to  build  a  staff 
based  on  talent  and  patential  not 
limited  to  "current  openings".  Let's  talk 
about  the  options  and  making  some¬ 
thing  happen. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  are  cammitted  to  equal 
opportunity  employment.  Candidates 
who  share  our  vision  are  especially 
encouroged  to  apply. 

Send  v«>rk  samples,  resume,  salary  his¬ 
tory  and  expectations  with  a  cover  let¬ 
ter  outlining  your  vision/thoughts  on 
what  makes  a  good  newspoper  to  Tom 
Callinan,  editor.  Democrat  and  Chroni¬ 
cle,  55  Exchange  Blvd.,  Rochester,  NY 
14614. 


anything  and  everything  of  interest  to 
1 8-to-30-year-olds.  Our  "next"  page 
needs  a  creative,  tenacious  individual 
on  top  of  trends  and  with  an  apprecia¬ 
tion  of  pop  culture.  Send  resume,  clips 
and  1 0  story  ideos  to:  Valerie  Vinyard, 
next  editor.  The  Journal  Gazette,  600 
W.  AAain  St.,  Fort  Wayne,  IN  46802. 

FEATURES  COPY  EDITOR 
If  you  see  o  features  section  as  the 
place  Dear  Abby  resides,  skip  to  the 
next  ad.  But  if  you  view  a  features  sec¬ 
tion  as  a  place  to  reach  out  and  grab 
readers  with  designs  that  pop,  send  us 
your  resume.  We're  a  features  section 
at  a  43,000  AM  that  produces  six  Liv¬ 
ing  sections,  a  Food  section  and  a 
weekly  entertainment  guide.  Salary 
range:  $23,100-32,500.  See  web  site, 
http://virww.ydr.com.  Send  resume, 
tearsheets  to  York  Daily  Record,  P.O. 
Box  1 51 22,  York,  PA  1 7405.  EOE. 


IF  YOU'RE  GOOD  at  line  editing, 
thrive  on  competition,  value  aggressive 
reporting  and  taut  writing,  and  enjoy 
the  mix  of  suburbs  and  big  cities,  you 
should  apply  for  copy  editing  positions 
at  The  Home  News  &  Tribune,  an 
80,000  circulation  daily  between  New 
York  and  Philadelphia.  We're  making 
copy  editors  editors,  paginators 
paginators  and  designers  designers, 
and  we  are  seeking  copy  editors  who 
get  satisfaction  from  making  copy  bet¬ 
ter  and  who  see  the  copy  desk  as  an 
editing  career  track.  Send  a  cover  let¬ 
ter,  resume  and  samples  of  your  work 
to  Teresa  Klink,  managing  editor.  The 
Home  News  &  Tribune,  35  Kennedy 
Boulevard,  East  Brunswick,  NJ  08816. 


INVESTIGATIVE  REPORTER 
Can  you  find  the  buried  bodies  and 
spin  a  great  yam?  Do  you  know  the  dif¬ 
ference  between  shedding  light  and 
creating  heat?  Do  you  have  a  turning 
desire  to  make  your  mark  in  one  of 
America's  best  news  towns?  If  so,  con¬ 
tact  Howard  Altman,  news  editor, 
Philadelphia  City  Paper,  206  S.  13th 
Street,  Philadelphia,  PA  19107,  or 
altman@citypaper.net,  (215)  735-9782 
ext.  213. 


LAYOUT  &  COPY  EDITOR 
Strong  word  and  design  skills  plus 
deadline  experience  needed  for  copy/ 
design  desk  at  the  Pocono  Record,  pub¬ 
lishing  seven  mornings  a  week  in  beau¬ 
tiful  NE  PA.  If  you're  committed  to 
quality  community  journalism  and  com¬ 
fortable  with  changing  technology,  we 
need  youl  Infograpnic  ability  and 
QuarkXPress  experience  a  plus.  Send 
resume  and  convincing  cover  letter  to 
Editor  Kim  de  Bourbon,  Pocono 
Record,  51 1  Lenox  Street,  Stroudsburg, 
PA  18360.  Tel:  (717)  420-4340. 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

MARYLAND'S  BEST  mid-sized  doily  is 
looking  for  a  Tri-State  editor  to 
supervise  and  edit  our  four  out-of-state 
bureau  reporters.  Duties  include  story 
and  photo  assignments,  editing  and 
layout  of  daily  Tri-State  page,  and 
managing  reporters.  This  award¬ 
winning  newspaper  is  about  70  miles 
from  Washington,  DC  and  Baltimore. 
Excellent  salary  and  benefit  package, 
including  401(k)  plan.  Send  resume, 
salary  requirements  and  clips  to  Person¬ 
nel  Director,  Herald-Mail  Company, 
P.O.  Box  439,  Hagerstown,  MD 
21741. 

METRO  EDITOR 

Do  you  want  to  prove  you  can  be  a 
newsroom  leader?  We  can  help  you 
become  the  reader-focused,  communi¬ 
ty-minded  editor  newspapers  hove  to 
hove.  We  need  a  metro  editor  who  can 
inspire  and  teach  a  staff  of  eager 
reporters.  You  should  bring  good  text¬ 
editing  skills  and  at  least  5  to  7  years 
newsroom  seasoning.  Supervisory 
experience  and  familiarity  with  Great 
Plains  are  big  pluses.  If  interested, 
please  submit  a  letter  and  resume  to: 
Libby  Simes,  HR  Manager,  Bismarck 
Tribune,  P.O.  Box  1498,  Bismarck,  ND 
58502. 


MANAGING  EDITOR 
ASSISTANT  MANAGING  EDITOR/ 
PRESENTATION 

The  Times  Herald-Record,  (doily 
89,000,  Sunday  103,000  circ.)  is 
building  a  team  dedicated  to  reader- 
oriented,  dynamic  journalism.  Join 
other  new  managers  and  talented 
reporters  and  editors  on  the  ground 
floor  in  our  mission  to  further  meet 
readers  needs  and  to  build  a 
workplace  where  we  can  do  our  best 
work,  be  creative  and  hove  fun. 

The  Managing  Editor  will  be  No.  2  in 
alio  person  newsroom  and  work  as 
a  close  team  with  the  executive  editor. 
Strong  people  and  organizational  skills 
and  attention  to  details  are  musts.  Also: 
the  ability  to  motivate  and  help  people 
realize  their  potential  through  respect 
and  coaching.  This  person  will  focus 
on  long-term  direction,  and  also 
oversee  the  execution  of  daily  plans. 

The  Assistant  Managing  Editor/ 
Presentation  will  build  a  design  team 
and  oversee  designers  and  photo¬ 
graphers.  He/she  will  help  in  the  con¬ 
version  of  a  front-end  system  and  be 
the  lead  person  in  a  redesign.  A  must: 
A  creative  person  who  works  v/ell  with 
people  with  an  outstanding  knack  for 
merging  strong  content  and  pres¬ 
entation.  The  person  must  be  a  strong 
leader  with  good  planning  skills. 

Send  resume  and  cover  letter 
with  work  samples  to: 

Bill  Steinauer 
Executive  Editor 
The  Times  Herald-Record 
40  Mulberry  Street 
P.O.  Box  2046 
Middletown,  NY  1 0940 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

METRO  EDITOR 

Make  a  difference.  The  Star-Gazette, 
Gannett's  first  newspaper  (35,000 
daily,  50,000  Sunday),  seeks  a 
creative,  dynamic  editor  to  run  the 
local  news  operation.  Must  know  how 
to  balance  aggressive  daily  coverage 
with  strong  enterprise  projects  that  will 
have  an  impact  in  the  scenic,  family- 
oriented  Finger  Lakes  region  of  Upstate 
New  York.  To  apply,  send  a  letter, 
resume,  samples  of  best  work  and  a 
week's  worth  of  current  newspaper  to 
Charles  Nutt,  editor,  Star-Gozette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  The  Star-Gazette  is  an 
equal  opportunity  employer. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Los  Angeles  and  Miami,  and 
for  its  new  paper  in  Fort  Lauderdale 
starting  this  fall.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  lacal  music 
column  as  v/ell  as  reviews  and  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
8021 7.  No  phone  calls,  please. 


MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 


NEWS  EDITOR  -  Small  PM  daily  in 
narthern  Illinois  seeks  reporter  with 
squeaky-clean  copy  and  experience  for 
the  ultimate  crossover  job.  Write  great 
stories  in  an  explosively  hot  school 
beat  while  gaining  layout/ 
management  skill.  Some  layout  train¬ 
ing  preferred.  Send  resume  to  Editor 
Kathy  Sterbenc,  Belvidere  Daily  Repub¬ 
lican,  401  Whitney  Blvd.,  Belvidere,  IL 
61008.  Please  list  education,  experi¬ 
ence  and  references. 


NEWS  REPORTERS:  2  positions  open. 
Background  in  sports,  education,  city 
hall,  police,  courts,  public  affairs  essen¬ 
tial,  as  are  photo  skills.  Send  cover  let¬ 
ter,  resume  and  examples  of  writing 
and  photography  to  Dan  Engler,  Verde 
Valley  Newrspapers,  P.O.  Box  429,  CoF 
tonwood,  AZ  86326. 


NEWS  REPORTER:  The  Salino  Journal, 
a  31,000  daily  newspaper  in  central 
Kansas,  has  an  opening  for  a  news 
reporter  to  cover  the  business  and  con¬ 
sumer  finance  beat.  To  apply,  send 
resume  and  published  clips  to  Ben 
Wearing,  deputy  editor.  The  Salino 
Journal,  P.O.  Box  740,  Salino,  KS 
67402-0740. 


E&P*s  Classified 
The  newspaper 
industry's  meeting 
place, 

(212)  675*4380 
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EDITORIAL 


NEWSPAPER 
DESIGN/COPY  EDITOR 
The  Beaver  County  Times,  a  45,000 
daily,  54,000  Sunday  newspaper  in 
soutnwestern  Pennsylvania,  is  seeking 
a  copy  editor  with  pagination  experi¬ 
ence,  as  well  as  skills  in  page  design, 
story  editing  and  headline  writing. 
Minority  and  female  applicants 
encouraged  to  apply.  Send  resume 
and  work  samples  to  Cathy  Benscoter, 
day  editor,  Beaver  County  Times,  P.O. 
Box  400,  Beaver,  PA  15009.  No 
phone  calls,  please. 


NEWS  EDITOR 

The  Daily  Local  News,  a  growing  35,000 
AM  west  of  Philadelphia,  seeks  key 
member  of  newsroom  management  learn. 
The  news  editor  will  design  dynamic  front 
pages  using  new  pagination  system  and 
supervise  design./copy  desk.  We  require 
top  layout  skills,  news  judgment  and  a 
commitment  to  hard-news  local  coverage. 
We  offer  great  career  possibilities  with 
award-winning  paper  in  expanding 
group.,  Resume,  samples  to  Bruce 
Mowday,  manoging  editor.  Daily  Local 
News,  250  N.  Bradford  Avenue,  West 
Chester,  PA  1 9382. 


NIGHT  MANAGING  EDITOR  -  50,000 
Zone  2  AM  daily  and  Sunday  seeks 
creative,  hands-on  editor  to  oversee 
copy  desk,  enforce  AP  st^ebook,  write 
crisp,  witty  heods  and  insure  that 
deadlines  are  meet.  Resume,  clips  to 
Box  08203,  Editor  &  Publisher. 


OPPORTUNITY  for  political  writer, 
perhaps  close  to  retirement,  to  buy 
minority  interest  in  California  newsletters; 
gain  more  independence,  and  escape 
corporate  dominance.  Lively  political 
scene.  Initially,  income  would  be 
supplemental  but  chance  to  buy  majority 
interest  later.  Highly  respected 
publications,  one  of  them  1 2 '/:  years  old. 
Reply  to  Box  0821 4,  Editor  &  Publisher. 


NEWS  EDITOR 


The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
news  edfitor  to  lead  a  18-member 
copy/news  desk  team.  We  are  looking 
for  an  editor  with  excellent  news  judg¬ 
ment  who  can  spot  holes  in  stories, 
polish  copy,  write  strong  headlines, 
design  compelling  pages  and  teach 
others  to  do  the  same.  Please  send 
resume,  work  samples,  and  salary 
requirements  to  William  C.  Hidlay, 
managing  editor,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08002  The 
Courier-Post  is  a  Gannett  newspaper 
and  an  equal  opportunity  employer. 


'  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS 
magazine  covering  the 
newspaper  industry. 


EDITOR  &  PUBLISHER 
II  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EDITORIAL 


THE  PinSBURGH  POST-GAZEHE,  the 
largest  newspaper  serving  Western 
Pennsylvania,  is  seeking  journalists 
with  over  3  year's  experience  for  the 
following  three  positions: 


ASSISTANT  BUSINESS  EDITOR 
The  assistant  business  editor  supervises 
copy  editing,  headline  writing  and 
graphics  assignments  on  all  business 
stories,  including  the  Sunday  business 
pages  and  special  sections.  S/he  will 
lay  out  the  business  pages  and  decide 
how  to  play  local  and  wire  stories,  and 
follow  pages  through  the  production 
process. 


FEATURES  COPY  EDITOR 
We're  looking  for  an  outgoing  copy 
editor  whose  creativity  is  evidenced 
through  great  headline  writing  and 
superb  design  skills.  The  ability  to  keep 
many  balls  in  the  air  simultaneously 
will  be  un  advantoge.  Our  hire  will 
handle  lifestyle,  food,  fashion,  travel 
and  art  and  entertainment  copy  from 
the  staffs  and  the  wires.  Some  night 
and  weekend  wrork  involved. 


FEATURES  COPY  DESK  CHIEF 
Seeking  o  person  with  all  the  above 
qualities,  plus  administrative  skills.  This 
Eserson  will  have  day-to-day  responsi¬ 
bility  for  the  features  copy  desk,  pro¬ 
vide  general  leadership,  institute  staff 
development  and  manage  scheduling. 
S/he  will  work  closely  with  the  AME's 
for  features,  graphics  and  photo. 


Send  resumes  to  Todd  Duncan,  assis¬ 
tant  to  the  editor,  Pittsburgh  Post- 
Gazette,  34  Blvd.  of  the  Allies,  Pit¬ 
tsburgh,  PA  15222. 


RELIGION  REPORTER:  The  Winston- 
Salem  Journal  is  looking  for  a  reporter 
to  cover  religion  and  nonprofit  agen¬ 
cies.  This  is  a  seniar  position,  ana  the 
reporter  helps  coordinate  our  Religion 
section  and  writes  a  weekly  column. 
Qualified  candidates  should  be  equally 
at  home  doing  well-crafted  features 
and  hard-hitting  pieces  and  have  a 
genuine  interest  in  explaining  religious 
and  ethical  issues  to  a  diverse  reader- 
ship.  If  you're  interested,  please  send  a 
resume,  yaur  10  best  clips  and  five 
most  recent  clips  to  Ken  Otterbourg, 
metro  editor,  Winston-Salem  Journal, 
P.O.  Box  3159,  Winston  Salem,  NC 
27102-3159. 


REPORTER  -  We  need  a  reporter  to 
cover  the  second  largest  town  in  our 
circulation  area.  We  prefer  sameone 
with  experience.  We  are  a  36,000  AM 
daily.  Send  cover  letter,  resume,  sam¬ 
ples  to  Executive  Editor  Linda  White, 
Altaana  Mirror,  P.O.  Box  2008, 
Altoona,  PA  1 6603-2008. 


REPORTER 

Experienced,  aggressive  GA  needed  at 
New  York  Times  Regional  daily  in  one  of 
the  countr/s  most  livable  cities.  Flexibility, 
persistence  and  ability  to  WRITE  onto  the 
front  page  are  essential.  Reply,  with 
resume  and  5  clips,  by  July  1 6  to:  Donald 
Luzzalto,  metro  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147. 

E-mail:  luzzatto@sunone.com 
Fax:  (352)  338-3128 


EDITORIAL 


REGION  EDITOR 


The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  experi¬ 
enced  desk  editor  to  join  its  region 
desk.  The  region  editor  is  responsible 
for  motivating  and  directing  reporters. 
This  position  also  works  with  photo¬ 
graphers,  copy  editors  and  page 
designers  to  develop  daily  and  long- 
range  stories  of  high  interest  to  our 
readers.  Duties  include  ensuring  the 
Gazette  has  the  most  complete  cov¬ 
erage  for  its  four  editions  in  oddition  to 
some  special  sections. 


The  editor  must  have  strong 
supervisory  skills  to  direct  the  reporting 
staff  and  develop  fresh  angles  to 
routine  and  ongoing  news  stories.  The 
ability  to  be  a  team  player  and  work 
well  with  others  is  essential.  Basic 
layout  and  design  skills  are  a  must. 
Strong  editing  skills  and  the  ability  to 
craft  reporters'  stories  so  they  are 
accurate,  clearly  and  concisely  written 
is  also  a  must. 


Centrally  located,  Billings  is  the  largest 
city  in  Montana.  It  has  a  strong,  stable 
ecanomy,  good  schools  and  is  a 
regional  medical  center  far  MT,  ND, 
SD,  and  northern  WY. 


Send  resumes  to:  Human  Resources-RE 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 


Deodline  for  applications  is  Auoust  1 , 
1997.  EOE 


REPORTER:  We  put  out  both  the  best 
twice-weekly  in  Florida  and  the  zoned 
edition  of  the  60,000-circulation 
Naples  Daily  News.  We're  in  a  com¬ 
petitive  market  with  hard-core  news¬ 
paper  readers  so  we  need  an 
aggressive,  praductive  reporter  with 
strong  writing  skills.  Send  letter,  resume 
and  clips  to  Todd  Pratt,  editor,  Bonita 
Banner,  P.O.  Box  40,  Bonita  Springs, 
FL  34133.  Banner  will  be  on-line  this 
fall;  Daily  news  can  be  viewed  at 
www.naplesnews.com.  E-mail  inquiries 
can  be  sent  to  tjpratl@naolesnews.com. 


REPORTER 


Do  you  have  the  determination,  dog¬ 
gedness  and  skill  to  unearth  the  facts, 
as  well  as  the  finely-tuned  writing 
sense  to  then  craft  teem  into  compelling 
stories?  That's  the  type  of  reporter  Euro¬ 
pean  Stars  &  Stripes,  a  50,000-daily 
based  in  Darmstadt,  Germany,  is  seek¬ 
ing  to  cover  the  U.S.  military  in 
Europe.  Must  be  versatile,  a  skilled 
reporter  and  writer,  willing  to  travel, 
and  able  to  produce  high-quality  jour¬ 
nalism.  Compensation  package  of  at 
least  $45,000  includes  salary  and  tax- 
free  housing  allowance.  Round-trip 
relocation  expenses  paid  under  three- 
year  transportation  contract. 


Fox  or  mail  resume,  cover  letter,  clips  to 
Editor  at  (01 1  -49)  61 55-601 395  or  The 
Stars  &  Stripes,  Unit  29480,  APO,  AE 
09211. 


We  are  an  equal  opportunity 
employer.  Applications  must  be 
received  by  July  1 5. 


_ EDITORIAL _ 

REPORTER 

Live,  work  and  play  in  unspoiled  St. 
Lucie  County  on  Florida's  east  coast. 
Our  fast-growing,  award-winning, 
30,000  daily,  seeks  a  skilled  reporter 
with  a  minimum  of  one  year's  experi¬ 
ence.  Resume,  clips  and  cover  letter  to 
Editor,  The  Tribune,  600  Edwards 
Rood,  Fort  Pierce,  FL  34982. 


REPORTERS 

Front  page  stories.  If  you  know  where 
to  find  them,  come  wont  with  us  at  The 
Evening  Sun.  We're  an  expanding 
22K  daily  looking  for  two  aggressive 
reporters.  Send  resume,  work  samples 
to  Stan  Hough,  editor.  The  Evening 
Sun,  135  Baltimore  St.,  Hanover,  PA 
17331  or  call  (717)637-3736. 

REPORTER 

The  Olympian  seeks  an  aggressive 
reporter  with  at  least  two  years  experi¬ 
ence  for  marquee  beat  covering  city 
government  and  developing  projects. 
We  want  a  reporter  who  can  write  and 
a  writer  who  can  report-for  the  daily 
and  the  longer  term.  Computer-assisted 
reporting  skills  essential.  The  Olympian 
values  workplace  diversity  and  seeks 
people  who  share  that  commitment. 
Apply  to  Managing  Editor  Len 
Bruzzese,  The  Olympian,  P.O.  Box 
407,  Olympia,  WA  98507. 


REPORTER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  general  assignment  reporter 
to  cover  a  five-county  area  working  out 
of  our  main  office.  We're  looking  for 
an  entry-level  person  with  a  lot  of 
initiative  and  the  curiosity  to  see  stories 
others  don't.  Send  resume  and  clips  to 
Larry  Ballard,  regional  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 

REPORTER 

We  have  an  opening  for  a  night 
police/general  assignment  reporter 
who  thrives  on  breaking  news  and 
investigating  trends  in  criminal  justice. 
Some  general  assignment  work 
expected,  too.  We're  seeking  candi¬ 
dates  with  3-4  years  experience  at  a 
daily  newspaper,  with  a  proven  record 
of  accurate,  insightful  deadline  report¬ 
ing  that  makes  an  impact.  Excellent 
benefits  package  including  medical/ 
dental  insurance,  401  (k),  stock 
purchase  plan,  paid  holidays/vccation 
time.  If  you  are  interested  please  send 
your  resume  and  5  clips  along  with  a 
cover  letter  by  July  1 5  to: 

Herald  &  Review 
Attn:  Terri  Kuhle 
P.O.  Box  311 
Decotur,  IL  62525 

NASHVILLE  BUSINESS  JOURNAL  has 
created  a  health  care  publication  and  has 
an  opening  for  a  reporter  with  five  to  eight 
years  experience  covering  regulatory  ond 
management  issues.  Southeostern 
candidates  preferred.  Contact  Editor  Bill 
Lewis  at  (615)  248-2222  or  fox:  (615) 
248-6523. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

RESTAURANT  CRITICS 

New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Denver,  Houston  and 
Dallas  (100,000  circulation)  and  for  a 
new  paper  in  Fort  Lauderdale 
beginning  in  tbe  fall  of  1 997.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
opplicants  experience.  New  Times  pub¬ 
lishes  magazine-style  weeklies  -  cover¬ 
ing  local  news,  politics,  arts  and  music 
"  in  Phoenix,  Denver,  Miami,  Dallas, 
Hauston,  San  Francisco  and  Las 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
yau  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

To  learn  more  about  New  Times,  visit 
our  website  at  www.newtimes.com. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  fenture  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  o 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  oil  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SEASONED  COPY  EDITOR  -  The  Lex¬ 
ington  Herald-Leader,  an  award¬ 
winning  1 24,000  daily  Knight-Ridder 
newspaper  in  the  heart  of  Kentucky's 
Bluegrass  region,  has  on  immediate 
opening  for  a  copy  editor  with  a 
passion  for  the  language  and  a  knack 
(or  writing  bright  headlines.  Three  to 
five  years  experience  on  a  daily  news¬ 
paper  an  absolute  must.  Knowledge  of 
QuarkXPress,  QPS  a  plus.  The  pre¬ 
ferred  candidate  will  also  have  worked 
as  wire  editor.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to  John 
Mueller,  copy  desk  chief,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508-1999.  EOE  M/F. 


SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  far  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
$250/week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 


SOUTHWESTERN  NY  doily  seeks 
shooter  for  everything  from  small-town 
events  to  big-league  sports.  Mac  and 
Adobe  Photoshop  expertise  required. 
Send  resume  and  best  shots  to  Patrick 
Vecchio,  editor.  The  Times  Herald,  639 
Norton  Drive,  Olean,  NY  14760. 

SPORTS  EDITOR 

Nebraska  sports  fans  expect  the 
Huskers  to  compete  every  year  for  the 
national  championship  --  and  they 
expect  top-notch  coverage  from  the 
doily  sports  section.  The  Lincoln  (NE) 
Journal  Star,  a  78,000  circulation  AM 
in  the  center  of  Husker  mania,  seeks  an 
innovative  sports  editor  to  lead  a 
veteran  staff  in  covering  Nebroska  col¬ 
lege,  professional  and  high  schoal 
sports.  Broad  sports  reporting  or  edit¬ 
ing  background  required.  Some 
supervisory  experience  expected.  Send 
cover  letter,  resume,  work  samples  and 
pre-season  Top  25  college  football 
predictian  to: 

Human  Resources 
Lincoln  Journal  Star 

P.O.  Box  81609 
Lincoln,  NE  68501-1609 
Application  deadline:  July  25,  1 997 

SPORTS  EDITOR:  We're  a  good  little 
daily  in  the  Sierra  foothills,  and  we're 
looking  for  a  sports  editor  who  puts  the 
interests  of  readers  first.  Strong  dedica¬ 
tion  to  local  news  a  must;  interest  in  out¬ 
doors  coverage  a  plus.  Send  resume, 
three  clips,  salary  history  to  John 
Seelmeyer,  editor.  The  Union,  1 1 464 
Sutton  Way,  Grass  Valley,  CA  95945. 

SPORTS  EDITOR 

Our  Zone  2  sports  section  needs  a 
Larry  Brown  or  a  Ray  Rhoads  to  head 
it.  We  have  all  the  pieces  to  be  an 
excellent  local  section,  but  no 
teamwork.  We  need  a  leader  who  can 
make  us  the  best  section  in  our  com¬ 
petitive  circulation  area.  We  spotlight 
scholastic  sports,  and  we  need  a 
hands-on,  talented  editor  to  make  our 
pages  come  alive.  You  con  make  your 
mark  through  this  challenging  position. 
Women  and  minorities  encouraged  to 
apply.  Send  resume  ond  clips  to:  Box 
08212,  Editor  &  Publisher. 


THE  PALM  BEACH  POST  seeks  an 
energetic  reporter  to  join  our  growing 
business  staff.  The  successful  candidate 
will  hove  1  -3  years  of  business  report¬ 
ing  experience,  a  competitive  instinct 
and  the  drive  to  get  to  the  people  and 
stories  behind  trie  deals.  Interested 
candidates  shauld  send  resume, 
references  and  clips  to: 

Susan  Bowles 
Executive  Business  Editor 
P.O.  Box  24700 

West  Palm  Beach,  FL  33416-4700 

TOP-FLIGHT  COUNTY  GOVERNMENT 
reporter  wanted  for  The  Capitol  in 
Annapolis,  MD,  circulotion  49,000. 
Looking  for  aggressive  reporter  with  at 
least  two  years  of  daily  experience. 
Send  resume  to  Tom  Marquardt, 
managing  editor,  2000  Capital  Drive, 
Annapolis,  MD  21401. 


STATE  BUREAU  CHIEF/REPORTER 
BOSTON,  MASSACHUSETTS 

Community  Newspaper  Company  is 
the  major  source  of  local  news  for  over 
one  million  readers  in  140  Massachu¬ 
setts  cities  and  towns.  With  over  120 
weekly  publications,  CNC  has  quickly 
become  New  England's  largest  weekly 
newspaper  publi^r.  We  invite  you  to 
join  our  success.  CNC  offers  com¬ 
petitive  salaries,  top-notch  benefits, 
and  tremendaus  advancement 
opportunities.  Two  positions  are  avail¬ 
able  -  Reporter  and  State  House 
Bureau  Chief  for  Massachusetts  State 
House.  Requirements  include  Daily/ 
Weekly  newspaper  experience  report¬ 
ing  on  government  in  Massachusetts,  a 
thorough  understanding  of  how  state 
and  local  governments  work,  a 
thorough  understanding  of  public 
records  and  open  meeting  laws,  a  com¬ 
plete  grasp  of  grammar  and  ability  to 
identify  strong  stories  and  write 
quickly.  Statehouse  Bureau  Chief  appli¬ 
cants  should  also  have  experience 
directing  reporters  and  coming  up  with 
significant  enterprise  stories.  Submit 
clips  with  your  resume  to  Susan 
Barbera,  Cammunity  Newspaper 
Company,  P.O.  Box  9113,  Needham, 
MA  02192-9113.  Phone  (617)  433- 
6866,  Fax:  (617)  433-6740. 

E-mail  to:  jobs@cnc.com 

THE  COURIER-JOURNAL  in  Louisville, 
Kentucky  is  seeking  candidates  for  the 
jobs  of  assistant  business  editor,  assis¬ 
tant  city  editor  nights  and  general 
assignment  reparter  with  at  least  five 
years  of  experience.  Send  letter, 
resume  and  clips  to  Executive  Editor 
Bennie  Ivory,  The  Courier-Journal,  525 
West  Broadway,  P.O.  Box  740031, 
Louisville,  KY  40201 -7431. 


THE  EXPRESS-TIMES,  a  50,000  daily 
in  Easton,  PA,  is  looking  for  reporters 
to  beef  up  its  staff.  If  you  thrive  on  hard 
work,  long  hours  and  a  knock  (or  snib 
fing  out  the  big  stories,  this  job  is  (or 
you.  Those  interested  should  state  their 
case  to  Jim  Deegan,  regional  editor. 
The  Express-Times,  30  N.  Fourth  Street, 
P.O.  Box  391 ,  Easton,  PA  1 8044. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


THE  SEATTLE  TIMES  is  looking  for  on 
inspirational  assignment  editor,  with 
an  ear  for  language,  a  nose  (or  news 
and  an  eye  (or  stories  that  tell  readers 
something  they  didn't  know.  This  posi¬ 
tion  offers  the  opportunity  to  work  with 
extraordinorily  talented,  seasoned 
reporters  and  requires  equal  talent  and 
experience.  The  successful  candidate 
will  hove  at  least  five  years  on  a  daily 
newspaper,  including  experience  as  an 
assigning  editor.  The  Times  is  seeking 
candidates  with  clear  potential  to 
become  a  senior  editor.  Send  cover  let¬ 
ter  and  resume  to  Millie  Quan,  AME, 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  981 1 1 .  No  phone  calls,  please. 

THE  TRENTONIAN,  the  aggressive 
60,000  circulation  daily  from  Central 
New  Jersey,  is  looking  for  a  news 
editor.  Candidates  must  have  solid 
news  judgment,  a  flair  (or  writing 
punchy  headlines,  innovative  layout 
skills  and  a  knowledge  of  QuarkX¬ 
Press.  One  to  three  years  copy  editing 
experience  at  a  daily  newspaper  is 
preferred.  Please  send  clips  to  the 
Executive  Editor,  The  Trentonian,  600 
Perry  Street,  Trenton,  NJ  0861 8-3996. 

THE  VIRGINIAN-PILOT,  a  mid-size 
daily  serving  Southeastern  Virginia 
and  Northeastern  North  Carolina,  is 
seeking  a  layout/copy  editor  for  its 
sports  desk.  Strong  news  judgment  and 
editing  skills  are  a  must;  experience 
with  full-page  pagination  and  QuarkX¬ 
Press  would  be  a  plus.  Applicants 
should  send  a  resume  and  work  sam¬ 
ples  (no  phone  calls,  please)  to  Joe 
Garvey,  sports  desk  team  leader.  The 
Virginian-Pilot,  150  West  Brambleton 
Avenue,  Norfolk,  VA  23510. 


URBAN  AFFAIRS  AND 
GENERAL  ASSIGNMENT  REPORTERS 

We  are  looking  for  enterprising 
reporters  to  fill  urban  affairs  and  gen¬ 
eral  assignment  reporting  positions. 
The  Tribune  is  a  growing  105,000 
circulation  daily  serving  the  eastern 
part  of  the  greater  Phoenix  area.  If  you 
hove  at  least  two  years  experience  and 
a  portfolio  that  proves  you  can  break 
stories  in  a  highly  competitive  market. 
Send  resume,  references  and  work 
examples  to  Jim  Ripley,  managing 
editor.  The  Tribune,  P.O.  Box  1547, 
Mesa,  AZ  8521 1. 


WANT  rO  COVER  THE  TOP  LOS 
ANGELES  STORIES?  City  News  Service 
can  offer  you  the  best  reporting  job  in 
the  nation's  top  newsmaking  city.  Daily 
reporting  experience  and  under¬ 
graduate  degree  required.  Residents  of 
LA  area  preferred.  Fax  resume  NOW 
toCNS,  (310)201-9174. 

WE  ARE  LOOKING  for  an  exceptional 
Executive  Editor  for  our  21,000  circ. 
newspaper.  Beyond  industry  experi¬ 
ence  in  the  news  room,  we're  looking 
for  a  skilled  manager  to  lead  and 
motivate  the  news  staff  of  over  20,  set 
and  attain  department  and  company 
goals,  and  pursue  the  news  with  clarity 
and  integrity.  You  will  also  represent 
us  to  a  growing  and  dynamic  com¬ 
munity  60  miles  north  of  Seattle. 

Please  send  a  resume  ta  Donna  Duvall, 
P.O.  Box  578,  Mount  Vernon,  WA 
98273. 
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HELP  WANTED 


FREELANCE 


INFORMATION  SYSTEMS 


WRITER/INTERVIEWER  to  write  bio¬ 
graphical  features  for  career  guidance 
periodical.  Please  send  resume  to  Ms. 
Jone  Meyer,  editor.  Vocational  Bio¬ 
graphies,  Inc.,  P.O.  Box  31,  Sauk 
Centre,  MN  56378. 


_ IMPnBMATMVJ  _ 

EXPERIENCED  Information  System 
Supervisor  needed  to  administer 
responsibilities  of  a  Circulation  Informa¬ 
tion  System.  Must  be  able  to  maintain 
0  subscriber  database  and  produce 
reports  in  required  formats.  Ability  to 
organize,  analyze  and  monitor  jobs  to 
produce  correct  and  timely  output  and 
to  coordinate  with  central  data  pro¬ 
cessing  center  is  required.  Experience 
with  Collier  Jackson  or  compatible 
system  is  an  asset.  E-mail: 
fbryan9pe.com  or  write  P.O.  Box  792, 
Riverside.  CA  92502. _ 

THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  o 
dynamic  member  of  Tribune  Company, 
one  of  the  nation's  largest  multi-media 
information  and  entertainment  com¬ 
panies,  is  seeking  the  following: 

COlllER  JACKSON  PROGRAAAMER 
Responsibilities  will  include  communi¬ 
cation  with  user  divisions  to  define 
systems  needs,  lead,  plan,  organize, 
design,  code  and  test  programs  run¬ 
ning  in  an  AIX/UNIX  environment.  This 
position  requires  recent  Collier- Jackson 
circulation  experience  (minimum  2 
years)  with  a  strong  programming 
Background  in  COBOL,  UDMS  report 
writer  and  general  networking  experi¬ 
ence.  Experience  with  VRU  (Voice 
Response),  paging  system  and  interfac¬ 
ing  systems  a  plus.  Exceptional 
interpersonal,  written  and  verbal  com¬ 
munication  skills  and  organizational 
ability  required. 

The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to: 

SUN-SENTINEL  COMPANY 
Human  Resources  Department, 

Attn:  B.  Feidkamp 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 

Or  E-mail  to:  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply. 


E&P*s  Classified 

- ^  ^ - 

The  newspaper 
industry's  meeting; 
place. 

(ZU)  675*4380 


SUPPORT  TECHNICIAN  with  PC,  Mac 
and  networking  experience  to  join  a 
growing  newspaper  publishing  company 
with  four  Colorado  front-range  sites. 
Candidate  should  have  extensive 
experience  with  Win  95  and  Mac 
systems,  and  be  able  to 
mointain/lroubleshoot  Novell  networks, 
desktop  publishing  software  and  related 
hardware.  Associate's  degree  or 
equivalent  and  at  least  two  years  in  an 
electronic  publishing  environment 
desired.  Salaried  position  with  primary 
responsibilities  in  Zone  8.  Send  resume  to 
Box  0821 6,  Editor  &  Publisher. 


_ MAUROnM _ 

ASSISTANT  MANAGER 

The  Dallas  Morning  News  is  the  prin¬ 
cipal  newspaper  operation  of  A.H. 
BELO  Corporation  with  headquarters 
in  Dallas,  Texas.  The  Packaging 
Department  seeks  an  Assistant  Man¬ 
ager  to  h«lp  lead  a  very  busy  7-day-a- 
week  operation.  This  position  requires 
a  highly  motivated  individual  with 
strong  leadership  and  people  skills, 
and  the  ability  to  meet  deadlines  while 
providing  excellent  customer  service. 
Knowledge  of  packaging  operations, 
ability  to  control  expenses,  and 
understand  budgets  is  needed.  Candi¬ 
date  should  have  at  least  5  years  man¬ 
agement  experience,  prefer  a  four- 
year  degree  in  business/industrial  rela¬ 
tions  and  newspaper  or  manufacturing 
background.  Equivalent  work  experi¬ 
ence  would  be  seriously  considered. 
We  offer  a  competitive  salary  &  bene¬ 
fits  package. 

Please  send  cover  letter, 
resume  and  salary  requirements  to: 
Employee  Relations  Manager,  3900 
W.  Plano  Parkway,  Plano,  TX  75075. 
Women  and  minorities  are 
encouraged  to  apply. 

Equal  Opportunity  Employer 

ASSISTANT  MAILROOM  FOREMAN 

The  Las  Vegas  Review- Journal  is  seek¬ 
ing  a  Mailroom  Assistant  Foreman  to 
work  with  lead  foreman  in  overseeing 
the  Mailroom  operations.  Qualified 
candidates  must  have  one  or  more 
years  supervisory  experience  including 
zoning,  package  planning,  scheduling 
and  equipment  operations.  Should  also 
possess  knowledge  of  mailroom 
systems  software  and  Lotus.  This  posi¬ 
tion  requires  a  hands-on  individual 
with  excellent  communication,  people 
and  team  leadership  skills. 

We  offer  competitive  wages  and  an 
excellent  benefits  package  in  a  thriving 
family-oriented  desert  city. 

Please  moil  or  fax  resume  to  Las  Vegas 
Review- Journal  HR  Department,  P.O.  Box 
70,  Las  Vegas,  NV  891 25-0070. 

Tel:  (702)  383-0224 
Fax:  (702)  383-0435. 

Pre-employment  drug-testing  required. 


_ MANAGEMENT _ 

RECYCLER  CLASSIFIEDS  is  a  national 
publishing  company  seeking  qualified 
individuals  for  various  positions  in 
Zones  3,  4  and  9. 

In  22  years  we  have  become  the 
largest  free  ad  classifieds  publication 
in  the  world  from  a  single  paper  pub¬ 
lished  out  of  a  Hollywood  garage. 
Recycler  currently  publishes  2  pub¬ 
lications  in  nine  states  and  we  are  in 
an  aggressive  notional  expansion  pro¬ 
gram. 

Compensation  for  positions  listed 
varies  depending  on  the  position  and 
applicant's  qualifications.  Performance 
incentives  are  a  key  component  of  all 
compensation  plans.  We  offer  on 
excellent  health  and  dental  plan, 
401  (k)  plan,  and  other  equity  incen¬ 
tives. 

NATIONAL  OPERATIONS  MANAGER: 
Work  directly  with  Publishers  of  com¬ 
panies  under  Recycler's  umbrella.  Busi¬ 
ness  plans,  financial  performance, 
growing  business.  Management  expe¬ 
rience  a  must.  Zone  9.  Requires  40- 
50%  in-state  travel,  some  out  of  state. 

DATABASE  ADMINISTRATORS/ 
TRAINERS 

Learn  "home-grown"  systems  and  ability 
to  make  modifications  and  suggestions 
for  program  enhancements.  Train  indi¬ 
viduals  to  use  programs. 

ENTREPRENEURS/ 

GENERAL  MANAGERS 
Manage  business  in  all  facets,  includ¬ 
ing:  product  development,  marketing, 
distribution,  sales  (in/out),  finoncial 
performance  &  tracking. 

Send  resume: 

Recycler  Classifieds 
2898  Rowena  Avenue 
Los  Angeles,  CA  90039 
HR@Recycler.com 


PRODUCnON/TECH 


PRODUCTION 

MANAGER 

The  New  York  Law  Journal 

NEW  YORK  CITY  OFFICE 

is  seeking  a  highly  motivated 
professional  possessing: 

*  Exceptional  organizational  skills 

*  Ability  to  manage  and  nwtivate 

*  Strorig  newspaper  computer 
system  skills 

*  Pressroom  skills 

*  Minimum  ten  years  newspaper 
composing  room  experience 

*  Some  me^anical  expertise 

Please  forward  a  detailed 
resume,  including  references 
and  salary  history,  in  strict  confi¬ 
dence,  to:  Mark  Winwood 

The  New  York  Law  Journal 
345  Park  Avenue  South 
New  York,  NY  toot  0 

An  Equal  Opportunity  Employer-M/F 


_ NEW  MEDIA _ 

NEW  MEDIA  PRODUCER 
The  Blade  i$  seeking  a  website 
designer  with  a  proven  record  of  high 
quality,  imaginative  on-line  production 
and  design.  Position  will  design  and 
produce  web  pages,  promotional  ads 
and  promotional  pieces  for  the  new 
web  site.  Will  maintain  and  update 
web  page. 

Requires  minimum  one  year  experi¬ 
ence  in  website  graphic  design  with 
multi-platform  background  in  MAC, 
UNIX,  and  PC.  Also  requires  honds-on 
experience  with  HTML  3.0,  Javascript, 
PERL,  Photoshop,  Illustrator,  Quark¬ 
XPress  and  Windows.  Good  command 
of  basic  vreb  tools  and  writing  skills  a 
must.  Excellent  salary  and  benefits. 
Send  cover  letter,  resume,  work  sam¬ 
ples  and  salary  requirements  to  Human 
Resources,  The  Blade,  541  N.  Supe¬ 
rior,  Toledo,  OH  43660  or  E-mail: 
KMRanney@AOL.com  by  July  18, 
1997.  EOE. 

PHOTOGRAPHY 

PHOTO  EDITOR 

Medium-sized  daily  newspaper  in 
Zone  5  seeks  photo  editor.  We  want 
you  to  transform  our  staff  into  photo- 
joumalists  for  the  millennium.  We  vrant 
someone  who  can  direct  breaking 
news  photo  efforts  as  well  as  help  the 
staff  photographers  find  newsworthy 
photos  on  a  daily  basis.  Knowledge  of 
AP  Leaf  Desk  and  Photoshop  required. 
Send  cover  letter/resume  by  August  1 
to  Box  08175,  Editor  &  Publisher. 


_ PItfPW?? _ 

PRE-PRESS  MANAGER 
The  Idaho  Statesman  is  seeking  a 
manager  to  oversee  its  prepress  opera¬ 
tion.  Responsibilities  include  directing 
the  areas  of  ad  flow,  ad  building  and 
creative  art;  working  effectively  with 
other  departments  on  a  variety  of 
newspaper-wide  initiatives;  and 
managing  a  staff  of  25  employees, 
including  an  assistant  manager,  Mac 
room  supervisor  and  shift  coordinators. 
The  successful  candidate  will  plan  and 
implement  a  variety  of  qualitv 
initiatives,  and  will  provide  top-notch 
internal  and  external  customer  service. 
Requires  five  years  of  progressively 
more  responsible  newspaper  man¬ 
agement  experience.  Familiarity  with 
Macintosh  software  and  other  typeset¬ 
ting  technology  preferred.  Experience 
with  pagination  systems  a  plus.  To 
apply,  nwsil  resume  and  salary  require¬ 
ments  to  Keith  Bulling,  personnel 
director.  The  Idaho  Statesman,  1 200 
North  Curtis  Road,  Boise,  ID  83706. 


DIGITAL  ILLUSTRATOR 
Fast-paced,  rapidiv  growing  company 
seeking  a  digital  illustrator.  Must  be  a 
natural  collaborator  and  hove  excellent 
communications  skills.  Detailed  render¬ 
ing  skills  required.  Must  have  experi¬ 
ence  with  Adobe  Illustrator,  Freehand 
and  Photoshop.  Must  be  self-starter 
and  able  to  rapidly  visualize  ideas. 
Benefits  to  include  health  and  life 
insurance,  401  (k),  paid  vacations  and 
relocation  plan.  Experienced  candi¬ 
dates  please  send  resume  and  art 
examples  to  Illustrator  Search,  Root 
Learning,  810  W.  South  Boundary,  Per- 
rysburg,  OH  43552.  Telephone:  (419) 
874-0077. 
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_ PREPRESS _ 

DESIGN/PRODUaiON 

COORDINATOR 

Farmington  Hills,  (Ml)  based  hackey 
publishing  company  is  looking  for 
creative  and  aggressive  design/ 
production  coordinator  with  an  interest 
in  hockey  (remember... we're  home  of 
the  STANLEY  CUP  CHAMPS!).  Must  have 
PC  knowledge  and  experience  working 
with  PageMaker.  Phatashap  and  the 
equivalent.  Intense  but  fun  working 
environment.  Send  resume  and  work 
samples  to  Tom  Anastos,  publisher,  Sub¬ 
urban  Sports  Communications,  23995 
Freeway  Park  Drive,  Farmington,  Ml 
48335  or  fax  (248)  478-1 601. 

PRODUa  MANAGER 

NEWSPAPER  PRODUa  MANAGER 

If  you  have  a  successful  track  record 
selling  content  to  managing  editors,  we 
want  to  talk  with  you.  We  are  looking 
for  an  aggressive  professional  with  4-6 
years'  experience  who  will  be  responsi¬ 
ble  for  developing  new  business,  creat¬ 
ing  new  products,  and  managing  exist¬ 
ing  clients.  Your  knowledge  of  the 
industry,  analytical,  presentation, 
communication  and  closing  skills  will 
be  a  valuable  asset  in  selling 
custamized  weather  content  for  both 
print  and  online  at  newspapers,  both 
domestic  and  international. 

Send  cover  letter,  resume  and  salary 
history  to: 

DIREQOR 

HUMAN  RESOURCES  DEPT.  EP  6/28 
WEATHER  SERVICES  CORPORATION 
420  BEDFORD  STREET 
LEXINGTON,  MA  021 73 
FAX:  (617)676-1001 
Equal  Opportunity  Employer 
e-mail:  hr@wx.com 

For  more  information  about  WSC,  visit 
our  Web  site:  hltp://www.wx.com. 

PRODUCnON/TECH 

PRODUaiON  MANAGER 

National  Inserting  Systems,  Inc.  is  look¬ 
ing  for  a  highly  motivated  individual  to 
manage  its  Allentown  PA  inserting 
facility.  Candidate  should  possess  the 
following: 

•Exceptional  organization  skills 
•Able  to  manage  &  motivate  people 
•Minimum  5-7  years  packaging/ 
mailroom  management  experience 
•Mechanical  expertise,  including  strong 
knowledge  of  a  variety  of  packaging/ 
mailroom  equipment 
•Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•Strong  computer  skills 

•Financial  planning  &  expense  control 

experience 

Please  forward  resume,  including 
references  and  salary  history  to: 
Donald  CuHey 

National  Inserting  Systems,  Inc. 

734  Roble  Road 
Allentown,  PA  18103 


PRODUCnON/TECH 

PRODUaiON  MANAGER 

Suburban  Philadelphia  publisher  of  4 
weekly  newspapers  with  commercial 
printing  component  seeks  production 
manager  to  oversee  production 
through  to  camera.  Fluency  in  news¬ 
paper  productian  processes  and  lead¬ 
ership  skills  combined  with  superior 
technical  knowledge  of  current  industry 
technology  are  needed.  Routine  duties 
include  direct  oversight  and  hands-on 
involvement  of  composing  and  camera 
personnel;  system  maintenance  of 
MAC  based  ad  production  systems 
and  proprietary  front  end  editorial 
network;  desktop  scanning  of  B/W,  4/ 
C,  CMYK,  Pantone,  EPS,  J-PEG.  Budget 
preparation  and  implementation,  plus 
accountability  for  monthly  expense  and 
inventory.  Experience  with  electronic 
ad  delivery  and  Internet  helpful. 
Excellent  salary/incentive  and  benefits 
package.  Resume  with  salary  history  to 
Publisher,  Acme  Newspapers,  31 1  E. 
Lancaster  Avenue,  Ardmore,  PA 
1 9003  or  Fax  ta  (610)  642-691 1 . 

PRODUaiON  DIREQOR 

Zone  1  daily,  Sunday,  TMC,  Com¬ 
mercial  Print  operation  seeks  a  person 
with  strong  leadership  for  overall 
respansibilities  af  newspapers  prod¬ 
uction  operation.  Candidate  shauld 
passess  knowledge  of  pre-press  Goss 
Urbanite  and  mailroom  operations, 
exceptional  managerial  and  organiza¬ 
tional  skills  are  required.  Competitive 
salary,  vacation,  insurance  and 
401  (k).  Reply  to  Box  08208,  Editor  & 
Publisher. 

PUBUC  REIATIONS/MARKETING 

PR/MARKETING/ 

COMMUNICATIONS 

Qorvis  Media  Group,  based  in  San 
Francisco  and  an  emerging  leader  in 
the  marketing  service  industry,  seeks 
in-house  PR/marcomm  expert  to  drive 
PR  projects  and  wark  directly  with  CEO 
to  carry  out  external  communications 
strategy.  Great  opportunity  to  get  in  on 
the  ground  floor  of  a  rapidly  growing 
company.  Solid  communications  and 
writing  skills  a  must.  Five  ta  seven 
years  experience  in  PR,  marketing,  ar 
media  relatians.  Retail,  entertainment 
or  business  services  industry  experi¬ 
ence  preferred.  Salary  in  the  $60,CXX)s 
plus  options  (commensurate  with  expe¬ 
rience). 

Send  resume  c/o:  Ina  McGuin- 
ness,  Edelman  PR  Worldwide,  350 
California  Street,  Suite  1  600,  San 
Francisca,  CA  94014,  or  Fax:  (415) 
421-9527. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 


•  Editor  8c  Publisher  is  NOT 
a  monthly  association 
house  organ. 


•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university 
society  or  foundation. 


•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 

Editor^ 

pUBLISmR 


1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  week-$9.05  per  line 

2  weeks-$8.00  per  lirte,  per  Issue. 

3  weeks-$7.00per  Hne,  per  issue. 

4  weeks-$4.05  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  Hne 

2  weeks-$3.8G  per  Hne,  per  issue. 

3  weeks-$3.15  per  Hne,  per  Issue. 

4  weeks-  $2.90  per  Hne,  per  issue 


Add  $  1 2.00  per  insertion  for  box  service.  Add  $6.00  per  insertion  tor  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  oddltiorKil  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  $105;  2  to  5  times,  $100 
6  to  1 3  times,  $95;  1 4  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address  - 

City  _ 

State _ 

Zip  _ 

Phone  _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _ 

Copy: _ 


Amount  Enclosed:  $ 


ADMINISTRATIVE 


AVAILABLE  NOW!  PublisW/GM  pro¬ 
fessional,  experienced.  Zones  1  &  2. 
Start-ups,  turnarounds,  linage  gains, 
streamlining,  training.  Reply  to  Box 
08166,  Editor  &  Publisher. 


AWARD-WINNING,  PROFIT-MAKING 
Publisher  seeks  new  challenge.  BA 
Journalism,  experienced  in  all 
departments.  Prefer  Western  U.S.  near 
urban  area.  Reply  to  Box  081 72,  Editor 
&  Publisher. 


ART/GRAPHICS 


MAC-PROFICIENT  artist/editorial  car¬ 
toonist  will  put  some  pizazz  in  your 
newspaper  or  magazine.  Great  at 
badgering  political  bad  guys.  Also  has 
considerable  editorial  and  online  expe¬ 
rience. 

E-mail:  Hedwriter1@aol.com  or 
write  Box  08182,  Editor  &  Publisher 
for  details. 


CIRCULATION 


MARKETING  DIRECTOR/Aggressive, 
enthusiastic,  self-motivated,  team 
player  with  diverse  background  & 
thrives  on  challenges  &  competition. 
Extensive  circulation  background  &  suc¬ 
cessful  trock  record  of  building  market 
penetration,  revenue,  service.  Led 
paper  to  all-time  records.  Seek  new 
challenges  to  build  stability  with  forte 
in  motivation  and  marketing.  Reply  to 
Box  08213,  Editor  &  Publisher. 


EXPERIENCED  &  ACCOMPLISHED 
Circulation  Director  seeks  position  with 
progressive  quality  7-dciy  company  of 
25K  or  larger  for  Zones  4.  6,  /,  8,  9. 
Box  08196,  Editor  &  Publisher. 


EDITORIAL 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries. 

Reply  to  Box  07654,  Editor 
&  Publisher. 


Gossip  is  the  id  rather  than  the  superego 
of  jourrKilism. 

Jeff  Greenfield 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http:// netnow.micron.net/ ~iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@microri.net 


COLUMBIA  J  93  graduate  seeks  GA 
reporting  job  at  mMium  daily/weekiv. 
Any  Zone.  Editor  at  major  NYC  pub¬ 
lication  house  seeking  greener 
landscapes  &  honest  reporting  work 
NOT  driven  by  marketing  corKems. 

Clips/resume:  Lisa  (516)  692-5828. 


SPORTS  EDITOR/REPORTER  with  5 
years  experierKe  seeks  new  challenge. 
Call  Jerry  (814)  398-8638 


SEASONED  General  Assignment 
reporter  seeks  position  in  Zone  9  with 
daily,  weekly  newspaper  or  magazine. 
Experiencecl,  accurate,  versatile.  Hard 
news  to  in-depth  features.  Diligent  and 
hardworking.  Reply  to  Box  08209, 
Editor  &  Publisher. 


BROADCASTER  with  daily  experience 
seeking  position  reporting  on  the  rapidly- 
changing  radio  arid  television  industry. 

I  also  know  sports  broodcastirtg. 

Call  Terry  at  (606)  266-0477. 


NEW  MEDIA 


A  SEASONED  executive  involved  in 
interactive  new  medio  for  20-f  years 
will  deliver  on-time,  on-budget  and 
high  tech  products  to  the  market. 

For  a  detailed  resume: 
http:  /  /  wvirw.erols.com/ versals/mblake 
barker 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (201)  575-1005. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


Editor^ 

PUBLISHER 

1 1  WEST  19TH  STREET.  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 
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The  federal  freedom  of 

Information  Act  is  31  years 
old  this  year.  When  Lyndon 
Johnson  reluctantly  put  his 
signature  on  the  bill  on  July 
4, 1966,  he  ratified  the  intent  of 
Congress  to  create  a  presumption  that 
the  records  of  all  federal  executive 
branch  agencies  would  be  public.  Any 
secrecy  would  have  to  be  justified  by 
the  government. 

Since  that  time,  the  federal  FolA  has 
undergone  a  few  leg- 
islative  amendments, 
but  has  been  shaped 
primarily  by  enforce- 
ment  policies  of  the 
various  presidential 
administrations,  and,  to 
a  lesser  extent,  by  court  rulings. 

There  have  been  a  handful  of  signifi¬ 
cant  Supreme  Court  opinions  constru¬ 
ing  the  FoIA  —  most  of  them,  unfortu¬ 
nately,  limiting  the  act’s  scope.  For 
example,  the  1989  ruling  in 
Department  of  Justice  vs.  Reporters 
Committee  for  Freedom  of  the  Press 
produced  two  unfortunate  pronounce¬ 
ments. 

First,  the  court  said  that  the  core  pur¬ 
pose  of  the  Freedom  of  Information  Act 
is  to  permit  the  public  to  discover  what 
the  government  is  up  to,  rather  than 
what  information  it  has  amassed. 

Second,  the  court  ruled  that  there  is 
a  stronger  personal  privacy  interest  in 
information  that  is  stored  electronically 
in  a  centralized  computer  database  than 
if  it  is  only  retrievable  from  paper 
records  maintained  in  scattered 
sources. 

On  a  day-to-day  basis,  it  is  the  policies 
promulgated  by  the  agencies  and 
enforced  by  the  Justice  Department 
that  make  the  difference  between 
access  and  denial. 

For  example,  both  aspects  of  the 
Reporters  Committee  case  have  been 
used  by  agencies  —  with  the  support 
of  justice  under  the  Reagan,  Bush  and 
Clinton  administrations  —  to  deny 

Kirtley  is  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press. 
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access  to  lists  of  names,  as  well  as  to 
other  information  that  ostensibly  fails  to 
shed  light  on  the  business  of  govern¬ 
ment,  or  that  might  be  used  by  com¬ 
mercial  requesters  for  solicitation  pur¬ 
poses. 

Many  of  the  criticisms  leveled  at  the 
Clinton  administration  on  failures  on 
FoIA  policy  are  justified.  The  FBI  still 
has  a  terrible  record  on  disclosure,  with 
a  backlog  of  more  than  15,000  unan¬ 
swered  requests  and  a  minimum  wait 

nof  two  years  or  more 
before  a  substantive 
response  can  be 
expected. 

And  one  of  the  first 
acts  of  the  Clinton 
administration  was  to 
fight  efforts  to  open  up  the  National 
Health  Care  Task  Force  and  its  working 
groups  to  public  scrutiny. 

On  the  other  hand,  Clinton  and 
Attorney  General  Janet  Reno  inherited  a 
legacy  of  entrenched  bureaucratic  resis¬ 
tance  to  openness  promulgated  during 
the  Reagan  and  Bush  administrations. 
Their  October  1S>93  memoranda  to 
agencies  make  clear  that  a  new  pre¬ 
sumption  of  disclosure  was  to  be  the 
order  of  the  day. 

President  Clinton’s  1995  executive 
order  on  national  security  classification 
created  a  similar  presumption  of  open¬ 
ness,  with  declassification  for  most 
records  mandatory  in  25  years  or  less. 
And  even  Energy  Chief  Hazel  O’Leary, 
who  misguidedly  commissioned  favora- 
bility  rating  on  journalists  from  a  con¬ 
sulting  firm  call  Carma  International, 
did  establish  a  refreshing  policy  of  dis¬ 
closure  at  a  department  notoriously 
shrouded  in  secrecy  even  if  it  took  the 
groundbreaking  series  on  plutonium 
experiments  by  the  Albuquerque 
Tribune  to  trigger  it. 

The  Clinton  administration  has 
enthusiastically  embraced  computer¬ 
ized  access  to  government  information. 
But  his  administration  continues  to  give 
excessive  deference  to  the  personal  pri¬ 
vacy  exemptions  to  FoIA. 

The  FoIA  battle  of  the  next  century 
will  be  waged  over  the  tension 
between  a  policy  of  government  disclo- 
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sure  and  of  protection  of  personal  pri¬ 
vacy.  Since  the  end  of  the  Cold  War,  the 
national  security  exemption  has 
become  less  and  less  comjjelling.  But 
personal  privacy  remains  the  No.  1  vis¬ 
ceral  issue  for  the  general  public. 

Witness  the  controversy  over  access 
in  computerized  medical  records,  or  the 
enactment  of  the  federal  Driver’s 
Privacy  Protection  Act,  with  its  unfund¬ 
ed  mandate  compelling  the  states  to 
seal  off  personal  information  in  their 
automobile  records,  regardless  of  the 
access  requirements  of  various  state 
open  records  laws. 

With  threats  of  crime  and  terrorism 
encouraging  Congress  to  enact  more 
and  more  intrusive  legislation  permit¬ 
ting  greater  intrusions  into  the  private 
lives  of  citizens,  it  is  more  critical  than 
ever  that  journalists  remind  the  public 
that  the  only  assurance  that  the  rights 
of  individuals  are  protected  is  when  the 
records  remain  open  to  scrutiny. 

This  is  our  challenge. 


Friendly  press 
fellows  named 

Thirteen  print  reporters  from 

around  the  globe  will  work  at 
American  newspapers  for  five  months  to 
learn  how  a  free  press  operates  as  part  of 
the  1997  Alfred  Friendl>'  Press  Fellowship 
program. 

The  winners  and  their  host  newspa¬ 
pers  are:  Merita  Dhimgjoka  Ilo,  Albania, 
Chicago  Tribune-,  Deise  Leobet,  Brazil, 
Philadelphia  Inquirer,  Pin  Sisovann, 
Cambodia,  Seattle  Post-Intelligencer, 
Januarius  Asongu,  Cameroon,  Houston 
Chronicle-,  Alejandra  Matus  Acuna,  Chile, 
Sun-Sentinel,  Ft.  Lauderdale,  Fla;  Yu  Lei, 
China,  Pittsburgh  Post-Gazette-,  Alejandro 
Santos,  Columbia,  El  Nuevo  Herald  of 
Miami;  Vivica  Profaca,  Croatia,  Dallas 
Morning  News-,  Mariam  Sami  FJ-Waqf, 
Eqypt,  New  York  Times-,  Tamrat  Gebre 
Giorgis,  Ethiopia,  Aiferon  Beacon  foumal-, 
Sam  Omatseye,  Nigeria,  Rocky  Mountain 
News,  Denver;  Saud  Abu  Ramadan,  Gaza 
Strip,  Washington  Post,  and  Mojea  Strok, 
Slovenia,  St.  Paul  Pioneer  Press. 
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Ad  Rates 


Color  Rates 


THE  FOURTH  ESTATE 


aefodi  ffisuBS 


What's  new  in  syndicated  news  and  fea- 

tures?  This  is  the  definitive  guide.  It's  W 

indexed  by  title,  author/artist,  type  of  feature  m  ^ 
and  syndicate.  And  now  listings  include  data  ^  ^ 

about  Internet  use  and  E-mail  delivery 
options.  Plus  a  new  Holiday  classification  has 
been  added.  It's  easy  to  find  the  types  of  features 
your  readers  are  looking  for  and  fit  your  production  needs 
...  features  that  build  readership  and  circulation. 


3rd  Annual 

Directory  ofl 
^ Mnteractii 
Products  &l 


August  2 


Where  are  newspapers  getting  the 
equipment,  advice  and  services 
needed  to  establish  and  maintain  effec¬ 
tive  interactive  services?  This  3rd  Annual 
Directory  of  Interactive  Products  and 
Services  includes  comprehensive  list¬ 
ings  by  company,  business  type,  service 
category,  and  specific  service.  Online, 
audiotex,  CDs,  fax  services;  hardware, 
software,  consulting,  developing,  train¬ 
ing;  art  direction,  producing  ads,  provid¬ 
ing  content;  and  much,  much  more  .... 


September  6 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

T ake  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 


72nd  Directory  of  Syndicated  Services 
Space  Deadline;  July  14 
Material  Deadline:  July  21 


3rd  Annual  Directory  of  Interactive  Products  &  Services 

Space  Deadline:  August  15 
Material  Deadline:  August  22 


Call  E&P  V.P.  cf  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Full  Page . $3,800 

2/3  Page  . $2,965 

1/2  Page  . $2,240 

1/3  Page  . $1,600 

1/4  Page  . $1,330 

...or  your  E&P  contract  rate  applies. 


Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four<ok)r  process  space  and  color  charge: 

One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


SdesOSoes 

New  Yoric  (212)  675-4380  Fax  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  886-4095 


/ 


